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Rough Proofs 


The success of the Zenith wind- 
charger is a great encouragement to 
a lot of advertising men who have 
always relied heavily on this type of 
motive power. 


vv? 

After looking over some of his 
published ads, many a business ex- 
ecutive couldn’t be blamed for won- 
dering if his copy-writers had un- 
dertaken a sit-down strike. 


~~ FF 
Those who have had the most ex- 
perience insist that there are two 
classes of copy-writers—those who 
sit and think, and those who just sit. 


vvy 

Old friends of S. 5 are delighted 
to know that this familiar figure has 
again been enrolled as one of the 
reliable news sources for the sev- 
enty-fifth Congress. 


vv¥egy? 

It should be explained in advance 
that the establishment of a Depart- 
ment of Social Welfare will not 
solve the difficulties of ambitious 
ladies who would like to see their 
pictures-on the society page. 


7, v ¥ 


A brewery adman asserts, a trifle 
belligerently, that he is not going to 
use “any more pictures of fat, jovial- 
looking men drinking beer, etc.” 
Does the “etc.” refer by any chance 
to the bock beer goat? 


vv? 


What’s the matter with fat, jovial- 
looking men as exemplars of the 
happy life of the beer-drinker? They 
belong now by right of eminent do- 
main to the brewers, but a lot of 

» other advertisers would be delighted 
™ to adopt them. 


vvy 

“Lower Cost of Distribution Urged 
by Roper.” 

Along with better weather for 
farmers, bigger fish for anglers and 
more contracts for advertising sales- 
men? 

¥ ¥ FF 

Sunkist products are being offered 
a8 substitutes for harsh laxatives. 
Perhaps the new slogan will be, 


tpg for a lemon instead of a 
pill.” 

* Vv F 
“Gone With the Wind” has 
achieved final recognition. All the 


old Ford jokes are being revamped 
‘o fit the Margaret Mitchell opus. 


vvesy 
Department of Commerce figures 
show that clergymen have failed to 
Participate in income gains. Most of 
those who have taken vows of pov- 


*rty and chastity are still poor, it 
seems, 


7 VV F 
The new outboard motors are 
‘lso qualified to water the lawn, 
Aovenr ‘ING AGE reports. Now if 
‘he manufacturers of automatic 


eee will just add a gadget that 


Will Sweep the snow off the side- 


Yalks, the market can be doubled 
Ver-night. 


Tw © 
pe of 1887, Scribner’s reminds 
eat equently included nudes as at- 
en ition.» 


‘etters. But the advertisers 
‘those days were handicapped by 


insuficient supply of stream- 
ed models, 


an 
“a 


*, FF 2 


, urton has offered the most 
“tvincing argument thus far pre- 
oo against the use of paid testi- 


8, 


Mr, B 


Copy Cus. 


SIMPLIFICATION 
PLAN HAS VITAL 
SALES FACTORS 


Advertisers See Benefits in 
Roosevelt's Proposal to 
Unite Bureaus 


New York, Jan. 13.—The revolu- 
tionary changes in the machinery of 
national government proposed by 
President Roosevelt in submitting 
the report of the Committee on Ad- 
ministrative Management to Con- 
gress yesterday were greeted with 
mixed comments by advertising and 
marketing executives here today. 
The immediate reaction was favor- 
able to a simplification of admin- 
istrative agencies. 

Government reorganization as en- 
visaged by President Roosevelt, ac- 
cording to Washington experts, 
would see trade data now being 
gathered by the Federal Reserve 
Board, Bureau of the Census, United 
States Tariff Commission likely 
allocated to the proposed expanded 
Domestic Commerce branch of the 
Department of Commerce. 


Regulation Centralized 


Reguletory activities of many bu" 
reaus, including the Federal Trade 
Commission, the Food and Drug Ad- 
ministration, the Plant Quarantine 
Service, are expected to be handled 
by a division of the Department of 
Justice, according to early analyses. 
Scattered consumer agencies would 
be centralized in a new Cabinet De- 
partment to be created—the Depart- 
ment of Social Welfare. 

The independent bodies created 
by law, such as the Federal Trade 
Commission, would be continued as 
provided, but the staffs would be 
parts of the Department concerned. 
Members of commissions would in 
reality be “committees’ working 
within a Department. 


Cite S.5 Quarrel 


The present quarrel between the 
Department of Agriculture and the 
Federal Trade Commission regard- 
ing the administrative provisions of 
the new S.5 and other food and drug 
measures already pending before 
the Seventy-fifth Congress was 
pointed to as one of the difficulties 
growing out of a multiplicity of 
agencies, each with its own partic- 
ular function and methods of oper- 
ation, many of them overlapping. 
Consolidation of bureaus and agen- 
cies would make the task of busi- 
ness simpler by reducing the num- 
ber of necessary contact points in 
Washington. 

On the other hand, many adver- 
tisers would be reluctant to see the 
FTC, for example, merged with 
some other agencies under the De- 

(Continued on Page 49) 
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CUSTOM BUILT 


Dont Toots me/ 
thats the 6th one today 


Slanting copy to editorial content of 

various publications, Kleenex Company, 

Chicago, plans to re-open magazine ad- 

vertising next month after a lapse of two 
years. (Story on Page 2.) 


General Motors 
Again Largest 
Magazine User 


New York, Jan. .14.—General Mo- 
it ors Corporation, which was the 
leading magazine advertiser in 1935, 
maintained that position in 1936, ac- 
cording to a tabulation of the 150 
leading magazine advertisers by 
National Advertising Records, Inc., 
from records of Publishers’ Informa- 
tion Bureau, Inc. 

Chrysler Corporation, in second 
place in 1935, also held that rank in 
the 1936 tabulation, but Standard 
Brands, Inec., which was third in 
1935, dropped to sixth in 1936, be 
ing supplanted in third place in the 
current list by R. J. Reynolds To- 
bacco Company which was fourth 
in 1935. 

The 1936 tabulation shows Procter 
& Gamble Company in fourth place, 
compared with fifth in 1935; Bristol- 
Myers Company in fifth instead of 
sixth, as in 1935; Standard Brands, 
Inc., in sixth place, as indicated 
above; General Foods Corporation in 
seventh rather than ninth, as in 1935; 
Lambert Company in eighth as in 

(Continued on Page 8) 


G-M, Union Chiefs 
Set Parley Period 


Would Allocate 
Radio Stations 
Into 6 Classes 


Washington, D. C., Jan. 15.—Re- 
grouping of all of the country’s 
radio stations into six classes, one 
of which would include superpower 
stations to qualify for 25 out of 90 
available channels, was recommend- 
ed to the Federal Communications 
Commission today by its engineer- 
ing department, as the outcome of 
the hearings held last October. 

The F. C. C. has called another 
hearing for Jan. 18 to discuss and 
hear criticism of the new proposal. 

The other five groupings recom- 
mended by the engineering depart- 
ment would range from clear chan- 
nel stations with power from 10 to 
50 k. w. down to strictly local sta- 
tions with low power. The former 
would provide adequate rural cov- 
erage. 

The engineering department of 
the F. C. C. is at work on another 
report on cost, earnings, and other 
financial aspects of the proposed re- 
allocation. 


Ask for Instructions 


“While we Believe that ‘puowér in” 


excess of 50 k. w. on clear channels 
is technically sound,” said the re- 
port, “and is in accord with scien- 
tific progress, we recognize that 
social and economic factors involved 
in the use of 500 k. w. may outweigh 
engineering considerations. Therefore 
we request instructions from the 
broadcast division as to its views 
on regulation of superpower.” 

A general advance in power of 
stations is recommended for im- 
provement of signal strength. The 
report said that while engineering 
principles underlying the present 
radio structure are basically sound, 
technical progress points definitely 
to modifications. This can be ac- 
complished, it is asserted, by revis- 
ing the existing rules, regulations 
and standards of engineering prac- 
tice rather than by a “radical up- 
heaval’ of the entire system. 

Under the engineering depart- 
ment’s recommendations, the exist- 

(Continued on Page 50) 


Last Minute News Flashes 


of the 
Cheese 
of Jan. 


Washington, 


ats 


New York, Jan. 15.—For 


FTC Plans Eastern Hearings on Kraft-Phenix Case 


Chicago, Jan. 15.—The Federal Trade Commission plans resumption 
hearing of Robinson-Patman Act charges against Kraft-Phenix 
Corporation, Chicago, in New York and Philadelphia the week 
25, it was learned here today. 


Investigation of Radio Demanded in House 

D. C., Jan. 15.—A resolution demanding investigation of 
the broadcasting industry was introduced today by William P. Connery, 
chairman of the House labor committee. 
session of evidence of “monopoly” in broadcasting. 


Burton Settles Suits Against Camel, Esty 
“upward of $20,000,” 
gentleman jockey, has settled his suits against R. J. Reynolds Tobacco 
Co., William Esty & Co., and Crowell Publishing Co., he said today. 


Florida High Court Asked to Void Citrus Tax 
Bartow, Fla., Jan. 15.—A group of Miami shippers and growers today 
filed notice of appeal to the State Supreme Court, seeking to void the 
citrus advertising law providing box assessments. 


McGraw-Hill Declares First Dividend Since ‘31 
New York, Jan. 15.—The McGraw-Hill Publishing Co., Inc., today has 
declared a 12% cent dividend, the first since 1931. 


Mr. Connery claimed pos- 


Crawford Burton, 


Quick Briggs Strike Halt Indi- 
Cates Union Plan to Keep 
Other Plants Going 


15-Day Truce Declared 


Lansing, Mich., Jan. 15.—A 15-day 
period of negotiation between Gen- 
eral Motors Corporation executives 
and striking United Automobile 
Workers union representatives will 
be launched Monday in Detroit, fol- 
lowing declaration of a truce be- 
tween representatives of both 
groups today. 

Under the terms, sit-down strikers 
will evacuate the two Fisher body 
plants at Flint, Guide Lamp plant at 
Anderson, Ind., and Cadillac and 
Fleetwood plants in Detroit. General 
Motors will not operate them pend- 
ing negotiations. 


Detroit, Jan. 14.—Other automotive 
manufacturers reached the conclu- 
sion today that they have nothing to 
fear from strikes until United Auto- 
mobile Workers of America are suc- 
cessful in their present campaign 
agaist General Motors Corporation. 
Not oniy will other eompanies be al- 
lowed to continue operations, but U. 
A. WA. will insist upon it, at least 
until General Motors is brought -to. 
submission, it is believed. 

This conclusion was impressed 
upon the industry by the lightning 
speed with which troubles affecting 
Lincoln-Zephyr production and 
threatening Chrysler, were settled. 
This strike occurred in the Mel- 
drum avenue plant, smallest of the 
seven body producing divisions of 
Briggs Manufacturing Company. Op- 
erations were quickly resumed, illus- 
trating the anxiety of the union that 
competitors of General Motors main- 
tain intense activity by way of con- 
trast with the beleaguered giant. 


Glass Shortage Serious 


There is some doubt, however, 
whether any automobile manufac- 
turer can survive the glass shortage 
very long, in spite of the indubitable 
fact that some supplies of this essen- 
tial material are finding their way 
into Detroit. With the two chief 
producers also strike-locked, produc- 
tion is almost nil. Some glass is 
coming in, however, its source be- 
ing shrouded in mystery. The sup- 
ply, however, is far smaller than the 
demand, and it is a question how 
long local units will be able to op- 
erate. Thus one union strike may 
militate against success of another. 

Philosophers of the automotive 
field are also devoting much cogita- 
tion to the premise that the strike 
may, in the long run, prove profit- 
able to General Motors by forcing 
its dealers to concentrate on sale of 
used cars. This theory {ts said to 
explain the sensational rally of Gen- 
eral Motors common stock, which, 
beaten down to 62 in the first black 
mood following the strike, soon 
worked back to 67. 

One authority reported as follows: 


New Job for Dealers 


“With field stocks of new cars 
even more depleted than they were 
in the heavy selling season before 
Christmas, there is a smaller possi- 
bility that dealers will be loaded up 
with used cars which will tle up 
their operating canital during the 
winter months. Where a fortnight 
ago used car accumulations were 
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rising to the menace point, today 
they are better under control, and 
likely will continue so—at least un- 
til the strikes are settled. When 
there are fewer new cars to sell, 
there are fewer trade-ins, and more 
important, the selling force is much 
more willing to concentrate on used 
car sales.” 

Car manufacturers apparently con- 
cur in this belief, several being in 
the midst of special campaigns to 
reduce used car stocks. Among 
these are Ford, Dodge and Stude.- 
baker. This represents entirely new 
strategy among car manufacturers, 
who hitherto have scheduled used 
car sales for March, which is sup- 
posed to be the time that the buyer 
of such vehicles comes out of hiber- 
nation. 


$10,000 HUNG UP AS 


STUDEBAKER PRIZES 
South Bend, Ind., Jan. 14.—Stude- 
baker Corporation is going to find 
out whether the chance to win some 
part of $10,000 will induce fanciers 
of used cars to come into the mar- 
Ket between now and March 31. The 
company has hung up that amount, 
to be dispensed in 452 cash prizes, 
with a capital prize of $1,000. 
The contest revolves around the 


best letter explaining why a used 
car buyer selected a Studebaker 
“pledge-backed” car. The letters, 


confined to a maximum of 50 words, 
are to be sent direct to South Bend, 
where Paul G. Hoffman, president of 
Studebaker Corporation, will do the 
judging with the aid of his staff. 
A purchase of a car is a requisite for 
eligibility. 

The contest, unlike most of those 
held in the past, will be advertised 
in magazines as well as newspapers, 
the time element permitting this in- 
novation. 

The Studebaker pledge to the pub- 
lic means, according to the contest 
announcement, that “each used car 
is conspicuously marked with its 
price in plain figures and that this 
price is rigidly maintained; that 
each automobile sold as a certified 
car has been properly reconditioned 
and carries a 30-day guarantee for 
replacement of defective parts and 
free service on adjustments; and 
that every purchaser may drive it 
for five days and, if not satisfied 
for any reason, may turn it back 
and apply the money paid as credit 
on the purchase of any other car in 
stock, used or new.” 


McCall Adds Palmer 


Cort N. Palmer has resigned from 
Peterson & Kemper, Inc., to join the 
promotion department of McCall Cor- 
poration, New York. He will take 
over the work of Roy W. Wright, who 
recently resigned. 


Map Standard Outline 
for Air Conditioning 
Advertising in 1937 


Jan. 13.—A 
advertising 


Washington, D. C., 
full program of basic 


themes for 1937, coordinating efforts 


of the industry to sell its underly- 
ing principles on a seasonal outline, 
was presented today by W. B. Hen- 
derson, executive vice-president of 
the Air Conditioning Manufacturers’ 
Association. 

The program was mapped by a 
special committee with members of 
the association including: 

Baker Ice Machine 
Omaha; The Carrier 
Newark, N. J.; De La Vergne Engine 
Co., Philadelphia; Delco-Frigidaire 
Conditioning Corporation, Dayton, 
O.; General Electric Co., Bloomfield, 
N. J.; Kelvinator Corporation, De- 
troit; Parks-Cramer Co., Fitchburg, 
Mass.; B. F. Sturtevant Co., Boston; 
The Vilter Manufacturing Co., Mil- 
waukee; Westinghouse Electric & 
Manufacturing Co., Mansfield, O., and 


Co., Inc., 


York Ice Machinery Corporation, 
York, Pa. 
While campaign plans outlined 


Iowa Dealers Could Do As Well 


Zenith radios are distributed to 560 deal- 
ers, located throughout Iowa by the A. A. 
Schneiderhahn Co., of Des Moines. 


dealers are easily accessible to every Iowa 


On 


family. November 22, 


page spread advertisement containing the list 
of all Iowa dealers of Zenith radios was pub- 
lished in The Des Moines Sunday Register 


These 


1936, a double 


and delivered into the hands of more than 


300,000 Iowa families throughout the state. 


Distributor Schneiderhahn writes— 


“This was one of the most produc- 
tive and resultful merchandising moves 
made in selling Zenith radios to the 


people of Lowa. 


“The results tell a convincing story. 
Our dealers SOLD more radios in the 
two weeks following this advertise- 
ment than during any other like period 


in the history of our company. Whole- 
sale shipments reached a new high. 

“No small part of our Zenith sales 
increase is due to greater use of dis- 
play advertising in your newspaper 
during the past six months. 
plans include recommendation of even 
greater use of The Des Moines Reg- 
ister and Tribune.” 


1937 


Almost half the families in Iowa, a state 


of two and a half million people, read The 


Des Moines Sunday Register every week. 


Every other piece of merchandise in an av- 


tag: 


value . 


WEYL 


The D 


erage Iowa store is marked with an invisible 
“To be bought by a reader of The 
Des Moines Sunday Register.” 


“Big city” advertising schedules in this 
rich market get big city sales results 
are a selling aid that Iowa dealers really 
. at lowest milline rates in Iowa. 


ines Register and Tribune 


Corporation, 


fundamental rules for copy, execu- 
tives of the association stressed 
that nothing in the “platform” will 
deter an individual manufacturer 
from going into full details about 
his own methods and equipment. 


Suggest Copy Standards 


Adherence to copy standards con- 
forming with Federal Trade Com- 
mission rulings on air conditioning 
advertising also is suggested. 

“The ‘minimum definition’ for true 
air conditioning, formulated by the 
Department of Commerce and Bet- 
ter Business bureaus, will be used 
wherever possible in advertising 
and promotion copy of all kinds,” a 
statement issued by the committee 
said. 

The FTC last November ruled that 
“the words, ‘air conditioning,’ signify 
control by a mechanical device of 
the temperature, humidity and cir- 
culation of the air in rooms, build- 
ings and railroad passenger trains,” 
and held that the non-performance 
cf any of these functions takes the 
equipiment out of the category of air 
condition, “according to the under- 
standing of the trade and the pur- 
chasing public.” 

The association 
“minimum definition” 
“summer air condition is described 
as at least the cooling, dehumidi- 
fication and circulating of air. Win- 
ter conditioning is at least the heat- 
ing, humidification and circulation. 
Year-round conditioning is the prop- 
er combination of the seasonal func- 
tions. 


amplified the 
to say that 


Will Detail Functions 

“Air cleansing,” the statement 
continues, “is almost invariably an 
integral part of any true air condi- 
tioning installation, and advertisers 
are planning to differentiate  be- 
tween the various processes wher- 
ever copy permits.” 

The final quarter of 1936 was the 
best in the industry’s history, and 
1937 will far exceed any previous 
year, according to Mr. Henderson. 
He declared that the members of 
the Association already have one- 
third of their anticipated 1937 vol- 
ume either sold or being actively 
negotiated with prospects in vari- 
ous lines of industry and business. 

Summarizing the basic promotion 
outline from a competitive angle, 
the committee’s statement declared: 

“Manufacturers have a_ perfectly 
natural and understandable habit of 
producing competitive programs of 
advertising that actually serve to 
slow up purchases by disturbing 
and confusing prospects through 
claims and counter-claims. 


Sell Basic Advantages 


“The Air Conditioning Manufac- 
turers’ Association’s recommended 
program, on the contrary, adheres 
to the basic advantages of air con- 


ditioning, features special selling 
opportunities at the appropriate 


seasons and in general will guide 
manufacturers and suppliers in tell- 
ing a united, authoritative story 
about an industry that is so com- 
paratively new in its human comfort 
applications that its benefits are 
little understood by the general 
public.” 

“Buy and install now” is the open- 
ing theme to run through March. 
The season, it was explained, is a 
low traffic period for commercial 
and industrial users. Installations 
can be made at the same time as 
the redesigning of plant layouts in 
the case of prospects making 
change in what often is a letdown 
period of industrial activity. They 
also can be synchronized with re- 
modeling, renovating or redecorat- 
ing of stores. 

“Right now the prospect has a 
complete picture of his 1936 oper- 
ations and is in a particularly good 
position to view the profit possibil- 
ities of air conditioning in 1937,” 
Mr. Henderson said. “The buyer 
now can also purchase with lower 
installation costs due to avoidance 

(Continued on Page 6) 


Kleenex Back 
in Magazines 


After 2 Years 


(Picture on Page 1) 

Chicago, Jan. 14.—After two years’ 
absence from magazines in order to 
make a thorough test of radio, 
Kleenex advertising will return to 
that medium in February, while the 
“Adventures of Mary Marlin,” the 
radio program, will be retained, L. 
E. Meyer, advertising manager of 
the company, announced today. 

Single column space will be used 
in a long list of magazines, the copy 
running to June, lapsing during the 
summer, and resuming in the fall. 

Relatively small space will be 
made effective, Mr. Meyer believes, 
by adaptation of copy to the partic. 
ular clientele served by each maga. 
zine. Humorous copy will appear in 
magazines devoted to humor, for ex. 
ample. Women’s magazines will get 
their full quota, in spite of the fact 
that the radio program appealing to 
women shows no signs of diminish. 
ing popularity. 

Schedule Is Listed 


The 1937 schedule includes Amer. 
ican Home, American Magazine, The 
American Weekly, Better Homes ¢ 
Gardens, Child Life, Collier’s, Cos- 
mopolitan, Delineator, Esquire, Faw- 
cett Women’s Group, Good House- 
keeping, Grade Teacher, Harper's 
Bazaar, The Instructor, Ladies’ Home 
Journal, Liberty, Life, McCall’s, Mac- 
fadden Women’s Group, Modern 
Magazines, The New Yorker, New 
York Woman, Parents’ Magazine, 
Photoplay, Pictorial Review, Red- 
book, Saturday Evening Post, This 
Week, Time, True Story, Vogue and 
Woman’s Home Companion, 

The agency is Lord & Thomas. 


Name Dunning New 
York Ayer Manager 


Edward R. Dunning, vice-presi- 
dent, N. W. Ayer & Son, Inc., has 
been named New York manager. 

He succeeds Gerold M. Lauck, ex- 
ecutive vice-president, who moves his 
headquarters to Philadelphia after 
four years in charge at New York. 


Roher to Globe-Democrat 

Melvin C. Roher, formerly national 
advertising manager of the Balti- 
more Post and Washington News, 
and more recently with the Colum- 
bus Citizen, has joined the Eastern 
advertising staff of the St. Louis 
Globe-Democrat. 


Dine Viscountess 

The monthly dinner meeting of Ad- 
vertising Women of New York, Inc. 
was changed from the regular date 
to Saturday, January 16, in order to 
tender a formal dinner to Viscoun- 
tess Rhondda, London, England, pub 
lisher of the British Time and Tide. 


Flower Business Up 

The flowers-by-wire business in the 
United States and Canada gained 23 
per cent in dollor volume in 1936, 
over 1935, according to the Florists 
Telegraph Delivery Association, De 
troit. In December association mem: 
bers filled 210,000 orders for flowers 


by telegraph. 
— ——<—___—_—> 
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HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS’ HELPER, the 
industry's 50 year leader, help 
you. 
Check the data you need below, tear 


out this advertisement, attach to your 
letterhead and mail to us. 


“The Bakers’ Billion,” & 
market data folder. 

A sample of “Selling Leads,” 
an every week service. 
Sample pages from the “Bak- 
ing Industry Blue Book.’ 
Copies of BAKERS' 
HELPER, issued fortnightly. 


‘a Audit Bureau of Circulations 
statement. 


BAKERSHELPER 
THE FIRST BAKERY PAPER 
In Its 50th Year 
880 South Wells Street 
Chicago 
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ADVERTISING AGE 


REASONS WHY puck—The Comic Weekly 
is a logical Basic Advertising Medium 


] The Broadest Base in Adver- 


: tising. Puck~The Comic Weekly pro- 
vides the broadest single base upon which to 
build a comprehensive national advertising 
Program—nearly six million families—more 
than 19,000,000 potential readers. Puck—The 
Comic Weekly comes nearest to being Amer- 
ica's all-family advertising medium. A recent 
survey proves this, 


2 Medium-in-Motion. 1: docs 

more than merely expose advertisements 
to this vast audience—it presents them in an 
environment which makes reading inevitable. 


3 The Largest Single-Medium 
_Whole-Family Circulation. 

Besides the normal adult readership in nearly 

six million homes, Puck~The Comic Weekly 

has nearly seven million juvenile 

several hundred thousand 


4 ow Cost Per Family 


. A big 4-color 1 


national weekly magazine page, costs only 3 
mills per family. This rate is low for Puck— 
The Comic Weekly's adult circulation alone, 
without considering the millions of juveniles 

ho itute a conti irculation bonus. 


5 Concentration in Best Buy- 


ing Areas. Puck-The Comic 
Weekly reaches an average of 42.4% of all 
families in 627 out of the 995 key cities of 
10,000 or more population. In these 995 key 
cities 70% of all the nation’s retail sales are 
made. 


6 One Policy—One Make-Up. 
Puck—The Comic Weekly is one publi- 
cation—not seventeen. It has one editorial 


policy—one cast of characters—one make-up 


—one quality of printing. 

7 Meximum Visibility — 
Minimum Each 

advertisement in Puck— Comic Weekly 

receives spotlight position—the number of 

advertisements per issue is limited, thus 

assuring each advertiser maximum attention. 


OST publications offer you just a slice of the 

American market. Some are edited to give you 
an audience of women, others men, and still others 
appeal to the juveniles. But the publication that 
reaches them all, giving you big slices in each group, 
is the most profitable buy for the advertising dollar. 
It’s the broadest base in advertising. It’s Puck-The 
Comic Weekly. 


Two-thirds of the readers of Puck-The ComicWeekly 
are adults—more than twelve million adults who see 
the advertisements too. With them goes a bonus of 
nearly seven million juvenile readers who help to 
make up the family’s preference on advertised brands. 


Its ALL-STAR Cast is the secret of Puck-The Comic 
Weekly’s hold upon its readers. Year after year the 
Katzenjammer Kids, Jiggs & 
Maggie, Popeye, Tillie, Skippy, 


this famous group of entertainers, have thrilled adults 
and juveniles alike with their laughs, loves, thrills and 
tears. Boys and girls of forty, thirty, twenty and ten 
years ago continue to read Puck-The Comic Weekly 
today. It’s the cast that makes the comics. 


This ALL-STAR Cast is to be found only in Puck-The 
Comic Weekly, distributed to nearly six million fam- 
ilies through the 17 great Hearst Sunday newspapers. 
Its U.S. circulation closely parallels the retail sales of 
the nation, for 73% of it is concentrated in the 995 
cities and towns of over 10,000 population where 70% 
of all retail sales are made. 


Leading advertisers have discovered the sales-build- 
ing power behind this ALL-STAR Cast. We welcome 
the opportunity to submit the evidence, and some 
rather startling figures about 
the actual readership of this 


Barney Google, Toots & Cas- 


unusual publication. Please 


per, Blondie, Flash Gordon, 
the Little King and Company, 
and the other bright stars of 


FOUNDED 1876 


wnat" COMIC WEEKLY 


phone COlumbus 5-2642, 
New York or Superior 6820 
Chicago. 


PALMOLIVE BUILDING 
CHICAGO 


OF THE HEARST SUNDAY NEWSPAPERS 


SA eg i eae i Te ee eee: ee a ale oe. =< en Mae Me > ae 
co a ae ee am ee a iceaeael PD Ap angi ae ele, tes: Le eee cae eae ae Ms . a tS Nominee 5: a a. Oe ea Eee Bees ee 
see | a FO ge al a ae : yen et Oe eo Se es ei ee PERE Re me ee ee aie pelea os. t' a ae 
eS 3 oh 
O_O eee Be ace 
Ge aS “i 
eoeae 
Re 
5 y : ’ 
a warns he | 
‘ D4 ° i at 
- 4 i ra 2 ae Wai & a. g 
ANA 2. Sey if Fi Pe 
“ WT AN ST 2 eee : ne i 
y ( Lt - a ‘ 7 * a8 3 : yp | j € ainccgiaet 
MBve oc . neg asi 
ie mae * i et ft |e! hail 
oh es eae aR ees ae 
> Jee L ae BEIGE: SS ee toe Pht = ! " Bk! 
) Ais aS 6 ae eri ee a vale <i eas ; jar ae 
* : Vi i \ be co Lee 3 . ae A 3 A - woe se BS Sa ie ~ 4 P) oat aah ot 
2 y US r tf | ® \ ieee Me ee Aub “if y me es "4 
“Ul ' 7 i Ee PS a * &; if . fa mre ie a 
8 T WS tt are SA eae er me WO yk ae ae 
: \ lf / u \ ~ =", * ay at 0} a Sig 3: $ & . “ae kK . 4 oa ‘ i = aes CR Soe eit r re sg ‘ 
; T } * ’ ' SU A IT 9 . UME as Ge CO ee NP 4 ee 
, Hi. ay S\e> i fe ve, (Ogee WRG! 70 LL \ {| ge 
y \ 5 ry 5 a. 1G \ p \ ! : eee oA 8 : Pree . — \\ me . = w, " i oe 
¥ \  M J, | “ ey « ‘ ER Sahat ox EN TRE Br Sy uy, \ ‘ f Se a ie 
i | SEs etry Wey MA ts a i : ree ee 8s ae Mok die ee eS “fl \ ee ef ae . aes ee 
$ ) ok Ap q { <. . im “KK (ons a * ae > aa ae. a \ . : 29 | AC prs ‘ ee 
| 3 | \ \ , C . ‘ es ce sn ON Feit oat Rear i = wn } } oy Tp yy! é < \ 
_ iO I D\\ 5 ee - Pant os yet oe “we Poppa aX | \ oF Sri { ¢ a 
-_ ] » ig — a Ll eee | Fe ' Aaa eae 
hy V/h - c < N ee 0) B CAR Sie aie — Pa & ¥ 5 ‘5 € . ‘ = a Pir eye) ene 
} + ™ ian ) | . : a ee  - le ar a: = : "ee oe fe. a iy J S oa P PASE ay. 
Pa ‘ spl od * 7 oes ee es see ect * - —< 3 a 
7 Gis T 2 in Bus = . AP: Pes ee ©’ NX bo PS } ~<S— ¢ re 
IE ae eT. Se Fi a, Wine, |e ee a | A pee 
ie a. : j : x AS ; fears 
5 : : 4 v - 4 2 4 \ Se es % | yc, 
4 4 le “\ \ ere on PL) ge ( ~~. = bs 725 a 
' oe oe ae 
s aoe Whip ME og a a a 
-_ | Kily © aS (| Oe \ te 
.* : aA ks 4 ete } * a ee ay 
Tr ' 4 . z € Ge Ee . Re 3 . li 
m4 1DF e yt ci 
p : x m oe ni i ie 
i * — 
m- 
m § ih, 
i: i Ss NS | 
S ee ere : 
Ss I . 
d- * 
c, oe > \ i i 
ite St ee 
« Gale — 
i - 
> jb —— 
de. i Fi eae 
. sneecate vig 
SS hiss 
ne Foe 
ists § / pecainr 
De Sapam: ne <paeiaie 
am § | See 
¢ Nilsht age et 
> | “ ae bs 
| a 2 
" | 
ee 
3 | . 
e | x aed ~ - ‘ x 
: | cwa¥ 5 AS as AS 
22 Sebo | 
A\ ta = mm Sr 7 
— fA AON Se “~ 
At —\ Ee: c ~t 
r 5 a 
C as a 
4 a ot 23 a 
a come heads of families each year. f aoe a 
q | x 1994"), 234 times the size of the standard y 
i —— eee . 
Q . v\ : £ : 
4 ‘x eel 6 SF an wy ~4 
, "4 : , i. al 
q o} i as AS ie a x Ce he Ar tp a ohne 
4 Cc? A, a e Ox a § 2 O)) es oF C, A ae ae 
Ee; x <a el we ae <1) +. pu ~ 2 ve A (So 6-2) se hac 
4 DP pr Ti Ves \ a a QS h \ “RAG, / Bisa 
¢ > a , t) wa eit 
: S09 P\ i PR & (oe) fy  (% et ( Yi) a 
| ET'S THE CAST THAT MAKES THE COMECS nae 
ee , ; eee ; ®; Efe bat Ce a ea OR SMe : Ea. 6s ae eS ee Ge a = 
Rem: Wane Cees eer eects IRON ee eT rt nn ora ae a yh a SM 
ee ” i ay a be fs ae oc 3 2 - 2 f Le ea I of, Gs ; ti. ek a om 2 i) St ae } ; a Ate ee = vans ie ” : ee Be oo f se a ik; rs sy as my are a sb ie : a < RY S . aN fie Ss sg sag ; . r 


ADVERTISING AGE 


January 18, 1937 


Self-Check on 
Character Put 
Up to Public 


New York, Jan. 14.—Consumers are 
given the opportunity to engage in 
character analysis by a full page, full 
color advertisement scheduled to ap- 
pear in 35 metropolitan newspapers 
Sunday, Jan. 17, in what comprises 
the most intensive newspaper pro- 
gram ever scheduled for Kaffee-Hag 
coffee. Kenyon & Eckhardt, Inc., is 
handling the account for the Kellogg 
Company, Battle Creek, Mich. 


Contrasts Types 


Newspaper readers are told to 
check themselves on six important 
characteristics by means of a chart 
incorporated in the advertisement in 
order to determine whether they are 
the phlegmatic type or are among a 
second type, the energetic, alert 
“modern who is keyed to the high 
pitch of today’s living” and who “re- 
sponds too strenuously to caffeine.” 

The advertisement, first to appear 
for Kaffee-Hag in full color in Sun- 
day papers, also features comparative 
charts of “normal” and “caffeine” 
hand tremor. 


Continental Gives 


New Duties to Smith 


R. Robert Smith, advertising man- 
ager of Continental Distilling Corpo- 
ration, Philadelphia, has taken on 
additional duties. He will be in 
charge of sales for all Continental 
brands and McCallum’s Scotch whis- 
ky in the East, except the state mo- 
nopolies. 

Don Vinton, formerly of the De- 
troit office, has been named assistant 
to Dr. Lewis H. Marks, president, in 
directing state store sales, succeeding 
Mr. Smith. John M. Jenks, formerly 
with the Philadelphia Record, has 
een appointed publicity director of 
the company. 


Contest for Wallpaper 


To stimulate creative design in the 
field of wallpaper, United Wall Pa- 
per Factories, Inc., Jersey City, N. J., 
has launched a wallpaper design 
competition. First prize will be $1,- 
000. The competition, open to pro- 
fessional or amateur artists, will 


close Feb. 27. 
Chambon Moves 
Chambon Corporation, manufac- 


turer of package printing presses, is 
now located in its new plant at Gar- 
field, N. J. The company was for- 
merly located at Union City. A new 
rotary printing press, The Cham- 
plain, is now being produced. 


FTC. ATTACKS 
A&P, BIDDLE 
BROKER FEES 


Thirteen Buyers, Sellers, Also 
are Named 


Washington, Jan. 14.—A definition 
of brokerage and its ramifications 
was projected here today with issu- 
ance of complaints by the Federal 
Trade Commission against the Great 
Atlantic & Pacific Tea Co. and the 
Biddle Purchasing Co., both of New 
York City, charging unlawful accept- 
ance of brokerage from manufactur- 
ers. 

Thirteen companies which buy and 
sell through Biddle also were named 
as co-respondents by the FTC. 

The issue involved is a determina- 
tion of brokerage payments in large 
scale buying and selling. 

The commission contends that al- 
lowances were passed on by manu- 


facturers cloaked as brokerage fees 
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HOW TO COOK 


Salesmen in the range division of Kelvinator Corporation have a new requisite: 


ability to cook. 


Frances Woodman, Kelvinator home economics director, shows 


J. C. Conroy, assistant export manager, how to roast beef. 


without performance of a service in 
violation of the act. 


First Brokerage Complaints 


The companies named have until 
Feb. 4 to file answer. The complaint 
marks the first issued by the FTC 
under the Robinson-Patman act 
based on the brokerage angle, and 
raising the service value point in 
large scale buying and selling. The 
issue of discrimination is implied in 
the complaint but not stressed. 

Respondent companies classified in 
the complaint as buyers are: 

General Grocer Co., St. Louis, Mo.; 
Smart & Final, Lts., Wilmington, 
Calif.; The Eavey Co., Zenia, 0O.; 
Michigan Trading Co., Detroit; C. G. 
Meaker Co., Auburn, N. Y.; Middle- 
dorf & Rohrs, New York City, and 
Koll Grocery Company, Owensboro, 
Ky. 

Respondent companies designated 
as sellers are: 

Dannemiller Coffee Co., Brooklyn; 
Colonial Molasses Co., Brooklyn; Al- 
bert Dickinson Co., Chicago; Ervin 
A. Rice Co., Chicago; Cava Packing 
Co., Salinis, Calif., and Godchaux 
Sugars, Inc., New Orleans. 


Seller Pays Fee 


In the course of the transactions, 
the complaint alleges, the sellers pay 
to Biddle a so-called brokerage fee 
or sommission, usually between 1 
and 5 per cent of the quoted sale 
price agreed upon by buyer and sell- 
er, which Biddle in turn pays over 
to the buyers. These fees or com- 
missions are not retained by Biddle 
as payment for any services rendered 
by it to the sellers and are not paid 
to the buyers for any services they 
render, the FTC contends. 

Approximately 2,400 buyers, by 
contract, subscribe to the Biddle Pur- 
chasing Company’s market and buy- 
ing services. Those named as re- 
spondents are said to be typical and 
representative of this group which 
is so large as to make it imprac- 
ticable to name them all as respond- 
ents in the complaint. The respond- 
ent sellers listed in the complaint 
are also said to be typical members 
of a large number of companies en- 
gaged in selling through the Biddle 
Purchasing Company. 

The particular part of the Patman 
law, untouched until now by the 
Commission, under which these com- 
plaints were issued, sets forth: 

“That it shall be unlawful for any 
person engaged in commerce, in the 
course of such commerce, to pay or 
grant, or to receive or accept, any- 
thing of value as a commission, 
brokerage, or other compensation, or 
any allowance or discount in lieu 
thereof, except for services rendered 
in connection with the sale or pur- 
chase of goods, wares, or merchan- 
dise, either to the other party to such 
transaction or to an agent, repre- 
sentative, or other’ intermediary 
therein where such intermediary is 
acting in fact for or in behalf, or is 
subject to the direct or indirect con- 
trol, of any party to such transac- 
tion other than the person by whom 


such compensation is so granted or 
paid.” 

One point at issue in the Biddle 
charges involving the allowance or 
brokerage fee passed on by the pur- 
chasing company is that this fee is 
variable while the buyers, operating 
through the group purchasing com- 
pany, pay a fixed rate by contract. 


Biddle Cites Service 


It is recalled in Washington, that 
the early investigations of the Pat- 
man committee into the affairs of 
the American Retail Federation and 
into large scale buying and selling at 
wholesale and retail developed the 
fact that the A&P received several 
million dollars worth of brokerage 
annually from a long list of manu- 
facturers. Other chains were also 
investigated revealing similar condi- 
tions. 

With the signing of the Patman 
law June 19, last year, A&P imme 
diately cancelled all advertising con- 
tracts with newspapers in its Eastern 
Division, reinstating them only after 
several months of negotiations with 
manufacturers as to the proper type 
of allowance for advertising to be 
made under the new law. The com- 
pany also announced that it had re 
fused to accept brokerages due to 
the intent of the Patman law to dis- 
courage that practice. 

The Biddle company, 107 Cham- 
bers st., New York City, operating 
market information and purchasing 
services, receives orders from mem: 
bers of the group of buyers to pur: 
chase commodities, the complaint 
Says, and transmits such orders to 
companies of the selling group for 
execution. 


A. R. F. Moves 


American Retail Federation has 
moved its offices to 1627 K St., N. W., 
Washington, D. C. 


— 

We know our groceries, because. 
we read the Food Series 

We know our sales points, because. 
we read Dollar Pullers 

We know our displays, because--: 
we read the display series 

We know our customers, because-- 
we read the Daily Shopper 

All regular features of — 
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18 East 4Ist Street, New Yo 
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30,000 total circulation—C. CAT 
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tor The Oklahoman and Times are bigger, better, 


GES 3 


® Oklahoma is a young, vigorous, growing state. 
— | During the past eight years Oklahoma has been uniquely 
fortunate in experiencing a succession of oil field dis- 

_  0veries bringing a continuous flow of wealth and popu- 
lation accompanied by above average business condi- 
tions, 

During this period the Oklahoman and Times have 
made great advances in improving their service to this 
€xpanding market. A new mechanical plant has been 
added; scores of important new features including Wire- 
Photo have been added; a statewide motor express 
‘ystem was organized to speed up distribution and give 
Oklahoma its news while it’s hot; early pioneering in 
Color printing has provided a fund of experience which 


more powerful sales weapons than ever before! 


is evident today in their newspaper color printing of ex- 
ceptional quality. 

These and scores of other improvements have made 
the Oklahoman and Times more interesting and more 

_attractive to more people. Since March, 1929, and 
despite an increase in subscription rates, they have added 
25,191 circulation daily and 23,924 Sunday. The Okla- 
homan and Times are today the largest newspapers in 
the Southwest! 

Today they are bigger, better, more interesting 
newspapers to readers . . . and more powerful, more 
profitable, more effective selling weapons than ever 
before . . . bigger guns to back up an aggressive selling 
job in Oklahoma in 1937. 


THE DAILY OKLAHOMAN 
4 OKLAHOMA CITY TIMES 


THE OKLAHOMA PUBLISHING COMPANY 
| °REPRESENTATIVE—E. KATZ SPECIAL ADVERTISING AGENCY 


Additions to 
THE DAILY OKLAHOMAN 


AP Wirephoto Service 
Wirephoté Weather Map 
Points for Parents 
Emily Post's Column 
Paragraphs by Robert Quillen 
Irvin Cobb’s Daily Wire 
Hollywood News by Sheilah Graham a 
Food Topics by George Rector 
“I Always Say” by Gracie Allen 
“Time Out” Cartoon 
Cartoon by J. N. “Ding” Darling 
Dan Dunn Picture Strip 
Tarzan Picture Strip 
Don Winslow Picture Strip 
Mickey Finn Picture Strip 
The Lowdown by Paul Mallon 
R. M. McClintock, State Politics 
Complete Coverage of Mid-Continent Oil 
News 
The Slush Pit, Daily Column by Oil Editor 
Everybody's Business by Geo. T. Hughes 
Complete Market Quotations 
Anne Adams Patterns 
Laura Wheeler Needlework Patterns 
Esquire Men's Fashions 


Additions to’ 
THE SUNDAY OKLAHOMAN 


AP Wirephoto Service 
America Speaks—National Poll of Public 
Opinion : 
Music News and Views 
Crossword Puzzle 
Business Articles by Roger Babson 
Sunday Editor's Smoking Room 
Aviation Column by Bennie Turner 
Home Economics Feature by Aunt Susan 
Believe It or Not by Ripley 
Aunt Het 
Feature Pages in Color 
Following in 4 Colors: 


Little Orphan Annie Apple Mary 
Sappo Smokey Stover 
Thimble Theatre Corky 
Smilin’ Jack . Tiny Tim 
Lena Pry Moon Mullins 
Tarzan _ Etta Ket 
Maw Green Bats in the Belfry 
Dick Tracey Grin and Bear it 


Additions to the 
OKLAHOMA CITY TIMES 


AP Wirephoto Service 
Washington Merry-Go-Round 
Beauty Talks by Lois Leeds 

“Well, I'll Tell You” by Bob Burns 

David Lawrence Article 

Robert Quillen Editorial 

Uncle Ray's Corner 
“At Your Service’—Reader Service Column 

Senator Soaper Says— 

H. I. Phillips Column 
Let's Explore Your Mind—by 

Albert Edward Wiggam, D. Sc. 
Elsie Robinson's Column 
New York Notes by Jack Stinnett 
Crossword Puzzle 
Esquire Men's Fashions 
Umpire Badblud--Sports Cartoon 
Complete Wall! Street Stocks 
.Grain, Cotton, Produce Quotations 
Marion Martin Patterns 
Alice Brooks Needlecraft Patterns 
Life's Like That, 

Grin and Bear It 
Thimble Theatre 
Ella Cinders 
Henry 
Joe Palooka 
Apple Mary 
Buck Rogers 
Dick Tracy 
Room and Board 


In Colors Saturday: 
Little Brother 
The Bungles 

It's Papa Who Pays 

Toots and Casper 
The Van Swaggers 
Tillie the Toiler 
Dan Dunn 
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ADVERTISING AGE 


January 18, 1937 


1936 Gain for 
100 Magazines, 
15.47 Per Cent 


New York, Jan. 15.—An analysis 
by ADVERTISING AGE of 1935 and 1936 
lineage figures of 100 leading maga- 
zines provided by Publishers’ Infor- 
mation Bureau reveals a gain of 
15.47 per cent for 1936. (Complete 
tabulation appears on Page 51.) 

These 100 magazines carried 23, 
306,328 lines of advertising in 1936, 
compared with 20,183,743 in the pre- 
vious year for an increase of 3,183,- 
585 lines. 

The largest percentage of gain 
was registered by 36 general mag: 
azines, which carried 7,099,399 lines 
in 1936, as compared with 5,917,510 
in 1935, a gain of 19.9 per cent. 


Gain for Weeklies 

The general magazines were fol- 
lowed closely by weeklies, however. 
Twelve weeklies increased their 
lineage from 6,945,817 in 1935 to 
8,322,194 in 1936, for a gain of 19.81 
per cent. 

Third in gain were four women’s 
groups, which published 600,947 
lines last year, compared with 
608,193 in 1935, for an increase of 
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National Association of Manufacturers. 


18.25 per cent over the previous year. 
Nine outdoor magazines rolled up 
1,029,521 lines in 1936, for an in- 
crease of 14.28 per cent over the 
900,875 carried in 1935. 
Nineteen women’s magazines regis- 
tered an increase of 6.7 per cent over 


Promoting better appreciation of the American way of living, 


SELLING ALL INDUSTRY TO THE MASSES 


Campbell-Ewald Co., 
— Co., Boston. 


1935, amassing - 5,165,876 
year. 

The only loss was reported for 
seven standard magazines, whose 
1935 total of 508,336 declined to 
488,391 in 1936, for a net loss of 3.9 
per cent. 


ERE GOMES A PARADE } 


Y AND LARGE, life is a 


people. It is a succession of work and sleep, 


worry and sickness, landlord 
ad infinitum. 


No wonder people are fascinated by any occur- 


rence which partakes of excit 
events exert a sort of spiritua 


dull thing to most 


s and taxes—and so 


our imagination ... 
sation that lasts indefinitely. 


gives us a topic of conver- 


It is understandable, then, why dull or ordi- 


nary advertising attracts few readers—and fewer 


ement. For exciting 


l gravity ...aspon- 


buyers. If we fail to get into our copy that quality 
of being interesting, we fail to touch the com-, 
monest human chord. 


this is the first of three posters being distributed by the 
New York, designed the poster, lithographed by Forbes Litho- 
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Road Program Is 
Builders’ Goal 


New Orleans, Jan. 14.—Diversion 


OFFER GUIDE FOR 
ADVERTISING OF 
AIR CONDITIONING 


(Continued from Page 2) 

of labor overtime which would be 
an important factor in a rush job 
later, and can more completely and 
successfully plan his own promotion 
of the fact that he has installed air 
conditioning.” 

Stressing air conditioning as an 
intrinsic advertising feature, Mr. 
Henderson pointed out that the ter- 
rific heat wave of 1936 cost many 
millions of dollars in plant shut- 
downs, sharply reduced store traffic 
and lowered efficiency of workers 
everywhere where air conditioning 
installations were not available to 


relieve the highly uncomfortable 
temperature and humidity condi- 
tions. 

“The industry’s recommended 
basic copy principle for March, 


April and May,” he continued, “con- 
sequently will stress the necessity 
for prompt action to avoid loss of 
business for a month or more, and 
will point out that the customer stil] 
has time to formulate an adequate 


of gasoline taxes to almost every 
use except that for which they were 
originally intended—road building-— 
is reflected in the shocking death 
toll from accidents, Willard T. Che- 
valier, vice-president of McGraw- 
Hill Publishing Company and presi- 
dent, American Road Builders’ As- 
sociation, told that organization at 
its convention here this week. 
Major Chevalier, with other offi- 
cers of the association, stated the 
1937 objective as a_ billion-dollar 
road building program which would 
enable highway construction to keep 
pace with the automotive industry, 
while absorbing millions of unem- 
ployed. 
“Technically, highway engineers 
are capable of making highways 
safer by eliminating curves and 
grade crossings and providing neu- 


tral ground in the center,” said 
Major Chevalier. “These measures 
will be adopted when the money 


naid by motorists is used in their 
interest.” 

The McGraw-Hill editor also 
stressed the need of more efficient 
highway illumination, in which great 
strides have been made recently. 


Majestic Appoints 
Majestic Recording Company, 
New York, has appointed Wortman, 
Barton & Co., New York. Newspa- 
pers, magazines and radio will be 
used under the direction of W. J. 
Duffield, account executive. 


Denny pen Simpers 


Cary F. Denny, formerly of the 
Boston office of Richardson, Alley & 


promotion program in his own be- 
half.” 


Stress Profit Motif 


“Urgent necessity” is the recom- 
mended theme for mid-May and 
June copy. “The business man who 
does not air-condition his establish- 
ment actually pays for his competi- 
tor’s air conditioning equipment,” 
prospects will be told. 

June and July copy to retail 
stores, theaters, etc., will stress 
that they still may salvage some- 
thing of the summer’s business, and 
also have time to profit by the fea- 
tures of fall and winter air con- 
ditioning. 

Recommended copy for the re- 
mainder of the year will stress the 
health features of air conditioning, 
which, it will be emphasized, are 
year-round advantages and are more 
important in their various ramifica- 
tions than the comfort features for 
which summer air’ conditioning 
alone is known. 


Greet French Visitors 


A welcoming committee from the 
Dallas Advertising League greeted 
the French Advertising leaders now 
on a tour of the United States, head- 
ed by Andre Kaminker, of Le Petit 
Parisien, on their arrival in Dallas 
Jan. 12. The Fort Worth Advertis- 
ing Club also sent a delegation to 
escort the visitors from Dallas to 
Fort Worth. 


Plan Greeers’ Week 


National Association of Retail 
Grocers, Chicago, has designated the 
period from April 5 to 10 as National 


ee 


NEW YORK 


st. LOUIS 


taneous force which attracts human minds and 
desires just as surely and effectively as Newton’s 
force attracts physical entities. 

Most persons respond to color and glamour. 
. on prizefights 
on human flies, steeplejacks 


They dote on fires and parades .. 
and ball games... 
and snow-removing machines. 

Why? Because such things provide thrills and 
excitement. They come as welcome interludes in 
the daily routine of washing dishes, 
running for the 8:15, 


darning 
hose, and meeting the 
weekly payments on the radio. 

We are all attracted by any event that takes 
place outside our own scheduled monotony. We 
can talk forever about our tonsillectomy; or the 
heavyweight fight we saw in 1919; or the shock 
of that moment when we sneezed (but loudly) 
in the midst of a dramatic broadcast. 


Anything that is unusual. that is beyond the 


pale of everyday happenings, lures us . . . stirs 


Make copy unusual! Not in the freakish sense, 
but in the sense of the theatrical. Give it glamour 
. romance... drama... excitement! People 
will be drawn to it as irresistibly as they are 


drawn to a band of marching men. 


Making millions respond 


In planning any advertising, this agency has 
always sought some human, exciting appeal to 
which the great masses of people would instinc- 
tively respond. 

It doesn’t matter much whether the product 
advertised be chewing gum or grand pianos .. . 
toothpaste or tires .. . cigarettes or soup—our 
sales message can be keyed to excite the popular 
interest and desire which are so essential to 
building volume sales in the volume market. 

Perhaps you would like to see how this kind 
If so, 


letterhead will arrange an 


of advertising looks in action. a request 
on your executive 


interview. 


RUTHRAUFF & RYAN, we. 


DETROIT HOLLYWOOD 


Advertising 


Richards Company, 


has joined the 
staff of The Simpers Company, Inc., 


Retail Grocers’ Week. J. Walter 
Thompson Company is working out 


New York. 


details of a plan for the week. 
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MOTION PICTU 


Read how “blue chip” names in ad- 
vertising are { 
stories with MOTION, SIGHT and 
SOUND to millions of theatre-goers 


every week! Learn how you too can 


UTE MOVIES and get your ad- 
vertising playlets dependably 


coast. 
Get the facts today about the way 
this unique eve and ear combination 


and uses of your product. 


CHICAGO Executives Praise Book 
One Chicago agency man _ writes: 
SAN FRANCISCO LAKELAND, FLA. SEATTLE SHOW ’EM 


now telling their sales 


harness the selling power of MIN- 


booked into theatres from coast to 


can better demonstrate the merits 


TELL ’EM 


NEW-AUTHENTIC BOOK 
ON DEVELOPMENT OF CONSUMER 


RE ADVERTISING 


Sensational Growth of MINUTE MOVIES f 
brings Profit to many alert Advertisers . 


“The ... style in which the serv ices 
of your company are portrayed in 
the book have been of material ad- 
vantage to me .’” Many other 
agency men and adv ertisers too have 
found this new brochure a “short- 
cut” to a better understanding of 
this method of advertising. ou 
will too! 


Write for your FREE Copy 
Send your name and title on your cont 
pany's letterhead. Brochure and at 
facts and figures will be mailed you 
once, 

GENERAL SCREEN ADVERTISING, INC. 
WRIGLEY BLOG. CHICAGO, ILLINO!S 


SELL ’EM! 
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TO NEARLY A 9 
MILLION FAMILIES! 


Comparatively few of the world’s good 
products are bought, paid for and “used” 


regularly, week after week, in as many as 


a million homes. 


Newspapers selling at 10c a copy which 
come within that charmed circle merit 
star rating. For there’s a multiplied cus- 
tomer-following involved; not individual 


buyers alone—but families of buyers... 


Families of buyers—close to a million of 
them in the case of the Chicago Sunday 
Herald and Examiner—who can be made 


to want your product through the columns 


of what they all call “Our paper.” 


—r CHICAGO rh 
B - HERALD AND EXAMINER ‘N 


. « & : oe 
NATIONAL ADVERTISING REPRESENTATIVES 


PAUL BLOCK AND ASSOCIATES 


NEW YORK -~ DETROIT ~- PHILADELPHIA 
CHIGAGO. «= . BOSTON ~ CINCINNATI 
. LOS ANGELES ~- SAN FRANCISCO. 
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Show Program 
Rate Is Based 


on Tax Returns 


Boston, Jan. 13.—A unique meth- 
od of giving advertisers an accurate 
circulation figure and fixing space 
rates according to Federal tax re- 
turns has been inaugurated here to- 
day by Gene Brown, Boston theater 
program specialist. 

Rates are based on the number of 
theater-goers at each performance 
and payment is made only after a 
certified record of tax returns on 
each ticket sold at the theater has 
been presented to the advertiser. 


Mr. Brown has copyrighted the plan 
as the Brown Theatre Program 
System. 

By using this system Mr. Brown 
claims that advertisers are protect- 
ed when shows run only a few days 
and fold up. The plan, he told 
ADVERTISING AGE, has done much 
heavily stimulated local theater pro- 
gram advertising. 


Appoints Kent Lighty 

Kent Lighty, 280 Madison Ave., 
New York, has been named adver- 
tising representative of the Hahne- 
mannian Monthly, Philadelphia, pub- 
lished by the Pennsylvania Home- 
opathic Medical Society. Mr. Lighty 
acts in a similar capacity for the 
Journal of the American Institute of 
Homeopathy and for the Journal of 
Osteopathy. 


Start Work on Southern 


Pine Newsprint Plant 


Work started Jan. 12 on the $20,- 
000,000 pinepulp paper manufactur- 
ing development at Port St. Joe, Fla., 
by Almours Securities, Inc., and the 
Mead Corporation, of Chillicothe, O. 

The immediate output of the plant 
at Port St. Joe, when completed, will 
be box board. An annex to the main 
plant will be given over to commer- 
cial development of newsprint from 
Southern pine pulp. 


Furnishes Models 


Vogue Studios, Philadelphia, have 
announced a professional model reg- 
ister bureau service, for commercial 
photographers, agencies, and others. 
The bureau, only one of its kind in 
Philadelphia, is under direction of 
Raymond R, Keane. 


GENERAL MOTORS 
AGAIN LARGEST 
MAGAZINE USER 


(Continued from Page 1) 
1935; Ford Motor Company, which 
was 18th in 1935, in ninth in 1936; 
and Campbell Soup Company in tenth 
place, the same position it held in 
1935. 
Appropriations Are Higher 

General Motors Corporation in- 
creased its magazine expenditures 
from $5,442,668 in 1935 to $7,289,547 


Because it fits the needs and taste 


diana families, The Indianapolis 


“4h 
po orn 


4% 


Seat 


IN DAILY CIRCULATION 


All-Time Record Circulatron— 1936 


150,428 


en 


of Central In- 


News in 1936 


was read by more of them than have ever before read any Indiana daily news- 


paper. Because of this more complete coverage of Central Indiana buying 


power, The News fits the need of advertisers who want volume sales in this 


market for a single advertising investment. 


more lines of 


6 days a week 


a week.) Put 


IN DISPLAY ADVERTISING 


Total Lincs 1936: 8,793,376 
Lines Gain Over 1935: 651,426 


(In 1936, they placed 554,586 


general advertising in The News, 


Assistant to the president of the Hickok 
Mfg. Co., Rochester, N. Y., is the new 


title of E. Eugene Umland. He was 
account executive of Young & Rubicam, 
Inc., Chicago. 


in 1936. Other leading magazine ad. 
vertisers also increased their appro- 
priations in about the same ratio. 
Chrysler Corporation, which invest- 
ed $2,553,512 in magazine advertis- 
ing in 1935, raised the figure to 
$3,287,502 in 1936. 

R. J. Reynolds Tobacco Company, 
which placed $2,357,196 in maga- 
zines in 1935, increased its maga- 
zine appropriation to $3,202,313 in 
1936, while the Procter & Gamble 
Company, which had a 1935 maga- 
zine appropriation of $2,211,039, in- 
creased it to $2,440,167 last year. 


Bristol-Myers’ Increase 


Bristol-Myers Company increased 
its 1936 magazine appropriation by 
more than $500,000, the 1935 figure 
being $1,797,595, and the 1936, 
$2,385,904. General Foods Corpora- 
tion, holding down seventh place in 
the latest tabulation, also spent 
more in magazines in 1936 than in 
the preceding year. The 1935 mag- 
azine appropriation was $1,750,782, 
while that for 1936 amounted to 
$2,085,122. 

While ranking the same in 1936 as 
in 1935, Lambert Company spent 
somewhat less than in 1935. Its mag- 
azine investment in 1935 was $1,844, 
944, declining to $1,784,600 in 1936. 


Ford’s Big Increase 


The largest percentage of in- 
crease in its magazine expenditures 
was recorded by Ford Motor Com- 
pany, which, spending the relatively 
modest sum of $955,588 in 1935, in- 
creased it to $1,748,701 in 1936. 

Standard Brands, Inc., cut its 
magazine appropriation from $2,474, 
313 in 1935 to $2,200,038 in 1936, 
while Campbell Soup Company also 
reduced its magazine expenditures 
slightly. Its 1935 figure was $1,712, 
661, as compared with $1,539,209 in 
1936. 

The complete list of the 150 lead- 
ing magazine advertisers of 1936. 
with comparative figures for 1936. 
will be found on page 36. 
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For a True Test | 
of the Midwest | 
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The 
Omaha World-Herald 


Is Nebraska and Western Iowa’ | 
MUST Newspaper | 


OMARA & ORMSBEE, Ine. 


National Advertising 
Representatives 
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» PUBLISHING COMPANY —¢ ~~ -250 Park Avenue, New York © — Publishers of COLLIER'S © WOMAN'S HOME COMPANION © THE AMERICAN MAGAZINE ¢ THE COUNTRY HOME 
The Largest Magazine Audience in the World—More than 9,000,000 Circulation 
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Quits Use of 
Convict Labor 
After 36 Years 


Eddyville, Ky., Jan. 12.—An ex- 
ample of the result of the Hawes- 
Cooper and Ashurst-Sumner acts, 
upheld by the Supreme Court of the 
United States last week, was given 
here as the Kentucky Whip & Collar 
Company, which operated within the 
State prison here for 36 years, pre- 
pared to move its equipment to its 
plant at Kuttawa. 

Under the Hawes-Cooper act, 
prison-made goods are subject to the 
laws of the state into which they 


are shipped. The Ashurst-Sumner 
act made it unlawful to ship prison- 
made goods into states with laws 
prohibiting their receipt or sale and 
required labeling of all convict-made 
goods offered for shipment. More 
than 30 states now have such laws. 

While the Supreme Court decision 
removes convict-made merchandise 
from competition with trade-marked 
goods in a large majority of the 
states, it leaves prison authorities 
here with a new problem. The state 
prison has little equipment of its 
own and no work is available for 
the 1,400 convicts within the walls. 


Agency Expands 
D’Evelyn & Wadsworth Inc., San 
Francisco, has moved to larger quar- 


ters in the Kohl Bldg. 


Illinois Central to 
Spend $9,000,000 

Illinois Central Railroad Co., Chi- 
cago, will spend $9,000,000 for new 
equipment in 1937, L. A. Downs, 
president, announced. 

Purchases will include 1,000 coal 
ears, 1,800 box cars, 300 refrigerator 
cars, and 20 mail and express cars, 
a total of 3,120. 


Film on Posters 
A motion picture film, “The Mak- 
ing of a 24-Sheet Poster,” is being 
produced by McCandlish Lithograph 
Corporation, Philadelphia, showing 
the creation of a 24-sheet poster from 
the first rough sketch to the time it 
is posted on the panel. The film 
will be available for showing to ad- 
vertising clubs, advertising agencies 

and other advertising groups. 


SHOW SALARIES 
OF ADVERTISING 
EXPERTS IN '35 


Government Releases $15,- 
000 to $50,000 Incomes 


Washington, D. C., Jan. 12.—Sal- 
aries of from $15,000 to $50,000 are 
common in the merchandising field, 
it was indicated by a list of 1935 in- 


LOCAL DISPLAY ADVERTISING 


CHICAGO AMERICAN 
993,934 LINES GAIN 


In addition to leading all Chicago daily 
papers in retail gains and department store 
gains, the American had gains in general 
display, financial, classified, and legal ad- 
vertising for a total gain of 1,180,032 lines. 


® 
Source: Media Records, 1936 


Average Net Paid Circulation of the Chicago American for 
the months of November and December, 


1936, was 445,761 


A CIRCULATION GAIN OF 


24,700 


OVER THE SAME PERIOD THE YEAR BEFORE 


CHICAGO AMERICAN 


--.a good newspaper 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 


NO EFFORT 


FILLS FO 
LZ 


2 


Initial point of sale display for Terry 
Penfiller, newly-introduced by the Terry 
Penfiller Co., Janesville, Wis., exposes 
the automatic operation of the product, 


come figures submitted to Congregg 
yesterday by Secretary of the Treas 
ury Henry L. Morgenthau, Jr. 
In this partial list of firms, 
Barron Collier, of the Chicago 
Elevated Advertising Company, drew 
a salary of $29,000 in 1935 from this 
unit alone. Frank S. Cunningham, 
president of Butler Brothers, Chi- 
cago, had 1935 pay checks aggregat 
ing $27,000, and Neal B. Dunbar, 
president of Better Speech Institute 
of America, drew $30,425. More re ? 
ports will be presented in subsequent 
issues. ie 
S. Dewitt Clough, former advertis. 
ing manager and now president of 
Abbott Laboratories, North Chicago, 
had a 1935 salary of $25,000. 


Other Chicago Salaries 


Other Chicago salaries were given ‘ind 
as follows: 4 

Aeronautical Publications, Inc— 7 
W. B. Ziff, president, salary, $7,240; CON 
bonus, $11,560. 

American Colortype Company— offic 
Edwin Lennox, president, $17,280; 
Bert L. White, sales manager, $18; and 
750; Arthur W. Herbst, salesman, ~ 
$27,158; Max A. Dreyer, salesman, ‘ 
$24,532. nigh 


Aubrey, Moore & Wallace, Inc— 
James T, Aubrey, president, $24,785; | use. 
John C. Moore, secretary-treasurer, 
$17,420; Luther T. Wallace, vice § 
president, $37,164. 1 

Bell & Howell Company—J. H. Mc § 
Nabb, president, $26,000; A. S. How § ‘ 
ell, vice-president, $20,800; C. A. Zie : In It 
barth, secretary, $15,600. 4 

Blackett-Sample-Hummert, Inc.—L. 
A. Crowell, vice-president, $27,383; 
G. R. Collins, vice-president, $20,739; & 

L. D. Milligan, vice-president, i B 1.—N 
400; C. S. Ferris, vice-president 

25,000; A. S. Hummert, vice-presi 
dent, $21,400; R. M. Wemban, vice 
president, $37,000; Duane D. Jones, 
vice-president, $25,000. ; 1] 

Borg-Warner Corporation—Mathe¥ 
Keck, secretary-treasurer, $30,399; HB 3.—. 
Nutt, director engraving, $20,000; M. 
G. O’Harra, sales representative, De 
troit Vapor Stove division, $44,306: 


be aa 


J. A. Sterling, advertising manage. §& 4.—] 
$19,000. -. 
Buchen Company—Walther Bt Do 


chen, president, $30,005. S) 
Glen Buck Company—Glen Buck: 
president, $26,330. 


Butler Officers’ Checks 


Brothers—Frank S. Cum 


Butler F 
ningham, president, $27,000; Louis ¢ Orr 
Burr, vice-president, $24,000; Be 
ward Sheehy, vice-president, $16,200; Tequ 


Thomas C. Cooper, Cecil D. Southard 
B. W. Cunningham, A. M. Mats0® 
and Herbert C. Follett, house ™ 
agers, $18,000 each; George A- a 
zier, director of merchandise, $22, 
000; Frederick Quellmalz, merchal 
dise director, $22,500; B. S. nee 
stein, merchandise director, $30,004 

Chek-Chart Corporation, publisher 

Raymond Shaw, president, $26°% 

Chicago Daily News, Inc.—Ly22 © 
Aldrich, treasurer, $17,666; George . 
Hartford, advertising director — 


ij 


| 


800. 
Chicago Mail 


Order C ompany— 


(Continued on Page 45) 
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4 IR CONDITIONING BLUE BOOK will go directly 7 ———— 
the desks of 16,695 men in the air conditioning and heating 

‘iver jindustry ...to contractors... dealers... designing engineers... 

7 iconsulting engineers... architects .. . utility executives .. . city 


ny- Officials... and the men who use air conditioning equipment in 


280; 
$18, a, S . ° B 
#* “industrial processing. No groping .. . no fumbling to find the 
™ "right man. These are the men who specify, buy, sell, install and 
[ne.— 
i788 | use air conditioning and heating equipment. 
vice 
é oe 
cme < Ww kK % 
How: , ; 
. zie | In its more than 600 standard catalog size (82x11) pages the AIR 


ae 


et | CONDITIONING BLUE BOOK will contain: 


7,383; 


0,739; 
7 - Be —More than 150 pages of technical reference data essential in figuring air con- 
sident © 


pres: ditioning requirements—an unusual feature in this type of publication. 
> r 
, vice L Ss . ; ; : ie ai 
jones, | - classified directory of every product entering into air conditioning and heat- 
- Ing, 
lathew : TEES 
= “1 j \ trade name section showing every trade name by which products in the field 
ve, De are known. 
44,306; 1 Ty} 
nage; | +The names and addresses of more than 3500 manufacturers. 
, Br § 5—Catalogs of leading manufacturers, separately indexed and with the names of 
‘ail such manufacturers prominently identified throughout the other sections. 


WwW WW 
Forms close early in February. Write for details concerning copy 


‘quirements, rates, agency commissions, etc. 


AIR CONDITIONING 
____ BLUE BOOK — 


Published by the Publishers of . . . AUTOMATIC HEAT and AIR 
CONDITIONING . . . DOMESTIC ENGINEERING . . . THE 
VLUMBING and HEATING CATALOG-DIRECTORY. 


1900 Prairie Avenue, Chicago, I]linois 
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Labor’s Stake in Recovery 


The current stoppage of produc- 
tion in many important sections of 
the automotive industry, with its im- 
mediate effects upon business in gen- 
eral, upon advertising and upon the 
public, raises some interesting ques- 
tions which will have to be answered 
as the current trend in the direction 
of increased labor troubles continues. 

Labor’s stake in recovery is as 
great as or greater than that of in- 
dustry and the public, because em- 
ployment is a vital necessity of the 
workers. While the activities of the 
Committee for Industrial Organiza- 
tion represent a rebel movement in 
the ranks of labor, it is in line with 
the urge of labor, supported in part 
at least by the Federal government, 
to secure for itself a larger share of 
the national income. 

The spirit of the times is in favor 
of this, and the opinion of the pub- 
lic, as registered at the polls, is like- 
wise favorable to higher wages and 
shorter insofar as economic 
conditions permit. But it is a mis- 
take to that labor itself or 
the public in general will benefit by 
viewing the problem of recovery and 
maintained prosperity merely as one 
of increasing wages. 


hours 


assume 


Even more important, as leading 
economists have pointed out, is the 
necessity of avoiding the necessity of 
considerable increases in prices. The 
volume of goods produced and con- 
sumed is the measure of prosperity, 
and setting up hurdles to consump- 
tion by increasing prices, through 
radical advances in the cost of labor 
and materials, is one sure way to re- 


tard progress toward recovery. 


The maintenance of the equilib- 
rium of the economic machine in an 
industrial civilization depends upon 
a number of factors, of which main- 
taining the purchasing power of the 
workers through increased wages is 
one. But the maintenance of the 
purchasing power of consumers in 
general through low prices is an- 
other no less important, while the 
distribution of earnings to stockhold- 
ers, thus making for immediate and 
widespread participation in the 
profits of industry, is still another. 

Granting that there should be some 
control provided to prevent the ex- 
ploitation of labor, through estab- 
lishment of minimum wages and 
maximum hours, the fact remains 
that the only way the economic ma- 
chine can operate so as to give labor 
the return it seeks, and likewise pro- 
tect both the consumer and the own- 
ers of industry, is through the pro- 
duction of more goods at less cost. 
Does the labor program envision this 
cold, hard fact? 

Labor and the government will 
make a serious error, which is cer- 
tain to be realized in the long run 
by the public, if an effort is made ar- 
bitrarily to increase the share of la- 
bor in the earnings of industry. 
Higher wages are a worth while 
goal, but they cannot be separated 
from the requirement of delivering 
more and better goods to the 
sumer at lower cost. Advertisers 
learned this, and it is to be 

that their successful philos- 
ophy of service to the public will not 
be invalidated by too arbitrary treat- 
ment of the labor problem. 


have 
hoped 


A Department of Social Welfare? 


The President Roose- 
velt for a reorganization of the ma- 


program of 


chinery of the Federal government 
along functional lines, with the sim- 
plification of administration by the 


of all governmental 
twelve departmenfs, is 


consolidation 
activities in 


calculated to meet with general ap- 
proval, as well as opposition from 


and commis- 


sions affected by the proposed change. 


independent bureaus 
One innovation outlined in the re- 

of the President’s Commit- 
on Administrative Management 
which is of direct significance to ad- 
the Depart- 
ment of Social Welfare. Its function 
will the consumer, 
among other things, and with that 


port 
tee 


vertisers is proposed 


be to protect 
objective no one can reasonably dis- 
However, of a 
program presented by such a depart- 
ment, all of the 


agree. ramifications 


with emphasis on 


the needs of the consumer as viewed 


by those who have represented him | 


professionally for many are 
such as to cause even the most cour- 
ageous advertisers to quake. 

Most of the attacks on advertising 
have emanated from those who pro- 
fess to speak for the consumer. The 
attitude of these supposedly educated 
the who 
buy and use advertised products is 
typically 


years, 


representatives of masses 


antagonistic 
manufacturers 


of 
their 


claims 
present 
products through advertising. 

It is possible, of that the 
Welfare 


to 
who 


course, 
Department of Social 
would take a course not involved in 
any way with “protection” of the 
But it may just 
well to keep an eye on the develop- 
ment, may easily have 
important effects on the legitimate 
of future advertising. 


new 


consumer. be as 
because it 


employment 


"Something in heavy puttees. We're playing bridge again tonight." 


—Boot and Shoe Recorder. 


Yes, Yes, 100 Times Yes 


To the Editor: Your “No, No, 100 
Times No” letter in “Voice” in the 
issue of January 11, over the signa- 
ture of Mr. Harry K. Stormont 
prompted me personally to write Mr. 
Stormont. It seems to an interested 
on-looker that advertising will con- 
tinue as one of the great needs of 
mankind until that far distant day 
when there has been eradicated from 
mankind the idea—so precious to us 
all—that “if I don’t know about it, 
it didn’t happen.” 

So, explaining Mr. Stormont’s at- 
titude on the Capper’s Farmer adver- 
tisement, it becomes much more eas- 
ily understood when I recall that Mr. 
Stuart Fisher, a prominent citizen, 
business man and politician of Gib- 
son County, first heard of the achieve- 
ments of those Gibson County Corn 


Growers from the then governor of 
Indiana, Mr. Harry Leslie. 
Just between the two of us there 


isn't anything to the Gibson County 
System, except 

It’s good farming 
into practice. 

It works. 

It was given a local name that it 
might interest more local people. 

But what else is there to any other 


practices put 


con- | 


business? ‘ 
C. M. East, 
New Albany, Ind. 
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Protests Against 
a Salary “Boost” 


To the Editor: In your Jan. 11 is- 
sue of AbvERTISING AGE you give a 
list of high salaried executives under 
a Washington date line. 

I find my name included in this 
list and I object strenuously to hav- 
ing my salary more than doubled fie: 
ticiously. You will find upon inves- 
tigation that the salary, which you 
quote as mine, is not mine at all, nor 
was it paid by the William Wrigley 
Jr. Company. 

You have confused the writer with 
Charles W. Wrigley—-outdoor adver- 
tising. You have, also, confused the 
chewing gum business with the ad- 
vertising business. The figure quoted 
would indicate that I am unfortunate 
in not working for an agency but for 
a company that does a lot of adver- 
tising through agencies. 

Puitie K, WRIGLEY, 
President, William Wrigley 
Jr. Company, Chicago, III. 


A Compliment by 
Way of a Kick 


To the Editor: I get lots of kicks 


i from advertisers in our publications, 


Voice of the Advertiser 


and I think that I have justification 
for a kick myself over the comment 
made by one of your editors on the 
Richardson Rods advertisement 
which you reproduced in your Janu- 
ary 4 issue on page 23. 

This space appeared in Hunting 
and Fishing and National Sportsman, 
as well as in Sports Afield, and we 
certainly would appreciate it if you 
would let it be known that the next 
time anything like this is run that 
the caption writer could at least say, 
“which ran in publications in the 
outdoor field” rather than giving one 
publication the preference. 

You see, I consider every reference 
in ADVERTISING AGE so doggone val- 
uable that it burns me up to have 
missed out in this case. 

J. O. EMERSON, 
National Sportsman, Inc., 
Boston, Mass. 
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Missing Planks Upon 
Column-Bridging Copy 

To the Editor: I was greatly in- 
terested to find the advertisement oi 
the Richardson Rod & Reel Company 
shown in the Jan. 4 issue of ADVER- 
TISING AGE as an effective advertise- 
ment for small space. 

I am, without undue modesty, one 
of the best readers of advertising in 
such publications as NSports Afield 
and when I saw this described in 
ADVERTISING AGE I was vaguely con- 
scious that I had also seen it in 
Sports Afield, but had never read it. 

If I were not an ardent reader of 
hunting and fishing publications I 
would perhaps also think it a good 
advertisement, but inasmuch as I am, 
I know that it certainly lacks some- 
thing. 

The something it 
is that it fails to describe a single 
piece of equipment, which is what 
every hunter and fisherman is inter- 
ested in reading about, not generali- 
ties about the complete line. So I 
sometimes wonder how much any of 
us really know about effective copy 


lacks, I believe, 


equipment? Millions upon millions 
of dollars would have been spent in 
advertising good brand bumpers. 
spare tires, and accessories. All this 
has been eliminated because there's 
no need for the bumper, tire, or ac. 
cessory manufacturer to advertise. 

We hope before the year 1937 is 
over that independent tire dealers 
and accessory merchants will at least 
have a chance to sell their wares to 
the local car agents and to the con. 
sumer; and if we are successful, 
which we believe we will be in our 
endeavors, publications will profit by 
our labors. In many respects the lo- 
cal car agent cannot call his life his 
own when it comes to the essentia] 
equipment on new automobiles, 
Bumpers are a necessity as a protec. 
tion—real bumpers are, but not tin. 
ware, 

The article also states, “Nor such 
accessories and extra equipment 
as the purchaser might have elected 
to buy.” The purchaser has no voice 
in this, and the car manufacturer 
hitherto has kept the _ purchase; 
pretty much in the dark as to these 
extras. 


GeorRGE J. BURGER, 
Secretary-Manager, National 
Association of Independent 


Tire Dealers, Inc., New 
York, 


vy '<v «6 


‘36 Deb No Wall Flower 


To the Editor: We have noted 
with interest an article in your issue 
of Jan. 4, entitled, “Launching of 
New Magazines Featured 1936.” 

In spite of our preoccupation with 
our Own venture, we get occasional 
news from the outside world, in- 
cluding reports about the new Life, 
the new Coronet, the new Judge, ete. 

May we remind you that The New 
York Woman is a weekly magazine 
edited for the women of New York: 
that the first issue, shepherded by a 
completely new organization which 
publishes no other magazine, ap- 
peared in September, 1936; that its 
first issues broke all circulation rec. 
ords for weekly magazines making 
their debut in New York in the past 
20 years, with similar achievements 
in advertising. 

In other words, among the maga- 
zines launched in 1936, The- New 
York Woman immediately assumed 
and has maintained an impressive 
position. 


ALAN A. WELLS, 


Business Manager, The New York 
Woman, Inc., New York. 
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“Xmas” Is Passed 
But Not Forgotten 


To the Editor: The Better Speech 
Institute is stretching the point a 
bit in saying that “Xmas” is not only 
accepted but correct. 

The term may or may not be ac 
cepted by the majority. I don’t know. 
I think, however, that most persons 
disapprove of it. 

In calling “Xmas” correct, the In 
stitute is taking advantage of its 
superior knowledge. The Greek let 
ter Chi is, in form like ‘“X,” and 
means Christ (also Christian); but 
how many persons know this? Most 


of us have no idea of what the X 
stands for. 
The use of “Xmas” probably re 


sults from the fact that ages ag 
Christians had to camouflage all ev! 
dene of their faith, and therefore 
used the symbol “X” in place of the 
word “Christ.” But in this day and 
age there is no need for concealment! 
and all of us should write “Christ 
mas.” 

Perhaps ‘Eagle Eye” overlooked 4 
few points. 


and design. 
W. J. OSBORN, 
Fairfield, Conn. 
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Independent Accessory 
Sales Mean More Copy 


To the Editor: In the Dec. 28 issue 
of Apverrisinc AGe I reviewed the 
item titled, ‘Auto Producers Simplify 
Their Price Structure.” 

Have leading publications realized 
the tremendous loss of advertising 
they have experienced during these 
past six or seven years, with the car 
manufacturers adding the essential 


CHARLES SHAW, 
Advertising Manager, Taylor Frees¢ 
Corporation, Beloit, Wis. 
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Famed Copy Still Draws 
To the Editor: Referring to th 
column “Rough Proofs” of the J4? 
4 issue of ADVERTISING AGE. : 
If you have a copy of Theodor 
MacManus’ masterpiece of copy ¥"" 
ing, “The Penalty of Leadersh!P. 
should like to have it. 
R. THOMPSON, 
| Passenger Traffic Manager, Chl 
| cago and Northwestern Railw® 
| Co., Chicago. 
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He Is Here to Stay—The New American: 
FARMER EVERLASTING 


Fas south of San Antonio I came upon a homeless hilltop 
hedged with young tamaracks whose feathery tops were 
whipping under the last gusts of an icy “Norther.” Within the 
green barricade all was still and warm; but nobody was there 
to bask in the sun. Mystery hung about the ten acres until an 
R. F. D. postman dispelled it for me. 

“A man from out West” had bought the place five years ago; 
had planted the tamaracks and gone back home to await their 
growing. Some day he was going to raise winter truck in the 
sunny enclosure. 

Where Indiana’s bluffs fall off into the Ohio River I came 
upon great fields which, only yesterday, had been ragged 
brush, but now were trimly planted with black walnut saplings. 
Somebody was willing to wait forty years for the rewards of 
his enterprise. 

In Southern Michigan I watched a city lawyer drive a power 
ditcher through wet muck land which, said he, would become 
fine celery fields in four or five years, with care. In West Vir- 
ginia I talked with a farmer who was terracing three miles of 
hillside and planting the lower courses in the hope that, some 
ten years hence, he and his four sons and their families would 
have permanent farms and homes there. 


+d +d * 


ORTH, south, east and west—everywhere I see the New 
Americans, the Pioneers of Permanence, the Farmers 
Everlasting who will inherit this Good Earth, prosper thereon 
and drive out those ancient pests, the Land Skinner, the Fly- 
By-Night Tenant, the Real Estate Gambler and the plain sim- 
pleton. These New Americans are the first to realize that we 
are here to stay. They know that they will succeed in the long 
run only if they dig in and plan, not for a crop, but for decades 
and even generations. They have thrown away the split-second 
watches of the touch-and-go boys; they have bought clocks 
which tick off centuries. 

The man who cannot master this deeper philosophy of life 
will fail at farming in the years to come. A great change has 
come over the world. It has filled up. You find no new con- 
tinents to capture. Every nook and cranny of Good Earth, save 
a few remote wildernesses, have been plowed. The odds are a 
hundred to one that you, your children, and your grandchildren 
will stay close to the Old Home—to move on, as they did in 
the old days, means no longer liberty and opportunity, but 
trouble and lots of it. 

Shifting from place to place grows more perilous as farming 
ceases to be soil robbing or real estate gambling, and grows 
more and more technical. It was easy for your great-grand- 
father to skim the cream off an Ohio farm, and then move over 
into Indiana and skim another one there. But your children 
cannot do that. They must rebuild wasted soil, replant wasted 
forests, conquer bacteria and bugs unknown to their ancestors, 


.. The Farmer Ever. 
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OBSERVATIONS, OPINIONS AND 
REFLECTIONS ON THIS AND THAT 


outwit rats and sneak thieves, cut production costs, and fight 
endlessly for fair prices. 

Now, Lord Nelson's famous rule applies here. “Our battle 
ground should be our practice ground.” Master the tricks of 
tarming on the very spot where you hope to win a lifelong bat- 
tle. Make the home acres your laboratory and your training 
school. Beware of transferring your skill and experience from 
the home grounds to some strange land. He who farms and 
moves away will live to fail another day. 

Many a man has made good with New York State apples, 
only to lose his last dollar on Oregon apples. A Maine potato 
expert drops a fortune in Florida spuds. Farmers who have 
prospered moderately on barren Eastern hills try their hands at 
rich soils of the Southwest and flop. Why? Simply because 
each place has a thousand and one little peculiarities which 
can be mastered only after years of observation and experiment. 
To overlook one item may prove fatal. The most fertile soil in 
the world cannot protect you against inexperience and lack of 
local knowledge. 


ad ad a 


S° JUST as a baseball team usually plays best on the home 
grounds; just as an army fights best on its native heath; just 
as a man usually works best amid familiar surroundings, so 
with the farmer. He is most likely to succeed in the long run 
on land whose every stone and tree and bog he knows better 
than the fingers of his right hand. A poor farm well mastered 
makes a better home than a fat land unknown. 

Dig in! Stay put! And then plan far ahead! Plant wind- 
breaks for 1940 and after! Terrace steep slopes for 1940 crops! 
Build up your herd for better milk in 1950! Think nothing of 
spending $100 for permanent improvements on an acre that 
cost you $50, provided that, by 1950 or later, those improve- 
ments will be paying their way. You could not afford such 
long-range programs if you were going to move out in 1938, 
But you cannot aflord short-term programs, if you intend to 
dig in for life. 

Tramp farmers and gypsy croppers must live by the calendar 
of the grasshopper. The New American must pace his farm- 
ing to the tempo of the oaks. His descendants, two hundred 
years hence, will be sitting in the shade of an oak which he 
will plant as an acorn tomorrow. A thousand years hence men 
will read his name carved in lintels of stone, and some will de- 
clare that the real America began with him and his kind, the 
Farmers Everlasting. 
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Labor Struggle 
Is Carried to 
Retail Buyers 


Chicago, Jan. 11.—Labor unions 
are developing a keen sense of sales- 
manship, they demonstrated here to- 
day as they put sandwich men to 
patrolling the Furniture Mart, where 
the winter market is being held, car- 
rying signs to inform retailers that 


With more than 6,000 dealers regis- 
tered during the first week, the labor 
chiefs decided that they were over- 
looking a golden opportunity and or- 
dered that all avenues to the big 
building be patrolled. 


Founder’s Grandson New 
H. J. Heinz Director 


Ten years of work in the H. J. 
Heinz Co., successively through 
manufacturing, sales and advertis- 
ing departments, mark the back- 
ground of H. J. Heinz II, grandson 
of the founder and newly-elected di- 


the Kroehler Manufacturing Com-|rector of the Pittsburgh company, 
pany, Naperville, Ill., is suffering| manufacturer of the famous 57 va- 
from labor trouble. rieties. 

Mr. Heinz was graduated from 


Though the strike in the uphol- 
tering division of Kroehler has been 
under way for four months, the labor 
leaders apparently decided that many 
dealers were not aware of it. Ac 
cordingly, they are doing everything 
in their power to circulate the news. 

The signs borne by the sandwich 
men are in some cases addressed di- 
rect to retailers attending the furni- 
ture market: “Buyers! Did you 
know that Kroehler is having a 
strike?” Another: “Kroehler Manu- 
facturing Company defies National 
Labor Relations Board.” 

When the furniture market opened 


Yale University in 1931. His pres- 
ent position is assistant to his father, 
Howard Heinz, president of the com- 
pany. 


Named Media Head 


Marc Seixas has been named head 
of the media department of the 
White-Lowell Company, New York 
agency. Jewell Rabin will continue 
as associate space buyer. 


N ned Art Director 


Clayton Rawson, formerly with 
Butterick Company and T. J. Ma- 
loney Agency, has joined the art 


CROSS COUNTRY 
FASHION. TIE-IN 
SCORED BY SAKS 


Telephoto Copy Links Idaho 
Shop to 5th Avenue 


New York, Jan. 12.—Saks Fifth 
Avenue department store scored a 
unique tie-up with the new Union 
Pacific winter sports resort at 
Ketchum, Idaho, by resorting to Wide 
World Telephoto farilities to trans- 
mit photographs for an advertise- 
ment carried in The New York 
Times last Sunday. 

Wide World recently expanded 
Telephoto service for rapid transmis- 
sion of commercial illustrations, and 
complete layouts have been success- 
fully dispatched by both Telephoto 
and Soundphoto, affiliates of Interna- 
tional News Photos, Inc. 


NEWS TANG TO COPY THROUGH TELEPHOTOS 
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FLASH! 15 MINUTES FROM SUN 
VALLEY TO SAKS FIFTH AVENUE 


Ski Photographs Transmitted from Idaho by Wide World Telephoto 
~ First Time This Service Ever Used for Commercial Photographs 


ft RO RTS eit: te wee reenceny. tnee 


PLOMEERS OF 


SKIING, WE VARTED T Sk You 
THE SAKS FIFT> AVENUE SRI CLOT in action 


PHOTOGRAPHS © a5 TREY ARE SLlbe NORM NOW 


ee ee ee S MlnuTE @ AT SuN VALLEY. WHI PLI2ZARDS 
last Monday, the pickets were not| staff of the United States Advertis- At the Idaho resort, preparation gar ped Sees Sed agape Sa 
in evidence at the Furniture Mart.| ing Corporation, New York. for the copy involved sending a pho- Pk SRS ean. See 
# BGA Ath CRIPPLED TRANSPORTATION, & 
2 -nmneunets <0 : ms ae CALLED ON THE BEM YORK TIMES. WILE WORLD 


AIR CONDITIONING 


...in the vigor of its 
FIRST GROWTH 


Men in air condi- 
tioning have broken 
loose — for months 
they have consistently set 
new sales records in this fast- 


conducted by AUTOMATIC 
HEAT and AIR CONDI- 
TIONING for over three 
years can assure manufac- 
turers of an effective hearing. 


CR ee 


TELS PHCTOG TO THE RESCUE THAMSMITTED THESE 


PROTOCRAPHS © BROUGHT GUR CLOTKES TO You 


TRE FASTEST WAY KNOWN TO SCIENCE. 


Bridging the distance from its shop in the new Sun Valley, Idaho, winter sports 

lodge to Fifth Avenue, Saks, New York, capitalized in copy last week in a timely 

fashion tie-up, stressing rapid illustration transmission on the comparatively new 
Telephoto commercial service. 


tographer to Sun Valley Lodge, hotel 
at Ketchum, to take the five illus- 
trations used. 


Boosts “Local” Shop 


The merchandising tie-ups in this 
advertisement as described by Ira A. 
Hirschmann, vice-president in charge 
of publicity at Saks Fifth Avenue, 
are that the store has a shop at the 
hotel, and the individuals pictured in 
the advertisement are shown wearing 
Saks apparel. 

Sunday morning the store’s win- 
dows contained large blow-ups of the 


Committee to Study 


Free Circulations 


P. L. Thomson, president, Audit 
Bureau of Circulations, has appoint- 
ed H. H. Kynett, Aitkin-Kynett Com- 
pany, Philadelphia agency, chairman 
of a committee to study the desira- 
bility of having the A. B. C. audit 
circulations of business papers hav- 
ing less than 50 per cent paid, in 
accordance with a resolution adopted 
at the annual meeting. 

Other members of the committee 
are F. R. Davis, General Electric 
Company; Eben Griffiths, Socony-Vac- 


; ‘ : uum Oil Company; D. J. Hanson, 
illustrations, and the merchandise | pnymestic Engineering; J. S. Hil 
. . : , was on display as well as the Tele , ‘hi y any; Ee. Me: 
ice is available to executives pia} dreth, Chilton Company; H. E. M 


who must sell in this dynamic 
industry. Write on your busi- 
ness letterhead for the latest 
copy of the monthly bulletin 
“Current Conditions in the 
Automatic Heat and Air Con- 
ditioning Industry.” 


The 
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|ARCH ISSUE 


photo apparatus, to complete the tie- 
up. Thus, New Yorkers on Sunday 
could see what people wore in Idaho 
on Friday. 

The photographs were taken Fri- 
day afternoon, and rushed to San 
Francisco for transmission to New 
York by Wide World Telephoto, in 
time to make engravings for the Sat- 
urday closing and appear in all edi- 
tions of the Times. 


Whips Snow Storm 


growing industry. The men who want air condi- (4 The idea was conceived last 
The air conditioning indus- tioning information come | Wednesday, and was executed on 
try is in the vigor of its first from over thirty fields. Tue March aenee. Sonpee the Tree SS 


growth. Dynamic, — swift- 
changing, growing, with need 
for aggressive outlets. Only a 
day-to-day check of the men 


‘ ‘ bie an d : | Saks Fifth Avenue copy, though it - ise 
in air conditioning, designing, find them, wherever they _ the Oil Burner and Air Con- | represents considerable restraint To Color-Adverti 
specifying, selling, installing, might be. ditioning Exposition in Phila- | from what might have been done in Consumer Products 


such as has been continuously 


They’re alive to a shining op- 
portunity; and they read a 
paper that was created for 
them and that reached out to 


A complete marketing serv- 


issue of AUTOMATIC 
| HEAT and AIR CONDI- 
| TIONING fairly bristles with 
| opportunities for manufactu- 
/ rers to do a selling job—be- | 
cause it will be distributed at | 


delphia. Interest in all forms 
of equipment will be at a peak 
during that time. 


snow storm which threatened to in- 
terfere. 

As for the advertisement itself, it 
deviates markedly from the usually 
delicate layout and typography of 


sensationalizing the occurrence, 
“We don’t want to yell,” Mr. 


Hirschmann said, ‘and our idea was 


| 
a | to make the advertisement look like ucts advertising printed four 
HY A b OT / | quick reading,” colors at once. High speed 
and economical production 
P 8 y Advertising Needs News spell lowest prices to the 
: advertiser. 
| Mr. Hirschmann also commented way ‘men 
|/on the application of scientific in- Convincing pone at 
vention to advertising, which to- copies will be sen 
gether with tie-ups to news events, alll canta 
seem to offer possibilities in store 


promotion, he said, 
“There is not enough news in ad- 
vertising,” he remarked. 
“Advertisers frequently make the 
mistake of insisting on people buy- 


Candless, Simmons-Boardman Com: 
pany; A. W. Morrison, McGraw-Hill 
Publishing Company and Roger L. 
Wensley, G. M. Basford Company. 


Hutaf with Publication 


August W. Hutaf, formerly vice 
president and art director of Wm 
H. Rankin Company, has been 4p 
pointed art director of World's Fair 
News, New York. 


A Less Expensive Way 


Our color 
presses are delivering marvel: 


ous results in full color prod- 


newspaper 
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EXCLUSIVE PRODUCT OF 


‘SHOPPING NEWS 


CLEVELAND, OHIO 


ii 
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ing, rather than giving information,” | 
he declared. 
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The New York Times in 1936, for the eighteenth consecutive 


year, published the largest advertising volume in New York, 


and recorded also last year the largest advertising gain. 


‘These impressive 


records are achieved 


because advertisers 


ae 
1935 2. + 


Gain y,eryr yf 


Lines 


21,755,814 
19,420,969 
2,334,845 


cialized publicity, 
without extraneous 


advertising promo- 


realize The New York Times is the basic 
advertising medium in New York—the 
foundation stone of successful advertis- 
ing effort in this market. 

This great volume of advertising be- 
comes particularly significant—in total 
and by classifications— because it has been 
achieved without extra inducements, 
without special concessions of commer- 


tion schemes and without extra runs. All 
copy, moreover, has been subject to a 
strict censorship and published rates 
have been uniformly maintained. 

Thus, in 1936, another stone was add- 
ed to a strong foundation of advertising 
leadership. The Times keeps marching 
steadily ahead and we look forward to 
1937 with enthusiasm. ; 


Che New York Cimes 


“All the News that’s Fit to Print” 
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Make Sale Plan 
Before Product, | 
McDermid Urges 


New York, Jan. 12.—“Selling starts | 
in the factory,” William A. McDer- | 
mid, marketing consultant, told the | 
Technical Publicity Association last | 
night, in emphasizing the failure of | 
manufacturers to consider marketing | 
conditions before designing and pro- 
ducing the goods the sales depart- 
ment is asked to sell. 

He urged that the possible sales 
volume, distribution costs, correct 
prices and other factors which de- 
termine the success or failure of a 
new product be taken into account 
before the plans for production are 
made, because later on it is difficult 
to make radical changes. He pointed 
cut, for example, that production men 
can often create a product to meet 
a price requirement if they know 
in advance what this is. 


Makes Figures Significant 


“Production and engineering are 
at least forty years ahead of market- 
ing in the degree of precision with 
which their operations are carried 
on,” declared Mr. McDermid. “We 


AR be it from us to mock the pains of 


creative labor, friend, 
the one who’s having them 


we jeer only because you could so easily 


avoid them 


No, we won't attempt to write your script 
or arrange your music—but we do_pos- 
sess young men who can hatch ideas like 


FREE & PETERS LIST 


WHO... Des Moines 
WGR-WKBW _eBuffalo 


WHK .... Cleveland 
KMBC .. . Kansas City 
WAVE _... . Louisville 
2° 
Minneapolis-St. Paul 
KOIL _. Omaha 
KSD St. Louis 
WFBL _. Syracuse 
KOIN-KALE Portland 


KOL . Seattle 


! In that case. 


-by shifting the load to us. 


have available the tools with which 
we can make marketing a more pre 
cise operation, but at present they 
are not being used as generally as 
they should be.” 

In this connection he pointed out 
the lack of real interpretation given 
to sales statistics. While many com- 
panies have so-called statistical de- 
partments, he asserted that not over 
fifty have statistical services which 
make the figures mean anything, 
especially from the standpoint of 
forecasting the future trend of sales. 


Burlesques Market Analysis 


A feature of the meeting was a skit 
written by E. F. Patterson, G. M. 
Basford Company, burlesqueing the 
market analysis and other prepara- 
tion for the soliciting of new ac- 
counts. In this case the Great West- 
ern Bridge Company was the adver- 
tiser, and the whole plan was built 
around selling cantilever, suspension 
and other types of over-water 
bridges, but at the last moment it 
was discovered that the company 
made supplies for contract bridge 
addicts. 

Those who played in the skit were 
Louis Pelletier, Machinery; Don Mil- 
ler, Electronics; William Huxman, 
Textile World; T. B. Little, Blast 
Furnace and Steel Plant, and Wil- 
liam Robinson, Machinery. 


unless you're 


| 


mad, and who can and do help work .up 
some of the best program ideas over which 
you ever beamed a beam! 


Where do we come in? 


Connecticut Seeks 
$100,000 for Promotion 


The Connecticut State Publicity 
Commission will ask the state legis- 
lature for an appropriation of $100,- 
000 for national advertising of Con- 
necticut’s residential, industrial and 
recreational advantages during the 
next two years. 

The commission was established 
by legislative act two years ago, with 
an appropriation of $1, and funds for 
its operations have been obtained by 
private subscription. Willard B. 
Rogers, president of Bond Hotels 
Corporation, Hartford, is chairman 
and Thomas C, Perkins, executive di- 
rector. 


Would Remove Tax 


From Necessities 


jJov. Clyde R. Hoey of North Caro- 
lina recommended to the general as- 
sembly in his inaugural address that 
the state’s three per cent general 
sales tax be removed from merchan- 
dise classed as “necessities’ and 
from meals served by hotels and res- 
taurants. 


White Joins LeQuatte 


William T. White, formerly ad- 
vertising director of Franklin Simon 
& Co., and at one time director of 
sales promotion, Hahn Department 
Stores, Inc., has joined H. B. Le- 
Quatte, Inc., New York. 


MODELS GIVE MODEL TESTIMONIALS 


| 


Eleanor Holm, 
Models Testify 
for Augstein 


New York, Jan. 13.—A _ fashion 
tie-up with Eleanor Holm Jarrett, 
backstroke swimming star of Olym- 
pics controversy renown, and testi- 
monials from ten popular photog: 
rapher’s models are twin themes of 
the first extensive national campaign 
scheduled by S. Augstein & Co., knit 
goods manufacturers of this city. 
Gardner-Rothschild, Inc., New York 
agency, is in charge. 

A schedule in Vogue and Photo- 
play will supplement rotogravure ad- 
vertising in 12 cities. The newspaper 
advertising is timed to begin in each 
city coincident with the opening of 
the local\beach season with follow-up 
insertions to run up to and including 
the July 4 week-end. 

Promotion in trade publications, a 
direct mail campaign and various 
point-of-sale advertising helps, also 


i ae 


if we can 


help make radio your easiest and most 
effective medium, we figure that you won't 
exactly penalize us or our stations! How 
about giving us a ring? 


FREE & PETER 


S. INC. 


FREE, JOHNS & FIELD 


LIST 
WIS | Columbia 
WHKC ... Columbus 
WOC . Davenport 
WDAY _. Fargo 
KTAT __. Fort Worth 
Were ....: Hartford 
WKZO Kalamazoo 
WNOX Knoxville 


KFAB _Omaha-Lincoln 


WMBD Peoria 
WPTF Raleigh 
KTUL _. Tulsa 
KVI Tacoma 


| are being prepared. 
| Annual Inland Press 
| Meeting Feb. 16-17 


| The annual meeting of the Inland 
| Daily Press Association will be held 
| in Chicago Feb. 16-17, John L. Meyer, 


| secretary-treasurer, announced. 
| The Hotel Sherman will be the 
| scene. 


| — - 


| Betbeas elt ea 


Noel R. Barbour is to leave Me- 
Laren Advertising Co., Ltd., Toronto, 
Jan. 31 to become sales and merchan- 
dise manager of Maurice J. Walsh, 
Ltd., Toronto, distributor of Blue- 
bird engagement and wedding rings. 


Three of the 10 models being used by Augstein Company, New York, here give 
live background to the testimonial campaign marking re-entrance of the knit 
wear company into advertising ranks. 


Cadwallader, Quinn 
Take New Posts 


Frank D. Cadwallader has _ been 
appointed vice-president in charge of 
public relations of the Boston Con: 
solidated Gas Co., a newly created 
office. 

He has been chairman of the copy 
approval board of the national ad — 
vertising campaign sponsored by ~ 
the American Gas Association. ? 

J. J. Quinn has been named sales |” 
manager of the company. 


of WOR Sales Office 


R. J. Barrett, Jr., formerly radio 
buyer for Blackett-Sample-Hummert 
Inc., Chicago, has been appointed a 
manager of the sales office which B 
WOR, New York, will open in Chi 3 
cago Feb. 1. # 


Barrett in Charge i 


New Alabama News " 
Magazine Appears § - 

Alabama, new weekly news-magt 
zine, has been launched by Baugh! By 
Huie Corporation, Birmingham, * 3 
941 Martin Bldg. 
According to the publication, it 3 
“The News Magazine of the Deél 
South.” Hubert Baughn is president! 


“Advertiser” Now . 
Eight-Column Pape ¥ 
Montgomery Advertiser, 108-yes By 
old Alabama daily, has added 4 By 
other column to become an §-colum! 
paper. R. F. Hudson is publisher 4% 
P. W. Walsh, advertising manage!: 


Orr Joins Woodward 


John K. Orr, formerly on the “ 
tional advertising staff of © 


Scripps-Howard Newspapers in we 
York, has joined the Chicago off 


of John B. Woodward, Inc., publi® 
| ers’ representative. 


————_ 


@ Residential 
Air Conditioning 
@ Industrial 


and Commercial 
Air Conditioning 


CY) Effective coverage in this Important Dual Markel | 


subscriber audience in air conditioning. 
“Headquarters” for complete market and media da | 


KEENEY PUBLISHING COMPANY 


. two monthly papers which have the greatest 
Come ® | 


6 N. MICHIGAN . . CHICAGO 
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EDITORIAL FACT: Apart from the undisputed quality of the 
editorial material in The Post, in 1936 we gave our readers 
50% more reading matter than did our nearest competitor. 


CIRCULATION FACT: In 1936 The Post topped its own 1935 
figure by more than 150,000—and now enjoys the largest paid 
circulation ever obtained by any magazine. All net paid in 
advance—no tricks or premiums. 


ADVERTISING FACT: For 1936, The Post’s advertising revenue 
was more than that of all other weekly magazines combined 
—considerably more than twice that of the runner-up. 


It takes these three kinds of vitality to keep a magazine on 


the advance. And the extent to which those vitalities are 


 aper 3 ° ; 

e-yea developed is the real measure of a magazine’s value as an 
ied a Be a . 

colunt advertising medium. 
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FTC ORDER HAS 
LIMITED SCOPE 


Furniture Association of St. 
Louis Told to Desist 


Chicago, Jan. 12.—Furniture deal- 
ers attending the winter furniture 
market here were inclined to dis- 
count the importance of the cease 
and desist order issued by the Fed- 
eral Trade Commission against the 
Retail Furniture Dealers’ Associa- 
tion of St. Louis Saturday. They 
pointed out that the order specific- 
ally referred to “interstate sale of 
furniture,’ and is therefore impo- 
tent as far as local business is con- 
cerned, 

Thirty-six retailers were included 
in the order and dismissals returned 
in six cases. 

The St. Louis organization has 
members not only in St. Louis, but 
in East St. Louis, Ill. The complaint 
to the Federal Trade Commission is 
said to have originated with the 
Slack Furniture Company, operating 
a store in East St. Louis. 

Slack Furniture Company’s adver- 
tising over KMOX, St. Louis radio 
station, featuring instalment sales 
“with no interest charge’ was espe- 
cially distasteful to neighboring re- 
tailers, who are said to have en- 
deavored to induce the radio station 
tc decline the advertising or censor 
the copy. The station declined, 
whereupon, it is alleged, the retailers 
made efforts to induce jobbers to re- 
fuse to sell Slack. News of this step 
reached the retailer’s ears and the 
company complained to the Federal 
Trade Commission. 


Case Is Terminated 


The latter’s order apparently ter- 
minates the case, since the St. Louis 
association did not fight the charges. 

One of the alleged practices barred 
by the order is “requiring retail fur- 
niture dealers to impose a separate 
uniform carrying charge on instal- 
ment accounts to consumers.” 

Use of the phrase “carrying 
charge” in the Commission’s order 
caused some comment here, inas- 
much as the National Retail Furni- 
ture Association, which has _ head- 
auarters in the Furniture Mart, has 
long recommended that expression, 
rather than “interest,” as a more 
accurate description of the factors 
involved in the financing of retail 
furniture paper. The association has 
urged dealers to install cost account- 
ing systems, but has made no rec- 
ommendations for a uniform carry- 
ing charge, it is asserted. 


Other Practices Barred 


Other alleged practices outlawed 
by the Commission, at least in inter- 
state commerce, recall the jealousy 
of retailers in the furniture field 
over direct sales of any kind: 

“That no sales be made by manu- 
facturers, distributors, wholesalers or 
jobbers directly to their own em- 
ployes, except for the latters’ per- 
sonal use; nor to contractors, insti- 
tutions, hotels, apartment houses, or 
large indusrial plants; that no or- 
ders shall be accepted by manufac- 
turers or jobbers from dealers in 
other cities for delivery in St. Louis 
or East St. Louis; that requests from 
consumers to buy merchandise from 
such manufacturers and dealers to 
be billed through a retailer be re- 
fused and that such consumers be 
required to purchase from a ‘regu- 
lar’ retail dealer.” 

Other parts of the Commission’s 
order dealt with other alleged ef- 
forts of the St. Louis organization to 
prevent diversion of furniture busi- 
ness from orthodox channels. 

The order prohibits the dealers 
from collectively advocating, recom- 
mending or requiring maintenance 
of these policies by “persuasion, com- 
petitive pressure, or compulsion and 
from publishing bulletins advocating 
use of these methods, or bulletins 


setting forth names either of retail 
dealers who do or do not abide by 
the policies, or listing names and 
products of manufacturers and dis- 
tributors who do or do not follow 
these policies.” 


Appoints J-W-T 
Canadian Industries, Ltd., has ap- 
pointed J. Walter Thompson Co., 


Ltd., Toronto, to direct advertising 
of the paint and varnish division. | 
Radio, newspapers, posters and di- 


rect mail will be used. 


Anderson to “Transcript” 


EK. Sheldon Anderson, formerly of 
the Washington Post, has been ap- 
pointed circulation manager of the 
Boston Evening Transcript. 
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Hall Launches 
Capitol Daily 
in Washington 


Washington, D. C., Jan. 12.—Ad- 
vertisers are afforded a means of 
bringing to the direct attention of 
senators and congressmen their po- 
sition on any controversial matter en- 
gaging the attention of Congress, 
with the launching of The Capitol 
Daily. 

Daily digest of happenings on the 
floors and in committees of Congress 
will be featured, along with a daily 
analysis of all actions on the floors 


of both branches of congress, to be 
in the hands of the public on the fol- 
lowing day. 

The paper will run from six to eight 
pages daily with a format a little 
larger than tabloid, five columns on 
English finished paper. It has news 
make-up throughout. 

Every Congressman and Senator, 
and clerks of all legislative commit- 
tees, will receive the publication 
gratis. Prentice Hall is publisher of 
the new publication. 


New WTAR Transmitter 


Operation of the new transmitter 
of Station WTAR, Norfolk, Va., will 
begin between March 1 and 165, 
Campbell Arnoux, general manager, 
announced. 


Borg-Warner Sales 
Increase 56.5% 


Total sales of the various Borg. 
Warner household appliance diyj. 
sions for 1936 were 533,334 units, an 
increase of 56.5 per cent over 1935, 
H. E. Blood, executive vice-president 
of the Borg-Warner Corporation, an. 
nounced. 


Haling in New Post 


Elbert Haling, formerly with 
Southwest Network, Fort Worth, 
Tex., and Station WFAA, Dallas, has 
joined the public relations and pro. 
duction department of the newly. 
opened Fort Worth branch of Presba, 
Fellers & Presba, Ine., Chicago 
agency. Homer Griffith is manager 
of the Fort Worth office. 
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Testimonials 
from Society 
Women Rapped 


—— 


Springfield, Mass., Jan. 12.—Testi- 
,onials from society women and mo- 
{ picture stars fail to appeal to 


own sex, Mrs. Anna Steese 
Richardson, associate editor of Wom- 
ee Home Companion, told the 
SI inefield Advertising Club here 
last week. 


peclaring “women buy 85 per cent 
of the goods and yet very little effort 
is made to prepare advertising that 
will appeal to them,” Mrs, Richard- 


| oon said the average woman would 
rather hear what a _ middle-class 
woman thinks about a product. 

“Women don’t like sex appeal in 
advertising,’ she added, “and they 
have no use for sensational or mis- 
leading statements. They like sim- 
ple statements, well illustrated, much 
better than they do something which 
tries to scare or shock them into 
buying.” 


Bissell’s New Work 


E. S. Bissell, formerly associated 
with Bausch & Lomb Optical Com- 
pany, has joined the Mixing Equip- 
ment Company, Rochester, N. Y., as 
sales manager. He will also be in 
charge of advertising and sales pro- 
motion. : 


Mrs. Schwin Promoted 


Mrs. Mary Lowell Schwin has been 
appointed director of the home eco- 
nomics department of Edison Gen- 
eral Electric Appliance Co., Chicago, 
and will direct activities of the Hot- 
point department. 


Williams to Dreher 


Winthrop Williams, formerly with 
Blackman Advertising, Inc., New 
York, has joined Monroe F. Dreher, 
Inc., New York agency, as vice-presi- 
dent and general manager. 


Herendeen to Ramsey 


Frederick Herendeen has been ap- 
pointed radio director of L. W. Ram- 
sey Co., Chicago. He is a playwright 
and producer in the theatrical field. 


GOOD SALESMEN 


FAMINE EXISTS, 
LOWEN DECLARES 


New York, Jan. 12.—A_ serious 
shortage in good salesmen now ex- 
ists, according to Walter A, Lowen, 
placement specialist, who participat- 
ed in a symposium before the Sales 
Executives Club here yesterday. 

Other speakers in the symposium 
included Arthur Hood, manager, 
Housing Guild division, Johns-Man- 


sense. It's good space buying. 


you. That's plus sales for you. 


YOU REACH I EXTRA MOTOR 
PROSPECT OUT OF EVERY 
4 BY USING THE JOURNAL 
IN PORTLAND, OREGON 


Sell four families instead of three! It’s good sales- 


The daily Journal reaches one extra family out of every 


four in the city of Portland. That's plus buying power for 


That extra family spent *3,500,000 for automobiles alone 
in 1936. You can’t overlook such a family. You can’t afford 
to neglect such a sales potential. That extra family repre- 
sents the 31% added circulation that the daily Journal 
offers you in this rich, able-to-buy city, right where your 
distribution centers and sales opportunities are greatest. 


What a powerful medium for automobile advertising! 
Alone the daily Journal reaches 65% of all the families 
in Portland. And Journal families, as you know, rank 
high in buying power. They own automobiles, want 


automobiles, buy automobiles. Sel] four instead of three! 


THE JOURNAL 


PORTLAND, OREGON 


REYNOLDS-FITZGERALD, Inc., National Representatives 
New York ¢ Chicago ¢ Philadelphia * Detroit * San Francisco * Los Angeles * Seattle 


GETS NEW TITLE 


q 


ve 


ris Sie. 
‘Span 


Les J. Sholty, Chicago office manager 
for Maxon, Inc., the last five years, has 
been elected vice-president of the 
agency. 


ville Corporation;Paul Ryan, Ryan- 
Leaeh & Good; Arthur Freeman, vice 
president, Peck Advertising Agency; 
Warren K. Rishel, president, Rishel 
Associates; Charles C. Stech, presi- 
dent, C. C. Stech & Co.; Wayne D. 
Jordan, sales manager, Savage Arms 
Corporation, and Elmer Wheeler, 
president, Tested Selling Institute. 

Mr. Lowen said that the short- 
age was created by the failure of 
companies to take on young men and 
training them during the past five 
years. He added that employers to- 
day want young men with specific 
training, rather than with broad gen- 
eral backgrounds. 

The interview should be carefully 
planned, he continued, and an effort 
made by the employer to put the 
prospective employee at his ease by 
informality, and any friendly act. 


Sell the Job 


Once the man is selected, he should 
be thoroughly sold on the job and 
its prospects, if he is to do good 
work, Mr. Lowen emphasized. 

Mr. Hood pointed out that for 
salesmen to sell more goods, manage- 
ment itself must be trained, and rec- 
ommended that a distribution en- 
gineer position be established to 
train and apply techniques of sales 
performance. 

Proper co-ordination of sales and 
advertising will not only produce 
greater effectiveness of both func- 
tions, but also frequently make a 
smaller advertising appropriation 
possible with no detriment to re- 
sults, Mr. Ryan told the club. s 

Mr. Freeman urged that sales ex- 
ecutives merchandise effectively. He 
characterized merchandising as an 
executive function, that embraces 
every act of a merchant, from pro- 
duction to profit. 


Showmanship Is Needed 


Showmanship is needed in exhib- 
its, said Mr. Rishel, while at the 
same time there is not enough plan- 
ning. 

Sales executives were advised by 
Mr. Stech to improve the morale of 
their salesmen by providing proper 
incentives, through increased pay or 
promotion. 

A selling point should be designed 
into the product, according to Mr. 
Jordan. Rather than stressing orna- 
mental angles, design should feature 
functional advantages to the user, he 
declared. 

Manufacturers are leaving control 
of their business in the hands of 
thousands of retail sales clerks, 
warned Mr. Wheeler. The typical fe- 
male clerk is interested in marriage 
and in how soon the quitting hour 
comes, he added, and cannot be 
counted upon for aggressive sales 
effort. 

Clerks can be given standardized 
instructions in handling customers 
in such a way that sales are stim- 
ulated, he pointed out. 


Dingman in New Post 

De Witt Dingman, formerly with 
Prudden, King & Prudden, publish- 
ers’ representatives, New York, has 
joined Martin L. Marsh, New York, 
Eastern representative of Cincinnati 


Times-Star. 
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ADVERTISING AGE 


January 18, 1937 


Dodge Creates 
Formula Gauge — 
of Catalog Data 


13.—The F. W. 
Dodge Corporation, publishers of 
Sweet's Catalog Files, has issued a 
rating for catalogs which includes a 
formula for determining the effec- 
tiveness of catalog data, whether is- 
sued as an individual or prefiled con- 
solidated catalog. 

The formula is D times D times A 
equals P, the factors being design, 
distribution, accessibility and _per- 
formance. 


New York, Jan. 


Boy! Page 
Sherlock 
Holmes! 


Weve Captured a 
HALF MILLION 
Substantial Well-to-Do 
Citizens! 


They’re Adult, Intelligent — 
and Mostly Men—They’re 
BUYERS — Not Shoppers! 


Catalog content, the Dodge discus- 
sion insists, should include only in- 
formation on products or services 
needed by typical buyers in any spe- 


| cific market group. It should include 


sufficient information on use, per- 
formance, design, etc., to satisfy the 
needs of potential buyers, and should 
include information which will di- 
rect buyer’s next step. 


Lists Formal Rules 


In planning the format, the con- 
tent should be organized to make spe- 
cific items of information easy for 
the buyers to find. Typography should 
be such as to make the catalog easy 


—— 


charts, tables, pictographs, drawings, | 
photographs, etc., which will make 
the catalog easy to comprehend. 

To insure maximum catalog per- 
formance, Says Dodge, research 
should be employed to determine the 
number and location of potential buy- 
ers and the quantity and kind of in-| 
formation which will meet buyers’ 
needs. Design and production should 
make buying information easy to 
find and to use. Distribution should 
be in such form as to insure constant 
accessibility in buyers’ offices. 

In addition, catalog service should 
be coordinated with advertising and 


PUT MARKETING 
MAN AT WHEEL, 
BUSINESS TOLD 


Chicago, Jan. 12.—Labeling 1937 
“the year of 10,000 wants,” J. George 
Frederick, president of The Busi- 
ness Bourse of New York, told the 


| Engineering Advertisers Association 


to read, as defective eye-sight and | personal selling, and provision should | last night that the prime need of 


poor lighting are general. 


aids should be employed, including | information. 


| 


i) 


| greater emphasis on marketing. 


Graphic | be made for liquidation of obsolete| business in filling these wants is 


They Own 230,000 Homes 
Worth About $6,000 Each! 


Last year they bought over 150,000 automobiles. Their aver- 
age age is 37—average income $2,100 a year.* Off-hand, not 
bad folks to advertise to, we’d say. Numbered among them are 
college presidents, the governors of a dozen states, senators, 


a cabinet member—and about 
zens. They’re in the process 
advertisers who have found, 


650,000 other substantial citi- 
of being discovered by smart 
after experimenting, that the 


group—mostly men, by the way—are real buyers—not shop- 
pers nor curiosity seekers. If you haven't talked to them yet, 


try it. It’s easy and inexpensive. 


You can catch them at 


home several evenings a month with their favorite magazine, 
which they read from cover to cover. It’s a twosome, com- 
posed of TRUE DETECTIVE MYSTERIES and MASTER 


DETECTIVE. 


Look into them. 


- 


A typical Macfadden appeal—meaning, of 
course, one of the hardest hitting 
sales weapons in the country. 


*Based upon 
new Daniel 
Starch Sur- 
vey —copies 
available 
upon 
quest. 


ANOTHER 
MACFADDEN 
SALES. 
BOOSTER/ 


rTe- 


All business in reality is the busi. 
ness of marketing, rather than of 
manufacturing, Mr. Frederick de. 
clared, adding that the marketing 
division of a truly modern company 
tells the factory what to make, and 
comes close to telling it how to 
price and design the product. He 
stressed the need for “revolutionary 
low prices.” 

C. B. Dietrich, advertising man. 
ager of The Wagner Electric Cor. 
poration, St. Louis, Mo., also spoke 
urging detailed study of circulations 
in making business paper advertis. 
ing more effective. He suggested 
finer territorial analysis, as permit- 
ted through county circulation fig. 
ures, and closer scrutiny of types 
of readers and industries covered 


“Wants” Up 500 


This year will mark a milestone 
in merchandising history, Mr. Fred. 
erick said, with each American fam. 
ily having an _ estimated 10,000 
wants, or desires for items of goods, 
against an estimated 1935 figure of 
9,500 wants. 

Through study of the best data 
available, Mr. Frederick said, it is 
possible to estimate that a savage 
in the jungle has about 60 or 75 
different wants. These figures com- 
pare with 300 wants of the average 


European family in the Middle 
Ages; 600 wants of the average 
American family of the Colonial 


period; and 1,800 wants of the aver- 
age American family of 1870. 

Even in foods Americans have 
probably multiplied by 100 their old 
Colonial wants, for old books tell how 
in Massachusetts and Pennsylvania 
people lived most of the year around 
on potatoes, salt pork and dried 
apples, he said. Today it is calcu- 
lated that a New York family can 
buy at least 2,000 different foods, 
about 500 of them coming from 75 
different countries of the world. 

“This comparison of estimated 
human wants over a stretch of time 
pushes our selling and advertising 
perspective into right focus,” Mr. 
Frederick declared. “We _ haven't 
had enough sales brains whose per- 
spective was in focus, especially we 
in the East. 


Brings Greater Profits 


“Take the Eastern railways for ex- 
ample. They clung to the old Euro- 
pean notion still operating abroad, 
that the basic principle of good 
business is to charge as much as 
you dare, and make high unit profits. 

“They resisted until the last gasp 
the two-cent a mile passenger rate, 
even after it had been proved out 
in the West—and then, on being 
forced to adopt the policy, began to 
reap greater profit.” 

Public utilities have been making 
the same error, and so have many 
manufacturing firms, despite the ob- 
ject lessons they have at hand, he 
declared. 

Mr. Frederick offered as a funda- 
mental sales angle, “low-priced 
technics.” By this term, he said, he 
means the principle of low unit 
profit and a low price set so as to 
call out a sufficient volume of effec: 
tive demand to keep production 
facilities going. 

The best sales policy for 1937, he 
declared, rests in the main on three 
points: a far more precise and 
direct relationship than ever De 
tween the goods and the effective 
market price; on a definite acknowl 
edgement that the marketing mind 
must be the ruling mind in any bus! 
ness; and on recognition that the 
marketing mind itself rests up0! 
good market research, as the coh 
trolling link between consumptio" 
conditions and business policy. | 

The true destiny of American !™ 
dustry is mass production at rev 
lutionary low prices, and this is trué 
of some capital goods as well as ® 
consumer goods, he said, citing th? 
building industry as an example. 

“A $2,000 a year family can’t o¥" 
anything more expensive than 4 ** 
000 house,” he said. “Sixteen ™* 
lion out of our 30,000,000 familie* 
don’t have $2,000 a year, and ther® 
fore 16,000,000 American families 
don't have homes, and by the sam 
token haven’t the space or the in: 
centive or the opportunity t°? bus 
a great many things which mal 
facturers produce to sell to hemes 


; 
_ 
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ADVERTISING AGE 


Advertising and Selling Will Play 
a Big Role in the Coming Boom 


The 
“MAIN STREET” 


to more business 
in New England 
is Boston’s 


outstanding newspaper 


Net paid daily average . 
circulation for 6 months 
ending September 30th 


—says Roger W. Babson 


and statistician, appearing in the January issue 
of the Rotarian Magazine. 


Four excerpts from a special feature article by 

{ Roger W. Babson of Boston, noted 3 

“To my way of thinking advertising and selling are 
going to play a tremendous part in the coming boom. Your 
sales department should be drilled into a ‘prosperity psy- 
chology.’ The minute the low point of a depression is 
reached, and the turn towards better times comes, | become 
bullish on advertising. This bullishness develops into 
a white heat as business reaches the normal line. It is in 
the normal zone that all the constructive forces of your 
organization should work and work in harmony.” 


* * * * * * 


“Whereas depression hits everybody, prosperity is 
always selective. Profit tickets are not passed out to all 
that enter the Big Tent of good times. In a period of 
business expansion you must work just as hard to assure 
profits as in a period of depression you must work hard 
to avert losses.”’ 


* * * * * * 


“Only four times during my 35 years of studying 
business conditions has the Babson-chart, on which I have 
spent over a million dollars in research, crossed the ‘normal 
line’ onits way upward. The first of these was in 1902, 
the second in 1915, and the third was 14 years ago, in 1922. 
The fourth has just occurred.” 


* * * * * * 


*““At the start of this impending boom you all have 
a new set of books to open. This is the time when every- 
body starts from scratch, but some only scratch. The 


way to eliminate competition is not to meet it but to keep 
ahead of it.” 


be Boston BVost 
61.877 


By far the largest daily 
circulation of any news- 
paper in New England 
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COPY CAUSE OF 
F.T.C. COMPLAINT 


Johnson & Johnson Campaign 
Is Held Unfair 


Washington, D. C., Jan. 14.— 
Charging that their advertising rep- 
resents Johnson & Johnson “Red 
Cross” products as being the only 
safe bandages and dressings for the 


layman to use, the Federal Trade 
Commission has issued an _ unfair 
competition complaint against the 


big Brunswick, N. J., manufacturer. 

One assertion of the Commission 
has caused considerable speculation 
as to whether or not it has bought 
and tested all of the products of 


this kind available. It said that 
“products of competitors, although 
they may not be advertised exten- 


sively, are equal in antiseptic prop- 


erties and are as safe for use and 
in as sanitary condition when 
opened for use as are Johnson & 


Johnson products.” 
Disparagement Is Rapped 


In a lengthy exposition of the 
principles involved, the Commission 
alleged that “there are, among com- 
petitors of the respondent, manufac- 
turers, sellers and distributors of 
like and similar products who truth- 
fully advertise and represent the 
nature, merit, therapeutic and reme- 
dial value of their respective prod- 
ucts. There are also among such 
competitors manufacturers and dis- 
tributors who do not advertise and 
otherwise represent that their prod- 
ucts have merits and values not 
possessed by competing products 
which are not so well known or as 
extensively advertised, when such is 
not the case, and who do not unwar- 
rantedly disparage the products of 
competitors.” 

The current advertising campaign 
of Johnson & Johnson, emphasizing 
the potential danger of minor in- 
juries, is the basis for the charges. 
One piece of copy, designated as 
the type of advertising which the 
Commission feels is unfair, depicted 
a mother binding her child’s wrist, 
the headline warning that “In all in- 
nocence this young mother is wrap- 


ping around her’ son’s wrist a 
bandage that may invite infection.” 
The copy continued: 


Copy Is Quoted 

“It is a ‘first aid’ dressing of un- 
known make which can betray the 
trust imposed in it. True, it proba- 
bly was sterilized at some _ period 
of its manufacture but in subsequent 
cutting and packing, it may have 
been handled by dirty hands—hands 
that couldn’t help but rob this dress- 
ing of its cleanliness—and safety.” 

The Commission also cited an ad- 
vertisement picturing a = pair of 
crutches under the caption, ‘“‘Monu- 
ments to a Misplaced Trust.” 

“You just can’t take chances with 
germs of infection,” the copy con- 
tinued. ‘‘No matter how small the 
cut, the greatest care must be exer- 
cised in dressing the wound—or 
something serious, tragic, may hap- 
pen. 

“The sterilized dressing that you 
use must be sterilized in fact as well 


as in name. You can’t afford to 
gamble with any ‘first-aid’ product 
that is merely marked ‘sterilized.’ 


Some ‘first aid’ dressing of unknown 
make, which may be sterilized only 
in an early process of manufacture 
and subsequently be exposed. to 
germ-laden dirt. . .” 

The Commission charges that this 
advertising misleads and deceives 
purchasers of first-aid products, as 
well as prospective purchasers, who 
are given the “erroneous” belief that 
the Johnson & Johnson claims 


true. The Commission also alleges | 
that the advertising has diverted | 
business to Johnson & Johnson, 
with the result that competitors 
have suffered. 

The F. T. C. maintains that the 


are | 


resents that “users of first-aid dress- 
ings of unknown make, or of those 
manufactured by other than well 
known and extensively advertised 
organizations, run grave risk of in- 
fecting wounds or cuts upon which 
such dressings are used.” 

Standard practice of the F. T. C. 
is te subject food, drug or medi- 
cal products in controversy to scien- 
tific authorities for examination and 
it is assumed that the same proce- 
dure was followed in this case. The 
view of experts here is that John- 
son & Johnson are now challenged 
to produce dressings sold in the 
open market which are in fact dan- 
gerous to the user. 


Joins Illustrators 
Paul E. Cattey, formerly with Ross 
Roy Service, Inc., Detroit, has joined 
Gray Garfield Lange, Inc., Detroit. 


a Picture With 
Each Tube Plan 


3.—The  Iodent 

today has re- 
vived the premium promotion plan 
of giving away colored pictures 
with each retail sale of Iodent tooth- 
paste in a deal for druggists who 
given one free tube of Iodent 
for their shelves with each dozen 
they order. 

The deal includes a complete pro- 
motional package, the 13 tubes, with 
13 accompanying pictures, a coun- 
ter display stand, window poster 
and price card. The pictures are 
lithographed in 10 colors, 13% by 
17% inches in size. 

Advertising on the deal is being 


Detroit, 
Chemical 


Jan. 
Company 


are 


two new series of insertions in Feb- 
ruary and March. Maxon, Inc., is 
the agency. 

Zincs are also available to dealers 
for local display tie-in advertising 
on the proposition. The extent and 
length of the campaign will depend 
to some extent on the findings of a 
survey now being conducted in the 
Detroit area, testing productiveness 
of the campaign in the home city 
of Iodent. 


Lederle to Chicago 


Frank A. Lederle has been ap- 
pointed Western manager of The 
Haire Publications, group of business 
papers in the home furnishings and 
fashion fields. His headquarters are 
at 1411 Merchandise Mart, Chicago. 
Mr. Lederle formerly held an exec- 
utive position in the company’s New 
York office. 
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Johnson & Johnson advertising, . ‘used in trade publications this Mitchell & Ruddell Now 
ANTI- INFECTION both directly and by innuendo, rep- Iodent Revives |month, and is being scheduled for 


Mitchell-Ruddell-Rudden, Inc., New 
York, publishers’ representative, has 
changed the name to Mitchell ¢@ 
Ruddell, Inc., with the resignation of 
Thomas E. Rudden, formerly vice. 
president. P. J. Bogner, former}; 
with Prudden, King and Prudden. 
Inc., succeeds Mr. Rudden in the New 
York office. 


R & R Move 


The Los Angeles office of Ruth- 
rauff & Ryan, Inc., has been moved 
to the Taft bldg., Hollywood. Myron 
Kirk, head of the agency’s New York 
radio division, is establishing a new 
radio department in Hollywood. 


Large “Iron Age” 


The annual review number of Th; 
Iron Age, New York, giving the rec. 
ord of accomplishments made by the 


metal-working industry in 1936, con. 


tains 726 pages. 
of advertising. 


There are 402 pages 


In Business Papers 
Your Advertising Dollar 
Goes to Work...not to Waste 


Advertise First in the Papers Men Have to Read! 


It's the business papers’ job to reach and inform the 
men who run American business and industry. The 
men who direct and manage! The men who design, 
operate and maintain! The men, in fact, who have 
anything and everything to say about the buying of 
equipment, material and supplies. ' 


The most for your advertising dollar 


Business papers waste no part of your advertising 


dollar on personal or family appeals. They are strictly 
business...all business...acting as regular consultants 
and accepted authorities on business problems. Men 


have to read them, to keep up. 


Having no “‘dilution’’ of subscribers, a business 
paper list has more purchasing power, per reader, 
than any other form of media. It gives you first- 


hand contact with department heads and executives 


—the key men up and down the line. In a word, it 
achieves ‘‘penetration’’. Every business paper adver- 
tisement is, in effect, an extra editorial. An editorial 
on some important aspect of a man’s business, about 
which he must keep informed. Tell your sales story to 
Industry's picked men—through business papers, the 
proven media for making sales! 


In McGraw-Hill Publications you will find all the 
advantages and best features of business papers devel- 
oped to the fullest extent. Editorial excellence that 


extends its own prestige to your advertising. Proved 


readership that insures an interested and influential 
audience for your sales message. Acceptance by neatly 
three thousand advertisers who have found that it 
pays to advertise in McGraw-Hill Publications. 


McGraw-Hill Publications 


“Where your advertising dollar goes to work...not to waste”’ 


American Machinist 

Aviation 

Bus Transportation 

Business Week 

Coal Age 

Chemical & Metallurgical 
Engineering 


Construction Methods 
Electrical Contracting 
Electrical Merchandising 
Electrical West 
Electrical Wholesaling 
Electrical World 
Electronics 


Journal 


Maintenance 
Food Industries 


Engineering & Mining 


Engineering News-Record 
Factory Management & 


Metal & Mineral Markets 


Mill Supplies 
Power 

Product Engineering 
Radio Retailing 
Textile World 
Transit Journal 


McGraw-Hill Publishing Company, Inc., 330 West 42nd Street, New York, N. Y. 
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Auto Merchandising Era # 
Just Opening, Says Moock 


netroit. Mich., Jan. 12.—A new 
era in the automotive industry—an 
era of merchandising—is ready to 
»e unfolded, Harry G. Moock, gen- 
sales manager of Plymouth 
corporation told members of the 
Aderaft Club of Detroit at their 
ting here Friday. 
Breaking automotive development 
ito three phases, he labeled the 
rst 20 years the inventive period, 
second, learning production, and 
the current era one of “learning 
keting and distribution and all 
that goes with it.” 


Goods Are Bought 


Mr. Moock derided the popular 
thought that anything like mass dis- 
tribution has been achieved in the 


industry, and pointed out new mer- 
chandising factors that have entered 
the picture. 

Attacking the old question,—are 
goods bought or sold?—Mr. Moock 
emphatically maintained that goods 
now are bought. 


Advertising Is Prelude 


“The high pressure salesman is 
gone,” he said. “We've got to make 
it easy for people to buy. 


“That’s why the chain stores have | 


made such a success. That’s why 
it’s easy to open a charge account.” 


“How to make buying easy,” he | 
added, “is what brings wrinkles into 
the forehead of the sales manager. 


We've got to develop mass selling 


freely. Nothing has happened until 
the cash register rings—and rings 
and rings.” 

On this point Mr. Moock said that 
advertising is a prelude to clinching 
sales at the crucial point, the point 
of sale. 

“Selling is getting the other fel- 
low to think as we think,” he said. 
“Advertising creates the opportunity 
for someone to sell. If it’s done that, 
it has done its duty completely. It 
has brought the prospect up to the 
point of sale, the crucial point. To 
quote Kenneth Goode, ‘Selling is a 
matter of goods. Advertising is a 
matter of people.’” 


Baillie Changes 


George M. Baillie, formerly adver- 


|tising and sales promotion produc- 
|tion manager for Columbia Broad- 
|casting System, has joined Family 
| Circle Magazine, New York, in a pro- 
to keep mass production feeding! duction capacity. 


GREAT DIZ AND 
NEW CIGARETTE 
MACHINE STRUT 


Coin Operated Devices on 
Display in Chicago 


“Dizzy” Dean and a foolproof cigar- 
vending machine 
liners at the exposition of the coin 
machine industry at the Hotel Sher- 
man, which closed today. 

The great Diz appeared in person 
to dedicate a new baseball machine 


A Business Paper Advertisement Writes Home 


Dear Boss: 


Am I dog-eared! 


But you warned me that ‘ELECTRICAL WORLD' covered this industry 


from attic to cellar. 
tant guys in any line! 


I didn't know there were so many impor- 
And is it humming? — Electric power's 


making the old all-time peaks look like mole hills! 


This is some change from other magazines I've worked in. No rest 


here, Boss. I'm passed around so fast my staples smoke — fact. 
Treat me rough, too. Initial me ... tear out my address ... 
turn down my ear corners. 


Saw your star salesman in the lobby yesterday. I was on the way 
to the Big Shot's desk, and only had time for a wave. "Go get 


him, kid." says he. 


"Soften him up for me." You've got a swell 


gang of salesmen, Boss — we hit it off like that! (And don't for- 
get I save you dough on Traveling and Entertainment vouchers, 


hey Boss?) 


From all the birds who matter in company buying, that 'ELECTRICAL 
WORLD’ hits, I'd say your sales quota was in the bag right now. 
All the Big Volts and Head Amperes — over 40,000 of them — take 


a personal, first-hand shot at me. 


I don't see how those McGraw- 


Hill boys do it for a fraction of a cent a call, but that's their 


funeral, hey? 


Well, guess I'll hit the desk for a few winks now — I get no chance 


to relax by day any more. 


'. S. 


You'll be hearing soon — in orders. 


I Telow 


This "ELECTRICAL WORLD' you sent me out with, is 


only one of McGraw-Hill's 24 business papers. Better 


look ‘em over, Boss. 


You may be missing some good bets. 


CAN OPENS UP 


New Peter Hand Brewery Co. display 
gets action into this can. Kendall Dis- 
plays, Chicago, created the dealer help. 


devised by engineers of Rock-Ola 
Manufacturing Corporation, while 
Mills Novelty Company proudly of- 
fered a new cigarette machine 
which, they told operators, rejects 


-|999 out of every 1,000 slugs dropped 


into its gizzard. 

The new Mills machine appeals to 
retailers because it delivers a pack- 
age of cigarettes only upon receipt 
of 15 cents, insuring an adequate 
margin of profit. The new machine, 
available in many colors, has the 
unusual capacity of 300 packages, 
accepts thin nickels and dimes 
which are rejected by many mechan- 
ical devices, and on the other hand, 
declines most of the slugs which 
deceive other machines. 


Dean on Mound 


Rock-Ola’s new baseball game con- 
tains an element of skill which is 
intended to revive the youth of all 
ex-ball players. The player wields 
the bat against the alleged pitching 
of Dizzy Dean, supported by an all- 
star cast. An intricate scoreboard 
registers hits and runs and reports 
on the player at bat, while an un- 
identified umpire flips his arm to in- 
dicate a ball or strike. 

The ballyhoo attending introduc- 
tion of the game at the coin ma- 
chine convention was all that human 
ingenuity could project. While the 
great Dean himself scorned to don 
a uniform, nine lads who ordinarily 
toil in the Rock-Ola factory were 
present in uniform to make them- 
selves useful, and provide the re- 
quisite background. 

Rock-Ola gave away as an adver- 
tisement a miniature baseball bat, 
adorned by a cardboard advertise- 
ment resembling a score card. Diz 
was kept busy during the four-day 
exposition appending his name to 
this document. 

The strategy behind this whole- 
sale signing by Dean was, it was ex- 
plained, to give the advertising such 
value in the eyes of customers of 
Rock-Ola that they will keep the 
advertisement in order to preserve 
the signature of the great one. 


Agency for KANS 


Station KANS, Wichita, Kans., has 
appointed Charles Carter Advertis- 
ing Agency, Kansas City, to handle 
its advertising. Business papers, 
newspapers and direct mail will be 
used. Merritt Owens is account ex- 
ecutive, and Herb Holloster is the 
station’s general manager. 


Fairman in New Post 


J. R. Fairman has been appointed 
assistant to the vice-president of 
Pennsylvania-Dixie Cement Corpora- 
tion, New York, effective Jan. 15. He 
was formerly in the New York office 
of Portland Cement Association, 
Chicago. 


Dedicate New Studio 


A special hour program Jan. 9 over 
Station WDBJ, Roanoke, Va., fea- 
tured the formal opening and dedi- 
cation of the new studio building, 
part of a $200,000 expansion pro- 
gram. Roy P. Jordan is manage 
of the station. ‘ 


Margolis to Collier 


Bernard <A. Margolis, formerly 
general manager of Parkview Phar- 
macies, Kansas City, Mo., has joined 
Barron G. Collier, Inc., as salesman 
in the Kansas City territory. 


Rosenblum Adds Duties 


Lloyd H. Rosenblum, merchandis- 
ing manager of Station WOAI, San 
Antonio, has been appointed sales 
manager in addition to his presenti 
duties. 
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Can-0.- Lites 
Debut Termed 
Big Success 


Chicago, Jan. 12.—Introduction of 
Can-O-Lites, match-banishing inven- 
tion of Can-O-Lites Manufacturing 


Corporation, Youngstown, O., has met 
with gratifying success, executives of 
Ek. H. Brown Advertising Agency, 
Chicago, said today. 

“1,000 Lights From One Match” 
was chesen as the headline theme 
ot the campaign placed behind the 
25-cent product, sold only through 
agents. The campaign to date has 
included approximately 40 magazines 


and three newspapers, the Chicago 
Times, the New York Mirror, and 
the New York News. 


Copy seeks agents for Can-O-Lites, 
described as “an amazing new 
breath-taking invention, with a mar- 
ket running into the millions,’ and 
offers a free sample, and information 
on how to sell the device. It has no 
moving parts, wheels or wicks, and 
never requires refilling. It strikes 
like a match. 

An added feature of Can-O-Lites, 
which the manufacturer asserts is a 
combination of all the good features 
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THE SEAL OF LITHOGRAPHIC MERIT 


CONTINENTAL 
LITHO. 
CORP. 


of matches and mechanical lighters, | 
is the personal initial of the pur- 
chaser, placed on every Can-O-Lites 
at no extra cost. 

Space used for the product in mag- 
azines and newspapers ranges from 
28 lines to full-pages. 


Cowan and Van Leer 


Form N. Y. Agency 


Cowan & Van Leer, Inc., has been 
formed in New York to conduct a 
general agency business. 

Principals are H. J. Cowan, for- 
mer advertising manager of Dicto- 
graph Products Company, and Arnold 
Van Leer, formerly with Pickford- 
Lasky Productions. 


Hampton for Self 


W. B. Hampton, formerly with 
Scene-in-Action Advertising Co., Chi- 
cago, and W. J. Rankin Corporation, 
Chicago, has organized Display Cor- 
poration of America at 230 E. Ohio 
st., Chicago. The organization will 
specialize in animated and static dis- 
plays. 


inalios Expands Staff 


Myron C. Perley, Jr., Robert J. 
Dunlop and Edwin Newman have 
joined the sales staff of Donahue Stu- 
dios, New York. Mitchell Marcone, 
in addition to his duties as studio 
manager, is now in charge of sales. 
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A NEW YEAR and a new high im the 


number of litho-wise customers who are pro- 
fecting their outdoor twenty-four sheets and 
window displays with the Continental Seal 
of Lashographic Merit. From coast to coast this 
year these seals will insure she purveyors of 
products that their presentation of those 
products to the public ae done im the most 


effective manner. The Continental Seal of 


Lithographic Merit is lithographic imsurance, 
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MANY CHANGES 
IN $100,000-UP 
MAGAZINE LIST 


New York, Jan. 14.—In 1935, 66 ad- 
vertisers, in addition to the 150 lead- 
ers, spent $100,000 or more in maga- 
zines. In 1936, the number increased 
to 102. The 66 advertisers in this 
class spent $7,999,667 in magazines in 
1935, while the 102 in the select cat- 
egory invested $13,972,424 in 1936. 

These significant figures are re- 
vealed by a tabulation made by Na- 
tional Advertising Records, Inc., 
from data published by Publishers’ 
Information Bureau, Inc. 


Expand Magazine Use 


As a matter of fact, the shift was 
even more pronounced than the fore- 
going figures would indicate. Twen- 
ty-nine advertisers who were in the 
$100,000 class in 1935 use of maga- 
zines dropped out in 1936, either be- 
cause of curtailed advertising expen- 
ditures or a desire to use other 
media more freely. 

The gap created by this situation, 
however, was filled by 64 other ad- 


——— 


present advertising and sales promotion manager, 
original oil paintings and water colors used in the company's advertising. The 
exhibit is being conducted throughout January in the Gulf Building, Pittsburgh. 


es, 


GULF DISPLAYS ADVERTISING ART 


Illustrating high standards of art required in modern advertising, William B. 
Akin (left) first Gulf Oil Corporation advertising manager, and W. R. Huber, 


look over the exhibit of 


vertisers, either recruits from other 
media, or who had not used maga- 
zine advertising on a large scale in 
the previous year. 

The newcomers to 
magazine list of 1936 
following: 

Aluminum Cooking Utensil Com- 
pany, American Can Company, Amer- 
ican Radiator & Standard Sanitary 
Corporation, American Stationery 
Company, Anheuser-Busch, Inc., As- 
sociation of Pacific Fisheries, Best 
Foods, Inc., Bissell Carpet Sweeper 
Company, Brown Shoe Company, Ed- 
ward G. Budd Manufacturing Com- 


the $100,000 
include the 


pany; 
Commercial Investment Trust, 
Inc., Corning Glass Works, Crane 


Company, A. B. Dick Company, Elec- 
tric Storage Battery Company, Max 
Factor Studios, Glenmore Distiller- 
ies, Gooderham & Worts, Grace Line, 
Hamburg American-North German 
Lloyd, Hamilton Watch Company, 
Christian Hansen, Hat Corporation 
of America, Insurance Company of 
North America; 


Other Big Advertisers 


Ironized Yeast Company, Irresisti- 
ble, Ine., Kendall Company, May- 
belline Company, Mennen Company, 
Minnesota Valley Canning Company, 
Philip Morris & Co., Paramount Pub- 
lix Corporation, Park & Tilford, Pen- 
ick & Ford, Perfection Stove Com- 
pany, Pittsburgh Plate Glass Com- 
pany, Prudential Insurance Company 
of America; 

Ralston Purina Company, Reo Mo- 
tor Car Company, Schering Corpora- 
tion, Joseph Schlitz Brewing Compa- 
ny, Scholl Manufacturing Company, 
Selby Shoe Company, Sinclair Oil 
Refining Company, Singer Sewing 
Machine Company, L. C. Smith & Co- 
rona Typewriters, Inc., A. E. Staley 
Manufacturing Company; 

Texas Centennial Celebrations, 
Travelers Insurance Company, Twen- 
tieth Century Fox Film Corporation, 
Underwood Elliott Fisher Company, 
Union Pacific Railroad, United States 


Shoe Corporation, Vick Chemical 
Company; 
L. E. Waterman Company, West- 


ern Clock Company, Wheeling Steel 
Corporation, Stephen F. Whitman & 
Son, Wm. Wrigley, Jr., Company, 
Yardley & Co., York Ice Machinery 
Corporation. 

Detailed tabulations will be found 
in this issue on page 34. 


Printing Education Week 


The annual Printing Education 
Week, sponsored by the National 
Graphic Arts Education Guild, will 
be observed the week of Jan. 15-22. 
The dates were fixed to include the 
231st anniversary of Benjamin 
Franklin's birthday. 


Wanner with Magazine 


Edwin Leo Wanner, formerly with 
Ford Motor Company, has joined the 
advertising staff of Promenade, New 


York. 


Chemical Crop 
Control Seen 
by Midgeley 


Pittsburgh, Jan. 12.—Chemically 
treated air so rich as to permit the 
grower to determine the amount of 
crops he shall produce, regardless of 
the size of the farm, was one develop- 
ment through chemical science pre- 
dicted by Dr. Thomas P. Midgeley, 
Jr., Detroit, inventor of ethyl gaso- 
line, in an address here last night 
before the Pittsburgh Bankers’ Club. 
Declaring vast changes in fields of 
education, war and agriculture, be- 
yond range of the 1937 imagination, 
are due through chemistry in the 
next century, Dr. Midgeley also 
voiced some product predictions for 
the immediate future. 

The next year, he said, would see 
marketed stronger materials, lighter 
metals, brighter dies, more durable 
rubber, more efficient fuels, corro- 
sion preventatives, and better medi- 
cines, road surfaces, vaccines, and 
varnishes. 

Among those developments in the 
far future, he said that compounds 
for the human system would be per 
fected so that the deleterious effects 
of adolesence may be treated as 
would any other physical defect that 
interfered with the habits of study. 


Joins “Home Owner” 


Myron L. Silton has been named 
advertising manager of Home Owner, 
Boston, monthly magazine sponsored 
by the co-operative banks in Massa 
chusetts. 


They have to have a !ot 
of money and spend 
freely OR THEY CANT 
GET GOLFING—300,000 
—the biggest Mass o 
strictly Class circulation i" 


the United States. 


Golfing 


\4 EAST JACKSON BLVD., CHICAS? 
20 VESEY ST., NEW YORK 
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Columbus Dispatch 


+—==1 OHIO GREATEST HOME DAILY == 


and In Total Paid Advertising In Total Paid Advertising 


= In Columbus In Ohio 
nedi- € nt O 


1 the 
ds 
_ Again in 1936, in fact ever since Media Records 
— oe Fer more than a quarter of a century The Dis- So. linage figures..have been compiled for the news- 
that Ranier ie patch has enjoyed the distinction of being first in om mai Journay P2Pers of America, The Columbus Dispatch pub- 
tudy. J 9,349,319 Columbus in total paid advertising: During 1936 it 14,059,462 lished more total paid advertising than any other 
’ Third Paper published 4,536,098 fines more than wos P ublished Cleveland Plain Dealer Ohio newspaper. It led the second Ohio newspaper 
| 2,913,815 in all the other Columbus newspapers combined. 12,408,795 by 740,570 lines 
ameé ' . 
u oe r, ; 
sored 
Jassa- 


i st In All America 


NT hh IN CITY CIRCULATION COVERAGE 


000 In Proportion to Population 
5 of 
" According to authentic newspaper circulation records there is no newspaper in any 
‘a Columbus Dispatch other city in America that offers advertisers so great a city coverage as does The 
ee Dispatch in Columbus . . . per thousand population . . . per hundred families. 
Miami Herald 
Pic Rapi Tes The Dispatch sells 308 papers for every 1000 city population per day, which means that 
Ragens Clty Sher ™ Dispatch distributes and sells 119 copies for every 100 city families. 
{ ace Goartliens The figures used are taken from Publishers’ Statements furnished the Audit Bureau of Cir- 
3 Richmond News Leader culations, March 3! and September 30, 1936. The average is computed for the twelve- 


460 months’ period, 
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ADVERTISEMENT 
IS ‘VINDICATED’ 
BY FILM SCENE 


Gantner & Mattern Poster 
Inspires Sequence 


San Francisco, Jan. 13.—A “man 
bites dog” twist to the wide use of 
motion picture events and personal- 
ities in advertising copy was dis- 
closed today with release of the Para- 
mount picture, “College Holiday,” in 
which one of the scenes is taken 
from a national advertising cam- 
paign. 

Said to be the first direct applica- 
tion of an advertisement to an im- 
portant film sequence, the scene was 
taken from a poster used by Gantner 
& Mattern Company, San Francisco, 
manufacturer of swimming suits and 
knit wear, last summer. 

The poster carried a striking illus- 
tration depicting a smartly swim- 
suited couple kissing under water. 


Try To Duplicate 


The poster attracted much atten- 
tion throughout the country. Many 
swimmers claimed that the stunt 
shown by the artist could not be ac- 
complished, although California pools 
and beaches reported that their pa- 
trons practiced diligently in attempt- 
ing to duplicate it. 

Los Angeles and Hollywood were 
heavily posted with the advertise- 
ment, and when Paramount studios 
started production of the film, they 
procured permission from Gantner 
& Mattern to incorporate the idea 
in an important water sequence. 

A special glass front tank was 
built and the leading roles were as- 
signed to Marsha Hunt and Leif 


FROM COPY TO FILM AND BACK AGAIN 


This live scene from the new Paramount picture, "College Holiday," based on a poster of Gantner & Mattern, San Francisco 
knit wear manufacturer, is imposed right back on a reproduction of the original illustration for a new display which is keyed to 


this novel tie-up. 


, —- =z 
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Erickson, both expert swimmers. 
Wearing swimming suits identical 
with those shown in the poster, they 
enacted both the kiss and the pose 
with marked fidelity. 


Used In Display 


The picture scene is being used 
now in promotional displays for the 
knit wear company. Included in win- 
dow and counter cards is a small 
photograph of the poster superim- 
posed on the still of the couple. 

Gantner & Mattern executives said, 
however, that despite labels on the 
display, dealers report many patrons 
refuse to credit the poster with in- 
spiring the motion picture scene, in. 
sisting the poster illustration must 
have been inspired by the film. 
Emil Brisacher & Staff, San Fran- 


cisco, Gantner & Mattern agency, de- 
veloped the poster. Ray Johnson, 
Chicago, was the artist. 


Hoffenstein to Agency 


Bernard Hoffenstein has joined the 
Raymond Levy Organization, New 
York, as associate director. He was 
associated with Helena Rubinstein, 
Inc., for 15 years as a merchandising 
executive and has also specialized in 
the sale of branded items through 
department stores. 


Urges Fair Building 

A Pittsburgh building at the New 
York World’s Fair in 1939 has been 
recommended to the city council by 
the Pittsburgh Chamber of Com- 
merce. Under the plan, Pittsburgh 
firms would leave space to display 
their products. 


NBC Speeds Construction 


Two new directional-beam anten- 
nas, under construction for several 
weeks at NBC’s short wave transmit- 
ting station, W3XAL, Bound Brook, 
N. J., are rapidly nearing comple- 
tion. One is for transmission to 
South and Central America, the other 
to Europe. New and improved sys- 
tems, for service to other points, are 
also being built. 


“Tribune” Syndicates 


New Color Photos 


The Chicago Tribune-New York 
News Syndicate has made available 
to newspapers carbro prints of nat- 
ural color photographs made by the 
Tribune’s color photo studio. 

Material includes photograph of 
screen and stage celebrities, fashions 
and other subjects. 


"| HEAR YOU'RE 
GOING TO MI- 
AMI, BOB. WHERE 
WILL YOU 
STAY?" 


"WHERE ELSE BUT 
STHE MIAMI. 
BILTMORE. IT'S A fie 
GRAND HOTEL.” am 


@ 


500,000 ELKS 


ness to spend. 


in the huge sums expended annually in Elks 
clubs throughout the Country. For example, 
in the clubhouses of the six- New England 
states 49,653 Elks spent $1,297,858.91 during 
the year past Over on the Pacific Coast, the 
clubhouses of the three West Coast. states 
enjoyed a revenue of $2,276,962.89, this largely 


CHICAGO: 2750 LAKEVIEW AVE. 


Lawyers Hear 
Case for Court 
Broadcasting 


Dayton, O., Jan. 12.—Vigorous de. 
fense of radio broadcasting of court 
proceedings was made by Judge Mer. 
ritt J. Schlafman, of the criminal} 
division of the Dayton Municipa] 
Court, in a statement Friday before 
the Ohio Bar Association convention. 

WHIO has been broadcasting the 
court’s proceedings daily since Feb. 
11, 1935. Judge Schlafman, declar. 
ing he planned to continue daily 
broadcasts of proceedings in his 
court, cited constitutional guaran. 
tees of public trials for defendants, 
and said radio coverage “has shoved 
back the doors of courtrooms” go 
that all who wish may hear. 

The Judge emphasized, however, 
that he did not wish his attitude to 
be construed as endorsing programs 
of the type that purport to give lega] 
advice to listeners, alluding to the 
recent New York court decision on 
such ventures. The statement was 
taken under advisement by the asso. 
ciation’s committee on radio. 


Hickok Oil Company 
Adds Four Stations 


Expansion of the “Factfinder” pro. 
gram to four additional stations in 
Ohio was made by Hickok Oil Co. 
The new _ stations are WKBN, 
Youngstown; WJW, Akron; WHBC, 
Canton, and WGAR, Cleveland. 

The program is broadcast over the 
eight stations of the Michigan Radio 
Network and WSPD, Toledo, Monday 
through Friday, at 8:15 p. m. 


Luggage Firm Appoints 

Boyle Leather Goods Company, 
New York, luggage manufacturer, 
has appointed Gussow, Kahn & Co., 
Inc., for a magazine campaign. The 
company’s production has consisted 
chiefly of men’s luggage and the new 


campaign is designed to promote 
women’s items. 


"WHAT'S YOUR 
FAVORITE 
SCOTCH, 
HARRY?" 


NEW YORE: 500,000 A.B.C. 


"TEACHERS 
HIGHLAND 
CREAM, OF 
COURSE — MY 
WIFE LIKES IT, 


"YOU'LL EASE 
UP ON THAT 
COUGHING, JOE, 
IF YOU SMOKE 
THE RIGHT KIND 
OF CIGARETTES." 
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SPEND $14,079,821.46 IN THEIR CLUBS ALONE 


Since the inception of The Elks Magazine, fifteen years ago, we have been 
telling advertisers about the purchasing power of the Elks and their willing- 

s t Quite natural that an organization dedicated entirely to 
sociability should attract spenders and a strik- 
ing example of the Elks ability to buy is seen 


Not a penny of 
things of life, for clothi 


Surely such luxury s 
a scale of living more 


chase any product adver 
this great market in 


or shelter, but every cent representing an in- 
vestment in nothing more than sociability. 


power far beyond the average and represents 


"YOU'RE RIGHT, 
JOE. WAITER, 
BRING SOME 
CHESTERFIELDS." 
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from initiation fees, dues, restaurant, bar, etc., while for the entire United 
States, 500,000 Elks, reader-owners of The Elks Magazine, spent $14,079,- 
821.46 in their 1,376 clubhouses. 


Yhe GIRs 


Magazine their Magazine— 


this for the necessary 


ng, for light, for heat but he'll never 


pending proves buying 


than sufficient to pur- 
tised. You can reach 
a single publication— 


of-mouth advertising. 


LOS ANGELES: 536 S. HILL ST. 


50 E. 42ND ST. 


SAN FRANCISCO: RUSS BLDG. 


"YOU LOOK 
TIRED, FRED. JS 
THE STORE KEEP- 
ING YOU BUSY?" 


PETE THE HERMIT MAY LIKE 


"No—I was up 
reading Wells’ 
"Science of Life” 
until three. Bought 
it from an ad in 
The Eiks Magazine 


—and it's a cork- 


YOUR BEER 


tell anybody. 500,000 Elks—pro- 


fessional and business men—meet regularly 
1,376 Elks Clubs. They are contact men—the kind 


that can do your product untold good by word: 


Sell them through the col- 


umns of their magazine. 
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Paganini’s violin, vehicle for his genius— dead till the 
master brought if to life. 
Cameras, too, and all the tools of our craft. Anybody 


can buy them. But... . . . 2. +6 © « « «= «a 


UNDERWOOD aNo UNDERWOOD 


237 East Ontario St., Chicago 321 E. 44th St., New York 


230 East Alexandrine, Detroit 
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ADVERTISING AGE 


January 18, 1937 


UNITED CIGAR 
SELLS DISPLAY 
SPACE ON CASES 


Plan fo Extend New York 
Plan Nationally 


New York, Jan. 12.—United Cigar 
Stores have created a new adver- 
tising medium today by converting 
cigar wall case doors in back of the 
cigar counter into display space 
which is offered for sale. 

Four spaces are available, and all 
are now in use, by Jacob Ruppert 
beer, National Distillers, Orlando 
cigars and Hotel Lincoln. 

The new medium is now set up 
for the metropolitan New York dis- 
trict, where United Cigar has 316 
stores, but it will shortly be extend- 
ed to cover the United States, and 
also to agencies of United Cigars, it 
was announced. 

In making the space available for 
general advertising, United Cigar 
states that its “circulation” in the 
metropolitan New York area con- 
sists of 14 million transactions per 
month. Agency commission is 
granted. 


Changed Bi-Weekly 


The size of each space is 141% by 
17 inches, and each advertiser is 
separated from the other by a gold 
band. The posters are protected by 
glass, and can be changed every 
two weeks, if the advertiser wishes. 

Some of the points mentioned by 
United Cigar officials in comment- 
ing on their new brain child are that 
it gives visibility at the cigar coun- 
ter, a busy point of purchase, and 
to a buying circulation, with non- 
buyers eliminated. Furthermore, it 
was stated that a busy atmosphere 
is created by having the colorful 
posters used by the advertisers. 

An unusual angle in selling this 
medium is that no effort was made 
to co-ordinate the products or serv- 
ices advertised with the merchan- 
dise on sale at the cigar counter. 
Only one item, Orlando cigars, is 
tied in through advertising with its 
availability in the store. 

It was felt that the space should 
be sold on its own merits, and that 
those who first recognized its value 
be given the use of it, although it 
was expected that manufacturers 
who sell items to United Cigars for 
re-sale would be the principal cus 
tomers for the space. 


Others Follow Lead 


This development on the part of 
United Cigars has stimulated the in- 
terest of other chain organizations, 
in similar fields, and also in the 
drug and grocery industries, to the 
point that several are now under- 
stood to be offering space in their 
stores, but no advertisers have as 
yet taken advantage of the oppor- 
tunities. It is expected that an- 
nouncements in this respect will 
soon be forthcoming. 

The passage of the Robinson-Pat- 
man Act is probably in part respon- 
sible for this development, since 
chain store organizations, deprived 
of advertising allowances by many 
manufacturers, sought ways’ and 
means of replacing this income, 
through the establishment of a me- 
dium that is not affected by the 
Robinson-Patman Act. 

While United Cigar officials do 
not claim a first in the sale of space 
behind their counters, they point out 
that it is an advance in the method, 
and in offering space on a basis 
similar to other media... on known 
circulation and standard rates, in 
definitely known locations where 
traffic congregates. 

In years past various devices such 
as clocks and mechanical signs con 
tained advertisements of local serv- 
ices, particularly in smaller towns. 
and these were often found in the 
grocer’s shop, or at the apothecary 
In recent years, under the influence 
of advertising allowances, chain 
stores displayed manufacturers’ ad- 


vertising, with usually a definite 
merchandise tie-up involved, rather 
than merely a sale of space, as in 
the present instance. 

Stanton B. Fisher, advertising 
manager of United Cigar Stores is 
in charge of the new development 
and its promotion. 


To Address League 


Helen Woodward, veteran adver- 
tising woman and author, will dis- 
cuss the amazing growth and social 
bearings of advertising, Jan. 18, be- 
fore the League of American Writers 
at Midtown Music Hall, New York. 


New ‘‘Transcript’’ Format 


Boston Evening Transcript has 
changed its format from a 7-column 
to an 8-column page. 


New Studio of 
Frank Lewis to 
Open January 18 


Chicago, Jan. 14.—Frank Lewis 
will open a new photographic busi- 
ness at 842 Rush street next Mon- 
day. Associated with Mr. Lewis, 
former sales manager of Underwood 
& Underwood, Inc., Chicago, in his 
new venture are Roger Grauman, 
commercial artist, as vice-president, 
and Charles Silberman, secretary- 
treasurer. Mr. Grauman continues 
his art service at 75 E. Wacker 
Drive. 

Charles Thill, who has been chief 


illustrator for Underwood & Under- 
wood in Detroit, will join Frank 
Lewis, Inc., in the same post. 

With 5,000 square feet of floor 
space available, and a 23-foot ceil- 
ing, quarters of Frank Lewis, Inc., 
will have the physical size necessary 
for a modern service. Catwalks and 
other accessories required for angle 
shots will be provided, while the 
rays of the sun will be duplicated 
by a powerful lighting system. Cars 
may be driven directly into the 
studios. 


Cayot Promoted 


Arthur Cayot, formerly office man- 
ager of the classified advertising de- 
partment of New York American, has 
been appointed assistant classified 
advertising manager. 


—— 


Sugden Agency Now 


Hartman Company 


J. L. Sugden Advertising Company. 
Chicago, became the George H. Hart. 
man Company, Advertising, as of 
Jan. 11. 

Mr. Hartman succeeded the late 
John L. Sugden as president in Jap. 
uary, 1935. He is also secretary. Per. 
sonnel remains unchanged. 


Levy to Film Firm 
Sidney B. Levy has joined Signer 
and Bryne, Inc., New York producers 
and distributors of advertising films 
as treasurer. 


Pick Gussow, Kahn 


Ben Hur, New York, coiffure jew. 
elry, has appointed Gussow, Kahn & 
Co., New York, as advertising agent. 


SHE BEAT OFF 


DREADED PNEUMONI¥ 


Mrs. Albert Schweiger, as she cuddles her 
curly-headed little son, thanks Capper’s 
Farmer with a fervent heart. His life 
threatened by pneumonia and no nurse 
available, she nursed her little boy through 
many critical days and back to health— 
alone—aided by what she had learned of 
home nursing in her course in our College 
of Homemaking. Todate,morethan 506,000 
letters have been received 
by Capper’s Farmer College 
of Homemaking. And thou- 
sands of farm women, many 
isolated and home-bound, 
are today kept in touch with 


modern methods and ideas 


Mt , ae 
Meet my friend. When you presenta story of your 


product to Capper’s Farmer subscribers, it is just as ifa 
trusted friend of theirs presented you to them with his 
approval. For Capper’s Farmer readers trust The Dynamic 
Counsellor. Every one of them has found his advice both 


wise and helpful on many occasions — the men on an 


average of 3.8 times—the women, 4.1 times. 


Do these women 


namic Counsellor’s 


believability and acceptance. 


about foods, clothing, home-furnishing, 
home - nursing, through this carefully 


worked out course of home lessons. 


appreciate The Dy- 


service? The answer 


is dramatically given in the fact that on 
the average, every Capper’s Farmer sub- 
scriber’s wife has used 4.1 direct helps. 

It is this aggressive, practical service to 
the health, comfort and 
happiness of the modern 
farm and its people, that has 
won for Capper’s Farmer a 
trust and loyalty that are 
priceless — and unmatched 


by any other farm magazine. 


They look upon Capper’s Farmer not as a mere “farm 
paper,”’ but as a welcome and treasured source of valuable, 
believable and profitable information. Naturally, the adver- 
tiser who gives them information about a needed product 


through The Dynamic Counsellor shares in this same 


And the outstanding record 


of Capper’s Farmeramongits advertisers proves thatit pays. 
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ADVERTISING AGE 


‘Druggist’ Maps 
Plan to Boost 
Prescriptions 


New York, Jan. 13.—Combatting 
the wane of prescriptions in the dol- 
jar volume of drug store operation, 
a promotion plan, including the use 
of magazine advertising, nationwide 
radio programs, lectures and ener- 
getic merchandising was proposed 
to the drug trade today by Ameri- 
an Druggist. 


Cites Available Increase 


The basis of the plan is to per- 
suade doctors to write more pre- 
scriptions and give fewer oral 


prescriptions. It was pointed out 
that if 100,000 physicians of the 142,- 
000 licensed to practice were to 
write two more prescriptions per 
day, the prescription volume of drug 
stores would increase $65,000,000 
over its present total of $140,000,000 
and sale of allied items would rise, 
it is estimated, $35,000,000 over the 
present volume of $100,000,000. 


Better Management Sought 


The advertising program is to be 
supplemented by special articles to 
the druggists themselves on the 
more efficient management and pro- 
motion of prescription departments. 

Intensive merchandising through 
all trade channels to doctors, drug- 
gists and wholesalers will round out 
this major promotion. 


Arkansas Plans Centennial 
The Arkansas Centennial Com- 
mission has planned an advertising 
campaign in newspapers in Midwest 
and Southern cities during the com- 
ing six months, as a follow-up of 
the 1936 centennial celebration. An 
appropriation of $40,000, not spent 
last year, will start the campaign. 


Freda to Join Agency 


Armand A. Freda, former adver- 
tising manager of Chicago Cycle Sup- 
ply Co., has joined Ford, Brown and 
Matthews agency. Mr. Freda will 
handle copy and account service. 


Drescher N aap Head 


Norman W. Drescher has _ been 
elected president and director of Dis- 
tilled Liquors Corporation, New 
York. 
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Kindy on Radio 


Kindy Optical Co., Minneapolis, 
operating 25 optical stores in the 
Midwest, will place a series of 26 
five-minute transcriptions on _ sta- 
tions in their territory. Production 
was done by Radioaids, Ine., in 
Hollywood. 


Mass Resumes 


Joseph C. Mass has resumed pub- 
lication of the Kensington Bulletin, 
Philadelphia, after serving the Phila- 
delphia Record and _ Philadelphia 


Ledger. 
| 


Gets Television 


yeneral Television Corporation, 
Boston, has appointed Huber & Cree- 
den, Boston, to handle its advertis- 
| ing. 


TELLS '37 PLANS 


Tod Reed, advertising manager, General 
Household Utilities Co., Chicago, out- 
lined plans for expenditure of 80 per 
cent of the company's appropriation 
for co-operative advertising. 


Ol MONOPOLY 
CHARGES TO BE 
AIRED FEB. 1 


Judge Stone Upholds First 
Indictments 


Madison, Wis., Jan. 13.—With 
Federal Judge Patrick J. Stone up- 
holding the original indictments 
against 26 oil companies and more 
than 60 individuals on charges of 
anti-trust law violations, govern- 
ment attorneys today were debating 
on which indictments they would 
elect to proceed. 

A second set of indictments on 
virtually the same charges was re- 
turned by a second Federal grand 
jury here last month after legality 
of selection of the first indicting 
grand jury was attacked by defense 
attorneys. 

Judge Stone, in upholding the 
original indictments, set Feb. 1 for 
arraignment of the defendants on 
the first indictments and the same 
date for answers by the defendants 
to the second. 


Charge Price-Fixing 


Charges grew out of an investiga- 
tion into alleged price-fixing by the 
accused major oil companies. 

While two sets of indictments now 
stand against the defendants, gov- 
ernment attorneys indicated today 
they probably will proceed on the 
second. 

In his ruling on action of the orig- 
inal grand jury, Judge Stone held 
that there was no showing of preju- 
dice in the manner these grand 
jurors were selected. 

The defense lost another point 
when Judge Stone denied a motion 
by William H. Dougherty, counsel 
for the Gulf Oil and Gulf Refining 
companies, for a complete transcript 
of the testimony taken at the grand 
jury proceedings. The court also set 
Feb. 1 for final hearings on several 
new defense motions, including one 
for return of records furnished by 
defendant companies during the in- 
quiry. 


Agfa Ansco Starts 
Largest Campaign 

The 1937 campaign of Agfa Ansco 
Corporation, Binghamton, N. Y., con- 
sisting of full pages in eight maga- 
zines, is the largest in the company’s 
history. 

Copy will stress the “extra margin 
of quality” and the offer of pictures 
that satisfy or a new roll free. 


Hall to McKim 
H. S. Hull, in the advertising de- 
partment of the Toronto Globe prior 
to its merger with the Globe and 
Mail, has joined the Winnipeg, Mani- 
toba, office of A. McKim, Ltd., Mont- 
real agency. 
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ADVERTISING AGE 


January 18, 1937 


— 


Earnings of 
Advertisers 


Substantial improvement in the tire 
and rubber industry during 1936 is 
reflected in the report of Lee Rubber 
& Tire Corporation, which shows net 
income for the fiscal year closed 
Oct. 31, 1936, of $563,824, against 
$184,586 in the preceding year. Net 
sales amounted to $10,599,692, com- 
pared with $8,451,447. 

a ee 

Net profit of Servel, Inc., and sub- 
sidiary amounted to $4,240,355 in the 
year ended Oct. 31, 1936, against $2,- 
111,517 in the preceding year. Sales, 
less returns, etc., totaled $24,881,103, 
compared with $19,232,914. 

. ? 9 

The report of Wilson & Co., Inc., 
and subsidiaries, for the fiscal year 
closed Oct. 31, 1936, shows net 
profit of $4,068,457, against $4,109.- 
539, for the year ended Oct. 26, 1935. 
Net sales and operating revenue 
amounted to $253,226,103, against 
$223,017,543. 


a ae 

United Light & Power Company 
and subsidiaries, for the 12 months 
ended Nov. 30, 1936, reports net in- 
come of $4,840,391, against $1,853,520 
in the preceding fiscal year. 

ee we . 

International Shoe Company, for 
the fiscal year ended Nov. 30, 1936. 
shows consolidated net income of 
$8,416,927, compared with $8,541,962 
in the preceding fiscal year. Net 
sales for the year totaled $84,856,709 
against $83,073,460. 

vvy 

Net earnings of The Cudahy 
Packing Company for the fiscal year 
ended Oct. 31, 1936, amounted to 
$1,815,613. Sales rose from $180,- 
218,000 in 1935 to $201,605,000 in 
1936, the increase in dollars also rep- 
resenting a substantial increase in 
tonnage. 

“In spite of the drouths of 1934 
and 1936 the live stock industry is 
facing the future with confidence,” 
Kk. A. Cudahy, Jr., president, told 
stockholders. ‘There is a disposi- 


tion to expand rather than to curtail 
operations.” 
vvy 

Net profit nearly double that for 
the preceding year was reported by 
Alfred Decker and Cohn, Inc. The 
company’s net profit for the year 
ended Oct. 31, last, was $124,709. 
against $64,340 in the preceding 
fiscal year. 

vvy 

B. Kuppenheimer & Co., Inc., dur- 
ing the fiscal year ended Oct. 31, 
1936, made net profit of $112,077, 
compared with $83,135 in the year 
ended Nov. 2, 1935. 

vvry 

American Gas & Electric Com- 
pany and subsidiaries, in their re- 
port for the 12 months ended Nov. 
30, 19236, show net income of $12,- 
127.559, against $10,417,620 in the 
preceding year. 

vvy 

Hygrade Food Products Corpora- 
tion and subsidiaries report net in- 
come of $167,298 for the fiscal year 
ended Oct. 31, 1936. 

“s 2 

Sales of Walgreen Company for 
the quarter ended Dec. 31, 1936, set 
a record at $18,078,187, giving assur- 
ance of net income for the first 
three months of the current fiscal 
year of between $750,000 and $800,- 
000. The indicated net income in the 
first quarter of the preceding fiscal 
year was about $650,000. 

es 2 

Report of Celotex Corporation for 
the year ended Oct. 31 shows net 
profit of $736,014. In the preceding 
year, combined reports of receivers 
and trustees of Celotex Company 
showed profit of $221,215. 

+3. * 

Manhattan Shirt Company, for the 
fiscal year ended Nov. 30, 1936, re- 
ports net profit of $438,398, com- 
pared with $201,340 in the preceding 
year. 

vvy 

Lehigh Valley Railroad reports for 
the 11 months ended Nov. 30, 1936, 
net income of $1,281,949, against net 
loss of $2,048,922 in the first 11 
months of 1935. 

vvy 

Sales of the Kroger Grocery and 
Baking Company for the 13 periods 
of 1936, ending Jan. 2, amounted to 


Who will take pen or 
*phone in hand to ask us 
for proof that Mat Making 
has hit a new high. 

To him there will come 
—by mail or male —ines- 
capable proof that P.@ A. 
Direct Pressure Precision 
Mats have no quality rival. 

Armed with the new 
Tenaplate form, basis of 
the process, P. 6 A. mat 


STEREOTYPES 


WANTEL 


A PRODUCTION MANAGER 
FROM MISSOURI 


PARTRIDGE & ANDERSON 


712 FEDERAL STREET, CHICAGO, TELEPHONE HARRISON 3732 


LEAD MOULDS ee TENAPLATES e ELECTROTYPES 


craftsmen are turning out 
a product that takes off 
its hat to none. 

Seriously and perti- 
nently — You are entitled 
to the °37 facts on this 
big new stride in news- 
print reproduction. 

The telephone number 
is Harrison 3732. 

The street address is 
Seven Twelve Federal. 


e MATRICES 


CONSUMER TOLD WHERE DOLLAR GOES 


MILLION DOLLAR 
PAYROLL 


IT TAKES 8850 men and women to protect the purity and 
richness of Sheffield Farms Milk, and deliver it to hundreds of 
thousands of homes every day. The wages of these men and 
women during 1936 amounted to $17,200,000! 


In fact, 261/2 cents of every dollar you spend 
for Sheffield Farms Milk is paid to employees. 


e®© © 


20 25/100 conte 
for transportation 
ene operation 


486/100 conte 26 63/100 conte 
paid te the farmer paid te employees 
for mite. tor wages. 


HERE 1S WHERE THE MILK DOLLAR GOES 


OO 


3.43/100 conte 23/400 of | cont 
ter taxes, insurance, for exeeutive 


138/100 sents 
a8. i net profit to 
Advertising, ete. salaries 


Sheteld Farms. 


SHEFFIELD FARMS 


524 West 57th Street, New York City « Telephone COlumbus 5-8400 


Sheffield Farms Co., New York, heeds advertising’s admonition to business to 


tell its story. 


This fact-revealing copy marks the opening of an extensive cam- 


paign in metropolitan area newspapers. 


$242,281,638, a gain of five per cent 
over the 1935 total of $229,907,884. 
At the end of 1936, the Kroger 
company had 4,216 stores in opera- 
tion, compared with 4,282 at the 
close of 1935, a decrease of 66 units. 
a ae 
The report of John Morrell & Co., 
for the fiscal year ended Oct. 31, 
1936, shows net profit of $619,490, 
against $338,595 in the year ended 
Nov. 2, 1935. Net sales were $82,- 
118,573, compared with $72,526,144. 
vvy 
Endicott Johnson Corporation and 
subsidiaries announce net profit for 
the fiscal year ended Nov. 30, 1936, 
of $1,974,834, against $2,117,404 in 
the preceding fiscal year. Sales 
amounted to $61,570,964, compared 
with $58,328,338 in the preceding fis- 
cal year. 
a 
Zenith Radio Corporation reports 
an operating profit for the six 
months ended Oct. 31 of $1,720,798, 
against $547,448 in the correspond- 
ing six months of 1935. The six 
months’ profit exceeds by a substan- 
tial margin the profit for the entire 
12 months ended April 30, 1936, the 


largest earnings for any full fiscal 
year in the company’s history. 
vvy 
Western Union Telegraph Com- 


pany shows net income of $6,294,576 
for 11 months ended Nov. 30, 1936, 
against $4,452,013 in the like period 
of 1935. 
vvy 

The report of Peerless Corpora- 
tion, and subsidiary, Brewing Cor- 
poration of America, for the fiscal 
year ended Sept. 30, 1936, shows net 
income of $161,818. In the preced- 
ing fiscal year there was a net loss 
of $223,655. 


Joins Jam Handy 
A. Merritt Simpson, formerly gen- 
eral sales manager of L. C. Smith & 
Corona Typewriters, Inc., Syracuse, 
N. Y., has joined the contact depart- 
ment of Jam Handy Picture Service, 
inc., Detroit. 


McManus Prometed 


George McManus has been pro- 
moted by the Boston Globe to man- 
ager of the hotel and travel section. 


New Conklin Lines 


Plans of The Conklin Pen Com- 
pany, Toledo, for 1937 include the 
addition of several new lines, an ad- 
vertising and publicity program in 


consumer magazines and business pa- 


He was formerly assistant manager. 


pers, and window displays, Tom Em- 
erson, vice president, announced. 


To Distribute 
Commodity Facts 
Through Dealers 


New York, Jan. 12.—Leading de 
partment stores of the country wij] 
become centers of distribution fo, 
commodity facts to consumers, yp. 
der a plan developed by Harry 
Miller, director of Business Extep. 
sion Service, General Motors Build. 
ing, New York. 

The principal medium in getting 
consumer data to the public, Mr 
Miller stated, will be a monthly 
illustrated tabloid publication cop. 
taining condensed reprints of per. 
tinent data from a wide range of 
authoritative sources. Publication 
franchises will be granted to one 
department store in a community, 
Copies of this publication will be 
distributed in the stores, mailed to 
charge customers, and used as 4 
radio premium and in various other 
ways. Other activities include spe. 
cial store publicity dealing with in. 
telligent buying and special efforts 
along consumer education lines with 
women’s clubs, home economics de. 
partments of schools and other or. 
ganized groups in the stores’ trading 
areas. 


Confined to Facts 


No trade names will be used in 
any editorial copy and no recom. 
mendations will be made, according 
to Mr. Miller. The consumer will be 
presented with facts on which he 
will base his own decisions in keep. 
ing with his requirements and 
means. A special section will be set 
aside for use of the store in ex. 
plaining its merchandising policies 
or in featuring dramatic or unusual 
buying opportunities. Special ex. 
hibits in at least three departments 
each month, to tie in with commodi- 
ties discussed in the current issue 
of the publication, are aiso conten: 
plated. 

His plan enables leading stores t 
capitalize on the growing consumer 
demand for facts in. merchandise 
Mr. Miller, who will be editor of the 
publication, said. He had a hand in 
organizing the Sears Clinic of 
Household Science. He also serves 
as representative in the East of the 
Household Science Institute. 
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HILADELPHIA INQUIRER advertisers know 
that Inquirer circulation is going places and go- 
ing fast. Inquirer advertisers know by cash reg- 

ister results that The Inquirer gives the biggest 
advertising-dollar’s worth in America today. 


Back in October, on the basis of the amazingly sen- 
sational growth of The Inquirer during its first 63 
- : days of its new ownership—which began on August 
5th—it looked like 1,000,000 Sunday and 350,000 
daily by the beginning of 1937. 


Here’s what we based it on—In those first 63 days 
The Inquirer gained 100,000 Sunday; 45,000 daily. 
“ A permanent new Inquirer buyer every 38 seconds 
s: for 63 solid days. And still going strong! 


@ Nothing Like This Combined Daily and 
Sunday Gain in Publishing History 
As this is written The Inquirer’s net circulation is. .. 
SUNDAY—in excess of 900,000 
DAILY —in excess of 350,000 
Not a million on Sunday yet, but gratifying. Grati- 
fying because this army of 


new readers comes from the 
solid and substantial homes 


Phila 
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of Philadelphia, its commuting area, and the rich 
trading area that surrounds Philadelphia. A 900,000 
circulation that covers like a blanket the 891,430 
families which make Philadelphia a BILLION DOL- 
LAR MARKET, but doesn’t stop there—it covers 
thousands upon thousands of prosperous homes be- 
yond. A 900,000 cireulation with far-flung influence 
with keen and observing men and women who have 
been quick to sense the new life, the new spirit in 
this grand old Philadelphia newspaper; men and 
women eager for the kind of newspaper The Greater 
Philadelphia Inquirer has proven itself to be. It’s 
that kind of reader that’s making yesterday’s In- 
quirer circulation figures stale news today; taking 
us on toward the 1,000,000 Sunday, and far above 
the 350,000 daily goal. 


Everybody’s beginning to realize that The Greater 
Philadelphia Inquirer is publishing 
® The Greatest Morning Newspaper in 
Pennsylvania! 
® The Biggest Sunday Newspaper in 
America! 


The Greater Philadelphia Inquirer is stream-lined 
to give your message a value-giving ride into the 
better homes of 


THIS BILLION DOLLAR MARKET 
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POWER, VETERAN 
IN AUTO FIELD 


Wrote First Copy for Ketter- 
ing’s Self-Starter 


Detroit, Jan. 12. — William  S. 
Power, 72, executive assistant to 
Henry T. Ewald, president of Camp. 
bell-Ewald Company, and one of the 
best-known advertising executives 
in the Midwest, died of heart dis- 
ease here Saturday, 

Prominent for many years in the 
automobile and automotive acces- 
sory advertising field, Mr. Power 
wrote the first advertising copy for 
the self-starter, following its inven- 
tion by Charles S. Kettering, now 
research head of General Motors 
Corporation. 

He was born in Rochester, Pa., in 
1864. When 20 years old, he went 
to Pittsburgh, where he was em- 
ployed as a reporter on the old 
Dispatch and Press. During his 
work in this city, he covered the 
historic Johnstown flood, and in 
later years wrote several articles on 
the disaster for magazines. 


Headed Own Agency 


Leaving newspaper work, he was 
associated for 14 years with his 
brother, E. M. Power, head of the 
E. M. Power Advertising Agency, 
Pittsburgh. He developed such a 
reputation in this field that he was 
brought to Detroit in 1910 by Theo- 
dore MacManus of the MacManus 
Advertising Agency to work on au- 
tomotive advertising. In 1912 Mr. 
Power left McManus to form the 
agency of Power, Alexander and 
Jenkins. 

Mr. Kettering had just invented 
the electric self-starter. He came 
to Mr. Power, with whom he always 
maintained a close friendship, and 


PIONEER TAKEN 


Pioneer in the automotive advertising 
field, William S. Power, assistant to 
Henry T. Ewald, president, Campbell- 
Ewald Co., Detroit, died Jan. 9. 


engaged him to handle advertising 
of the product, which became known 
throughout the world as Delco. 

When his agency was dissolved 
in 1922, Mr. Power became adver- 
tising manager of the Willys-Knight 
Company, Toledo. He retained his 
residence in Detroit and commuted 
between the two cities. In May, 
1930, he joined Campbell-Ewald 
Company. 


Managed Chicago Office 


For a time he was the manager of 
the Chicago office of Campbell- 
Ewald. Then he returned to De- 
troit to become Mr. Ewald’s right- 
hand man, in matters of policy, cus- 
tomer and public relationships, and 
other matters. It was considered 
doubtful at the company offices this 
week whether he would be replaced 
in the position for which he was so 
peculiarly fitted. 

Mr. Power counted among his 
friends many of the great figures in 
the motor car and automotive acces- 
sory industry. He was always a 
close student of advertising and 
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-_ Island County 

(Rock Isiand-Moline, Ill.) had the larg- 

est proportional increase in retail sales in 

the past two years—of all counties in Illi- 

nois—as reported by Department of Com- 
merce Census Bureau. 

In fact, Rock Island and Moline have 


not only come back 


first in Illinois—but 


are right now in the midst of one of the 
five outstanding sales “high spots” in the 


entire country. And with ever mounting 


acceleration this up-and-coming market 


promises to be a continual source of good 
business for advertisers who tap it prop- 


erly in 1937. 
Advertisers in the 


Rock IstaAnp Arcus 


and the Mouinr Disparcu reach 9 out of 


every 10 families in this prosperous area 


without duplication. 


Nat'l Rep. The Allen-Klapp-Frazier Co.- 


-New York, Chicago, Detroit, St. Louis 


writing and an omnivorous reader. 

He was a member of the Adcraft 
Club of Detroit, the Detroit Golf 
Club, the Board of Commerce, the 
Detroit Athletic Club, and The 
Players. 

Mr. Power leaves his widow, Mrs. 
Julia Power; two brothers, Howard 
S. and Edward M. Power, both of 
Pittsburgh; and two sisters, Mrs. A. 
R. Thornton and Miss Elizabeth 
Power, both of St. Louis. 

Funeral services were held here 
yesterday. Pallbearers included 
Mr. Ewald, Harrod Newland, Kirk 
Alexander, Dr. J. Milton Robb, 
Henry S. Sanger, James T. Shaw, 
Louis C. Ling, Edward M. Power, 
and Paul J. Myler. Interment was 
at Pittsburgh today. 


Air Transport Pioneer, 
H. M. Hanshue, Taken 

New York, Jan. 12.—Harris Math- 
ewson Hanshue, of Los Angeles, a 
pioneer air transport operator and 
airmail carrier on the Pacific coast, 
died Friday night in Flower Hospi- 
tal here, 

He had been president and gen- 
eral manager of Western Air Ex- 
press, and president of the Fokker 
Aircraft Corporation and of the 
Transcontinental and Western Air 
Lines, Inc. Recently he helped or- 
ganize the Waterman Airplane Com- 
pany, Santa Monica, Calif. 


E. C. Roy, Canada 
Cycle Executive, Dies 


Toronto, Ont., Jan. 12.—Edgar C. 
Roy, 70, secretary of Canada Cycle 
and Motor Company, Ltd., and well- 
known in Toronto sales and adver- 
tising circles, died Saturday. 

He had been associated with 
C.C.M. for 30 years. 


W. W. Cowan Succumbs 


Manchester, N. H., Jan. 12.—Wil- 
liam Wallace Cowan, 52, publisher of 
Industry and Labor and the New 
Hampshire Labor Review. died at his 
home here last week. He also was 
employed by the Associated Press for 
seven years. 


James Wingate Dies 


Medford, Mass., Jan. 12.—James D. 
P. Wingate, 81, publisher of the 
Medford Mercury, and former busti- 
ness manager of the old Boston 
Journal, died yesterday at his home 
here. At one time Mr. Wingate was 
manager of Mr. and Mrs. Tom 
Thumb, famous midgets. 


Goettman Taken 


Pittsburgh, Jan. 12.—Carl F. Goett- 
man, display manager of Joseph 
Horne Company, Pittsburgh, and a 
past president of the National Dis- 
play Association, died Saturday at 
his home in West View. He had 
been with the Horne store for 45 
vears, starting in as a cash boy when 
11 years old. 


Michigan’s Sales Tax 
to Draw $57:000,000 


Michigan’s sales tax collections for 
the fiscal vear ending June 30 will 
reach $57,000,000, Joseph S. Feneley, 
director of the state board of tax ad- 
ministration, has estimated, on the 
basis of collections of $26,000,000 in 
the first six months, from July 1 to 
Dec, 31, 1936. 

From July 1 to Dec. 31, 1935, the 
state derived $21,500.000 from the 
three per cent tax. Collections for 
the fiscal year ended June 30, 1936, 
were $47,000,000. 


Saybolt. Stonaker 
Receive Promotions 
J. W. Saybolt, manager of the lu- 
brication sales department of Esso 
Marketers, has been elected presi- 
dent of Penola, Inc., subsidiary of 
the Standard Oil Company of New 
Jersey, New York. 
D. V. Stonaker, a sales manager of 


Penola, has been made a vice-presi- 
dent. 


Kinnear Promoted 


Harry D. Kinnear, in charge of 
Hiram Walker interests in the North- 
west since 1934, has been appointed 
district manager for Pennsylvania, 
with headquarters in Philadelphia. 


Starts with Mathes 


Charles M. Stern, Jr., ’36 Dart- 
mouth graduate, has joined the pro- 
duction department of J. M. Mathes, 
Inc., New York. 


FORD PROTESTS 
AGAINST BEFORE 
OR AFTER SPOTS 


Asks Networks to Banish 
Chain Break Commercials 


New York, Jan. 13.—Taking the 
viewpoint that chain break an- 
nouncements immediately preceding 
or following its own network pro- 
grams detract from the value of its 
radio advertising, Ford Motor Com- 
pany today filed an official protest 
with the two major broadcasting 
companies against this practice. 

At the same time, the company an- 
nounced discontinuance of all Ford 
spot chain break announcements. 
This policy applies to all Ford deal- 
ers as well as company advertising. 
The Ford statement explained that 
it harbors “no objection to spots or 
commercials used in connection with 
sustaining programs, providing they 
do not immediately follow a spon- 
sored program.” 

The company added: “The prac- 
tice of slipping in extraneous com- 
mercial spots, we feel, is unfair to 
the sponsor and to the public. We 
have received numerous complaints 
substantiating this opinion and be- 
lieve the time has arrived for broad- 
casting companies to take cogniz- 
ance of this situation.” 


See Chains Helpless 


General opinion among _ experts 
here is that it will take something 
like a revolution to shake radio sta- 
tions loose from spot -announce- 
ments, which constitute an impor- 
tant source of income, and over 
which, since they are strictly local 
affairs, the networks are able to ex- 
ercise comparatively little supervi- 
sion. 

The chains, as far as their own 
stations are concerned, have insist- 
ed that spot announcements be of 
a non-competitive character, so that 
the Ford Sunday Evening Hour, for 
instance, will not be followed by 
some such announcement as: “It’s 
spring; buy a Pontiac.” 

Radio stations as a whole, wheth- 
er or not affiliated with a network, 
have taken kindiy to this advice and 
spot announcements conflicting with 
the preceding or following program 
are now unusual. 

In the early days of radio, the 
chain break at the end of a program 
required about 30 seconds. In re- 
cent years, as the result of greater 
efficiency and mechanical improve- 
ments, the time has been reduced 
to 20 seconds. A part of this is re- 
quired for station identification, ten 
seconds or so remaining for a spot 
commercial. 


Too Much Advertising 


The Ford Motor Company indicat- 
ed unofficially that it feels that spot 
announcements place too great a 
strain on the patience of the listen- 
er. For instance, the Ford closing 
commercial is followed by a spot an- 
nouncement, which in turn is imme- 
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but whode milk? 


Competitive campaign opened by Pevely 

dairies, St. Louis, gives emphasis to the 

"inside story" of milk testing and com. 

bines a timely recipe series directed to 
housewives. 


diately followed by the opening an. 
nouncement of another chain or lo- 
cal advertiser. This quick succession 
of commercials, Ford believes, is re- 
sponsible for the antipathy to radio 
advertising expressed in some quar. 
ters, 

Another angle stressed by net- 
work users as a whole is that the 
radio advertiser spending a large 
sum for talent and time on a net- 
work, and often investing a con- 
siderable sum in newspaper and 
other promotion to create an audi- 
ence for the program, is to some ex- 
tent, at least, working for the spot 
advertiser who cashes in on the 
former’s efforts. It is even believed 
in some circles that the astute spot 
advertiser, whose announcement 
shatters the lull like a bolt from the 
blue, often garners more benefit 
from his small expenditure than the 
sponsor of the elaborate chain pro- 
gram which preceded or follows. 


“News” Puts TB “hineck 


Series in Booklet 


The Detroit News has reprinted 
the “Death Fighters,” series of 12 
articles dealing with the menace of 
tuberculosis, in booklet form, and 
announced permission to reprint the 
articles for non-commercial purposes 
will be granted. 

Following publication of the series 
and coincident dramatization on 
WWJ. News radio station, the De 
troit City Council last week launched 
a million dollar, five-year-program 
to eradicate the disease in the city 


Bernon Edits Journal 


J. Bernard Bernon, for the past 
two years an advertising executive ol 
Distillers and Brewers Corporation, 
has been named managing editor and 
art director of the annual journal of 
the National Retail Liquor Package 
Stores Association, Inc., New York 
to be published in connection with 
the third annual convention the week 
of Feb. 22 in Chicago. 


Liquor Firm Appoints 

Paddington Corporation, New York 
representative in the Eastern states 
of Justerini & Brooks, Ltd., Londot 
wine and spirit house, has appointed 
E. T. Howard Company, Inc. News 
papers and class magazines will b 


used. 
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You've seen these names before—hundreds of times—yes! thou- 


sands. You've seen them gleaming through the night, undimmed 
by fog or sleet, from the famous spectaculars of Broadway, Mich- 
igan Boulevard, and Times Square. You've seen them again on 


the thousands of colorful dealer identification signs of Main 


Street, 


Ye these are but a few of the prominent manufacturers who, 
in 1936, spent millions of dollars in electrically lighted advertis- 


ing signs to remind the public WHAT products to buy and WHERE 
'o buy them. 


§$ O L A 


No merchandising program is complete today without ample 
provision for Neon signs. No other medium can keep your name 
so constantly and unmistakably in the public eye. No other medium 
can so effectively direct the consumer to the local retail outlets 


where your merchandise is offered for sale. 


Any reliable sign manufacturer can supply you with convinc- 
ing proof as to why Neon signs deserve a prominent place in your 
advertising plans. These same manufacturers can tell you how the 
development of Sola’s Core-Type Constructed transformers set a 


new standard of efficiency in the operation of Neon signs. 


x SOLA Lemtsous "Jube TRANSFORMERS 
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Sow Press Is 
Made Disclosed 
in New Film 


Cleveland, O., Jan. 13.—Designed 
to present salient facts of the manu- 
facture of printing presses to the 
graphic arts industry, a sound mo- 
tion picture has been produced in 
the plant of MHarris-Seybold-Potter 
Company, maker of printing and 
lithographing presses. 

The film is confined to picturiza- 
tion of details of offset models, and 
shows each step in manufacture 
from castings in the rough to the 
finished machine. 

The star of the 25-minute produc- 
tion is the new Harris H.T.B. Stream 
Feeder. Also shown are Seybold 
cutters and the Traung hydraulic 
transfer press. 


Baker Named 


F. E. B. Gourlay, Canadian com- 
missioner, has announced the ap 
pointment of The Baker Advertising 
Agency, Ltd., Toronto, to direct ad- 
vertising of The Tea Market Expan- 
sion Bureau, formerly Ceylon Tea 
Bureau. 


USE PRINTING 
FAITHORN 


3-in-l Service 


Faithorn is built upon the founda- 
tion of offering a superior service 
to advertisers and advertising 
.. Not only is this 
evident in the finished work, but 


agencies. 


alsoin priceand actual timesaved 
... Faithorn 3-in-1 service offers 
typography, engraving andprint- 
ing—all under ONE roof... The 
saving of TIMEalone avoids your 
chasing the rainbows of discon- 
nected suppliers whose respon- 
sibility is limited to the work they 
do... You will be pleased with 
FAITHORN SERVICE. On that next 
job try us and note the difference. 
Simply phone Wabash 7820. 


For many years 
Finchley has 
used FAITHORN 
3-in-1 complete 
service. You, too, 
can now enjoy its 


many advantages. 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you.. 
Speed — economy —satisfaction assured. 


FAITHORN 


CORPORATION 


Telephone Wabash 7820 
504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


Advertisers With $100,000 or PACKAGED PERSONALITY TABNATAUEDG 10 


More Spent in Magazines 


in 1936 


(Exclusive of 150 Leaders) 


All-Year Club of Southern California............ 
Aluminum Cooking Utensil Co................... 
American Can Co. 
American Home 
Inciuding 
Anacin Co. 
Boyle A. S. Company, The....... : 
eee 


Pere, COREE. . FG. i is kcde wn caseweadias 

MED) OR ccess cers caves eke a vend 

EOE, CINE “Civic dks dcs ceewscnnced eds 
American Radiator & Standard Sanitary Corp... 
American Stationery Co..........0.se6. CaReE eR 
RIAGVIGAE BOTS COMMOOT 66.6 sc kk econ dacnwns 
ER UR sor Vid pea onl p acelacs © ea 
PE SUOR, vice vowed ce onsen eae bee & ones 
Association of Pacific Fisheries, Inc............. 
re: ee oe a alae wares be ie own as 
Diasen Carpet Bweener CO... 66s. civginisowseais 
Se So a peta tel Rae ee Ode « kOKS 
ee CO Cs eS i ieeiedakeva se chee eas 


mua ew. G. Mie: OG... 6. ccaicvisasiavs 
California Walnut Growers 
ROU tery Se eer ne re 
SR a | ee er oe 
Cree a FIG OG, Te ov vd cv taivesdaaedd. 
Commercial Credit Company..........cccccec008 
Commercial Investment Trust, Inc............... 
Oe a ee 
Crane Co. 
Crowell Publishing Co., 
ob gs aan ©, Sc 
ne: Ge. ae A es ce aba dese pe wRERS 
Electric Storage Battery Co.................008- 
ge ae RRR ec a 
Florsheim Shoe Company, The.................. 
Be te eee re 
prem mare: DISUIIOTE CG... TG 6 osc oc i.kin es ie ew sews 
CAOOGOTRRI Ge WOrts, TG. ook cos c bee iw asin cee sas 
EE  (MIES Aare oe Siero sro raters. fate Cisne the ate Lise es eg a 
Hamburg American-North German 
BEMCIRCEEE “OP MECN WOO is 5. 4.6.05 00% 0 eee bass be oseaus 
Hammermili Paper CO0...i.66...0ccaves 
oR Og) 5) a 
Mat Corp. Of Ameren... sie ..c ss. 
Health Products, Ine....... 
Premmrein, .- BB BON els. .c.vik ccieiswihow cee ocace 
Perens. (eee, i A oie) on is a de a Ohad oe aenbans 
imperial Paper & Color Corp... os... sce scweve 
Insurance Company of North America........... 
International Correspondence Schools........... 
Including 

International Correspondence Schools....... 

Womans Institute of Domestic Arts & Sciences 
International Nickel Company, Inc., The........ 
BRWOREOEE TOURUIORCR oes ose oh he vce ee whee bends 
Ironized Yeast Company, The 
POPORISEIINO, PNG. chi gerne ck eens even 
Kalamazoo Stove 
Kendall Company, 

Including 

Bavier & Black. ........<.. 

Kendall Mills 
Knox Gelatine Co., Inc.............. 
La Salle Extension University....... 
Lewis, A. H. Medicine Co., The....... 
pee, eG. W., Co. THE... cceiw. 
PRO ROENO. CO. vce ccc ccwieeckss “eae 
MORNE COMDORDY.. "PNG. 6c 65s cds yo a hws 
Minnesota Valley Canning Co.... 
Morris, Philip & Co., Ltd., Ine 
Morton Salt Company............ iat oie56 4s ' 
Noblitt-Sparks Industries, Inc.................... 
Northwestern Mutual Life 
POPU WEEIOI YORE COn 6.66 cds sk bbb id vee ce eiees 
Olson Rug Company...... 
Paramount Publix Corp.. 
POrK @ ZUOLG sic 
rerke, Davie @ Co... .i.ccsscs. aus ; 
Pete we PrOre, TiGs,. TRC bo. osc oboe ce san eines 
Penn Mutual Life Insurance Co 
Pennsylvania Grade Crude Oil 
Perfection Stove Co 


COMDRDYG vies ve eic ns ens 
ee 


Association. ... 


Prudential Insurance Co. of 
Oe a IN; en rr 
Reo Motor Car Company... 


SERIE OER, 5 iad gic ged picid bigs gees welbawiduees 
Bumime 208. Brewing Co:...... 6.6% .4< bso eekaseaes 
Recmee Gere. OO... IO. TRG <5... vos cc cc dks eek ecen 
Rt OE OOP 6 odd res view tcdng oe Re RK RRBS 
Bem MROG COMIDADY 6.56 cos ws codes ccce coacaes 


Sinclair Oil Refining Co......... 
Singer Sewing Machine Co..... 
Smith, L. C., 


& Corona Typewriters (Inc... . 
WOUENOrH PRONG: oi ick cecicks 

Spencer Corset Co., Ine........ 

pemey, A. Be. Mit. COwis vincas 

Texas Centennial Celebrations. 

Ie WORCOr GIN) OORITBIY ooo bi5 kde ick aec cds ba ecw ee 
Travelers Insurance Company, The 
Twentieth Century Fox Film Corp.......... 
Underwood Elliott Fisher Company............ 
Won PACING MAUTORG..<. cides ccbies cass 

United States Shoe Corp..... 

Vick Chemical Company......... 

Waterman, L. E. Co........ 


1936 
125,577 
139,473 
175,853 
138,329 


39,982 

41,701 
187,042 
171,049 
145,345 
130,102 
155,208 
164,750 
116,150 
105,410 
136,433 
118,633 
167,225 
188,790 
140,587 
140,933 
116,977 
131,544 
100,574 
113,011 
102,032 
106,37 
146,987 
183,495 
140,518 
168,693 
148,787 
101,197 
131,882 
127,175 
144,151 
107,009 
128,665 
132,325 
104.847 
118.925 
147,086 
122,401 
114,163 
117,083 
118,609 
149,069 


119,688 

29,381 
171,588 
109,275 
158,540 
110,400 
124,322 


152,780 


114,953 
37,827 
168,150 
130,710 
160,796 
156,641 
151,844 
141,259 
128,390 
182,729 
113,208 
121,686 
120,710 
155,225 
180,252 
103,037 
173,367 
115,333 
185,179 
117,633 
126,825 
126,564 
113,095 
178,066 
100,976 
102,014 
113,048 
161,146 
111,789 
172,702 
122,321 
157,535 
162,220 
167,128 
179,604 
104,800 
110,000 
124,446 
111,205 
120,156 
117,491 
126,565 
151,723 
106,603 
105,160 
132,464 
126,498 


$ 


1935 
112,696 


56,650 
97,984 
107,154 
1,976 
122,950 
102,669 
95,762 
130,510 
104,678 
8,850 
140,410 
67,369 
136,857 
121,381 
174,015 
79,662 
209,489 
114,315 
103,900 
61,875 
241,099 
58,993 
102,846 
126,180 
45,818 
39,576 
141,740 
122,671 
112,600 
101,788 
91,325 
131,608 


108,282 

23,326 
122,096 
108,965 
185,034 
115,572 


245,810 


212,477 
33,333 
187,998 
120,701 
195,663 
144,742 
76,993 
160,243 
96,380 
100,796 
113,287 
102,540 
125,000 
156,238 
150,208 
59,780 
201,670 
139,987 
176,631 
120,906 
130,098 
100,611 
121,146 
169,550 
94,812 
85,700 
84,570 
94,225 
78.970 
203,095 
124,733 
104,616 
44,925 
127,703 
162,993 
35.493 
105.500 


80.546 


Labeled 
Ensemble," this attractive lipstick-rouge- 
perfume trio was introduced by Bourjois 
Sales Corporation Jan. 15 as a unit item 
through drug and department stores. 


“Evening in Paris Personality 


Kleensan Plans 
Consumer Drive 


Behind Nu- bidet 


New York, Jan. 14.—Another as- 
sault on a favorite American tabu— 
one of the most rigorously observed 
of all—is being planned by the 
Kleensan Corporation in behalf of 
the Nu-bidet (pronounced new bee- 
day), a product previewed here yes- 
terday by architects, plumbing ware 
manufacturers and others. 

Plans now being drawn in coop- 
eration with the Frank Presbrey 
Company, call for the appearance of 
consumer advertising in general and 
women’s magazines following the re- 
sponse earned by direct mail effort 
and schedules in architectural and 
plumbing journals and in other pub- 
lications devoted to medical and 
public health matters. 


Wide Range of Uses 


A wide range of therapeutic and 
feminine hygiene uses, including all 
those assigned to the sitz bath, are 
claimed for the product which is an 
adaptation of the ordinary bidet, al- 
ready familiar to Americans experi- 
enced in the equipment of continen- 
tal hotels. 

The current American adaptation 
eliminates the necessity for assign- 
ing additional bathroom space to a 
bidet installation and has been de- 
veloped to substitute for any stand- 
ard toilet seat so that it comprises 
a complete unit of toilet seat, bidet 
and lid. Recommended list prices of 
two models now in production are 
in the neighborhood of $70 and it is 
said the device can be installed in 
two hours or less. 


Matches Decorative Bathrooms 


The Nu-bidet is being made avail- 
able to match any bathroom color 
scheme provided by the lines of 
leading bathroom equipment manu- 
facturers. 

The product, to be marketed 
through regular plumbing trade 
channels, is wrapped in cellophane 
and packaged in a heavy carton dec- 
orated in a manner to do. credit to 
a cosmetic counter. 

A wide range of promotional pos- 
sibilities are made available to the 
plumbing trade, to speculative build- 
ers and to various other fields by 
the new device, according to H. R. 
Doughty, Kleensan general manager. 

A medication chamber incorporat- 
ed in the douche and enema attach- 
ment which accompanies the new 
product suggests possibilities for re- 
development of numerous pharma- 
ceutical products already in wide 


GIVE LECTURES 
ON ADVERTISING 


Chicago, Jan. 14.—Details of the 
lecture course sponsored by the edy. 
cational committee of the Chicago 
Federated Advertising Club were ap. 
nounced today by Arthur Tatham. 
advertising manager, Bauer & Black. 
who is chairman of the committee. 

The series, consisting of 14 Mop. 
day evening meetings, will be 
opened Feb. 1 by Leo Nejelski, ad. 
vertising manager, Swift & (Co. 
with a general exposition of the rea. 
sons for advertising. C. C. Young. 
green, Reincke-Ellis-Younggreen ¢@ 
Finn, will describe the structure of 
the advertising business in the sec. 
ond lecture, and then attention wil] 
be devoted successively to retail. 
financial, industrial and national ad. 
vertising, with the following lec. 
tures presenting pictures of their 
fields: 


Outline Agency Work 


Chalmers O’Brien, advertising 
manager, Carson, Pirie Scott & Co,: 
J. Mills Easton, advertising manager, 
Northern Trust Co.; W. D. Murphy 
advertising manager, Sloan Valve 
Co.; A. N. Steele, general sales and 


advertising manager, Ditto, Inc. - 
A. C. Nielsen, president, A. (¢, 
Nielsen Co., will discuss market 


study and analysis, after which ad. 
vertising agency organization and 
procedure will be treated at three x 
successive meetings by Hill Black. 
ett, Blackett-Sample-Hummert, Inc; 
Arthur Marquette, copy chief, Lord 
& Thomas; and E. Ross Gamble, 
vice-president and space buyer, Leo 
Burnett Co. 


Will Discuss Display 


J. R. Collins, advertising man- 
ager, Libby, McNeill & Libby, will 
discuss point of purchase advertis- 
ing and display, after which a grou 
of five representatives of media will 
describe the places of their respec: 
tive media in the advertising pic. 
ture. 

Following this, media selling wil! 
be discussed by E. F. Lethen, west: 
ern manager of Macfadden Women’s 
Group, and the series will be wound 
up with a lecture on measuring re: 
sults by William Ricketts, Booz-Fry- 
Allen & Hamilton. 

The course, which is designed pr! 
marily to provide a broad genera 
groundwork in advertising funda 
mentals, is intended to be of particu 
lar value to novices and youngsters 
in the advertising field. The fee fo 
the 14 lectures is $10. 


Chale Snstalte G@iecen: 
Hears Harry B. Brown 


New officers of the Chicago Fet 
erated Advertising Club were ! 
stalled at the annual meeting Ja! 
14. Kenneth Laird, vice-presidet! 
Weco Products Co., is the new pres 
dent. Other officers are: 

Lloyd D. Herrold, Northweste!! 
University, 1st vice-president; Ru 
Proctor, Northern Trust Co., 2 
vice-president; Virgil D. Angerm@! 
Science & Mechanics, 3rd vice-pre 
dent: Chester L. Price, City ™ 
tional Bank & Trust Co., treasure! 
and A. E. Beirnes, Standard Rate § 
Data Service, secretary. 

Harry Boyd Brown, national = 
chandise manager of Philco Raé 
& Television Corp., Philadelp!! 
played a return engagement at the 
club, and scored another triump” 
while expounding the importance ' 


use so that they can be employed in 
solution form. 
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Crosley Equips 
Refrigerator 


with a Radio 


Cincinnati, Jan. 12.—Combining its 
two principal products, Crosley Radio 
Corporation displayed at its annual 
sales 
electric refrigerator equipped with a 
five-tube superheterodyne radio, said 
to be the first union of the two ever 
made. The radio is concealed in the 
upper part of the refrigerator, only a 
small dial being visible. The com- 
bination is available only in one 
model. 


Thomas W. Berger, general sales | 


manager, who, with Powel Crosley, 


Jr., made the principal addresses at | 
the convention, reported that 2,000,-| 
000 electric refrigerators were sold | 
during the first 11 months of, 1936. | 
He estimated that 300,000, or about | 


15 per cent, were for replacement. 
Radio with Phonograph 


A radio-phonograph 


this country. 

It was announced that about 3,000 
Crosley Xervacs, the  hair-growing 
machine, have been sold in the United 
States since it was introduced last 
spring. Considerable promotion will 
be placed back of the Xervac in 1937. 

Glenn H. Corbett, advertising man- 
ager, reported that 1937 advertising 
will be the largest in the history of 
the company, with newspapers, maga- 
zines and trade papers comprising 
chief media. 


Mayhew to Stemar 


Payson Mayhew, former manager 
of dealer displays for Erwin, Wasey 
& Co., Chicago, has joined Stemar 
Displays Company, Chicago. Lief 
Larson, display consultant, is also an 
addition to the Stemar staff. 


Above, new Rapid Bas- 
Relief ‘stat No. 2—direct 
reproduction. Below type 
proof used in maki i 


abcde 


—shadou, is 
it ? No. It's a ‘stat. 


A smart, new, inexpen- 
sive way to liven up 
charts, window trim, 
sales books, etc. Will 
reproduce, too... . An- 
other proof that Rapid 
makes ‘stats do more 
for you. Let us show 
you all of Rapid's ‘stat 
developments—they're 
amazing time and 
money savers. 


GIANT PRINTS. .’STATS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, VAnderbliit 3-3680. 
CLEVELAND, Winth — Chester Bidg., 
MAin 9335 @ CHICAGO, (10 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5077. 


' 
convention a Shelvador 


combination | 
was also displayed at the convention. | 
While Crosley has produced a ma- | 
chine of this kind for export, the} 
model is the first to be sold by it in | 


141—Elgin National Watch Company 


124—Firestone Tire & Rubber Co 
o—Forad Motor COMPANY .<..6 6660. bee eicey es 


The 150 Leading Magazine Advertisers 
in 1936 


With Comparative Figures for 1935 


Compiled 


by National 


Advertising 


Records, Inc. 


from records of Publishers’ Information Bureau, Inc. 


Rank 
112—Aluminum Company of America............ 


Including 
Aluminum Company of America..... 


Aluminum Seal Company............... 
Kensington Incorporated ............... 
131—American Chicle Company................. 
134—American Safety Razor Corporation........ 
19—American Telephone & Telegraph Co....... 
13—-American Tobacco Company, The.......... 
41—Armour and Company 
55—Armstrong Cork Company................. 
62—Association of American Railroads......... 


79 


Including 


Chrysler Motor Corporation............ 
DeSoto Motor Corporation.............. 
Dodge Brothers Corporation............ 
Plymouth Motor Corporation........... 


79—Cluett, Peabody & Co., Imc................ 
26—Coca-Cola Company .....ccccccsecccccssens 
14—Colgate-Palmolive-Peet Company .......... 
53—Congoleum-Nairn, Inc. ..........ceseeereee 
71—Continental Can Co., Inc.....ccccccccsiesas 
59—Corn Products Refining Company.......... 
POPE OE. G4 ee cb a elon VEN AER OD EN ade Fees O45 
Including 
en RI a hs oem he Ve a ais eS bea eed 
Bs UR ct oak a a Ria Ke DoS 


84—-Cream of Wheat Corporation, The.......... 
136—Crosley Radio Corporation, The........... 
46—Cudahy Packing Company, The............ 
109—Davis, R. B., Company 
&87—Distillers Corp.-Seagram’s, Ltd............. 


Including 


Calvert Maryland Distilling Co........... 
Kessler, Julius, Distilling Co., Inc....... 
Seagram, Joseph E., & Sons, Inc........ 
$8—Drackett Products Co., The.......c cesses. 
49—du Pont, E. I., de Nemours & Co., Inc...... 


Including 
du Pont Cellophane Co., Inc........... 
du Pont de Nemours & Co., Inc.. 
du Pont Rayon Company ............ 


du Pont Viscoloid Company ............ 
Bemington Arms COi.6 i656 cev eee ceess 
40—Eastman Kodak Company................. 
138—Edison General Electric Appliance Co., The. 


94—Electrolux Refrigerator Sales, Inc....... 


122—Emerson Drug Company.................. 
eee, PR iis hock aw es iea ks o's Soak eae vawere 
Tea B ee OOOO 6oiiccic ood a yaks bee aus 


Including 


Fora Mottor Company. .........scccrecne 
Lincoln Motor Company................ 


47—Frankfort Distilleries, Inc...... 


11—General Electric Company................ 
7—General Foods Corporation ................ 


Including 


BEGMOT B CROCORAER ie os bo viv senda 
MEO P RE IOROUG saKcK ence ies ks etes emt 
Biras tye Frosted Foods... .....6.665.05 


Calumet Baking Powder 


Diamond Crystal Salt 


Grape-Nut Flakes 
Jell-O Ciiein Niktokn elisa spk ale nue s 
Jell-O Ice Cream Mix............. 
La France Seap Flakes. . 

EO CRB BVPIs 6 605.005 wees 
Maxwell House Coffee... 
Minute Tapioca ....... P 
Post’s Bran Flakes...... Bg 
PURG POMBUGR .i564i5.5 esis. 


Ss gee eee eee ear een genes ee 
Sanka Coffee ........ 


ee ee ee ee 


Swans Down Cake Flour... 


BO--APOUIGFOL Beet, F566 kc oc oik eis koe esses us 


1-—-General Motors Corporation........ 
Including 


BAS BOGCk PIU COMPANY «oc. ce bse cies 


Buck Motor Company... i ..i.iscssvs 


73—Beech Nut Packing Company.............. 
150—Ben-Burke, Inc. 
| 1338—Bigelow-Sanford Carpet Co., Inc 
64—Bon Ami Company, The 
91—Borden Sales Company, Inc., The.......... 
5—Bristol-Myers Company ...........seeeeee% 
33—Brown & Williamson Tobacco Corp......... 
86—California Fruit Growers’ Exchange........ 
51—-California Packing Corporation 
10—Campbell Soup Company.................. 
89—Canada Dry Ginger Ale, Inc 
120—Canadian Pacific 
TaD SEI, NG s oii cere se Rk sewesewes 
118—Champion Spark Plug Company 
148—Chesebrough Mfg. Co., Cons’d 
2—Chryller COTpOrartion oi. cece i ernncnvensns 


a 


to 


ROM ee urate Craiein tes pe Sister ce dale) swe ha hte oS 


Dividend Notice & Annual Report...... 
REPENS Spriic ieee Satemnsa wate be Re RTA 


1936 
*249,187 


180,975 
55,230 
12,982 

214,616 

211,603 

965,230 


1,469,994 


607,414 
532,710 
478,809 
384,013 
189,668 
212,120 
463,730 
320,403 
385,904 
683,557 
345,710 


365,681 
233,995 
191,710 


3,287,502 


651,180 


232,029 


1,128,767 
1,275,526 


363,510 
761,065 


1,393,380 


536,603 
385,474 
498,182 
292,905 


276,554 

16,351 
359,370 
209,840 
575,227 
251,783 
344,160 


25,910 
1,776 
316,474 
289,400 
588,311 


205,500 
186,070 
113,056 
9,060 
44,625 
608,706 
208,450 
304,600 
199,228 
227,849 
397,384 
373,302 
223,786 


1,748,701 


1,497,162 


251,539 


562,443 


1,535,265 
2,085,122 


282,043 
208,111 
18,000 
7,260 
44,970 
18,975 
231,600 
67,200 


303,418 
184,775 
53,307 
73,204 
60,832 
186,000 
32,921 
253,850 


152,273 


7,289,547 


225,991 
740,930 


—s 


— 


1935 


164,111 


97,564 
49,823 
16,724 
231,796 
226,076 
848,561 


,610,193 


512,247 
407,463 


“ee eee 


314,055 


1,797,595 


451,453 
533,999 
339,668 


1,712,661 


142,575 
190,790 
362,295 
218,497 
168,812 


2,553,512 


410,305 
233,050 
935,792 
974,365 
313,334 
834,050 


1,115,941 


421,083 
272,935 
294,489 
196,283 


178,458 

17,825 
410,994 
197,715 
686,917 
190,425 
407,275 


27,720 
16,¢ 
363,55 
294,275 
137 


569, , 


207,000 
142,546 
128,060 
4.860 
86,671 
760,962 
88,525 
274,750 
157,868 
112,639 
401,046 
248,725 
92,308 
955,588 


887,617 


67,971 
458,351 


,330,012 


750,782 


109,926 
95,408 
9,937 
172,413 


46,580 
22,005 
236,916 


121,105 
57.996 
265,375 
31,450 
236,188 
963,915 


9,442,668 


128,095 
479,174 


Rank 
Cadillac Motor Car Company............ 
Chevrolet Motor Company.............. 
Delco Appliance Corporation............ 
Delco Products Corporation............. 
Delco-Remy Corporation ................ 
Ethyl] Gasoline Corporation............. 
Fisher Body Corporation................ 
Frigidaire Corporation 26... ccecscccnne 
General Motors Acceptance Corporation. . 
General Motors Truck Company......... 
TE BR, SI io ook ak ce nie ves 
New Departure Mfg. Co., The.......... 
CO re I sb io bho eh us decker ees 
Pontiac Motor Company.............06. 
Promotion Copy G. BM. Cars. .....0 08868 
Suntiont BlectricAl CO... 6 scsi ccweenes 
United Motors Service, Inc.............. 
Winton Engine Corporation............ 
85—General Tire & Rubber Company, The..... 
67—Gillette Safety Razor Company............. 
101—Gold Dust Corporation. ........cccsccccvess 
S6—Genarien, Fix COG TMG eis vec cvitcicti ewe 
Including 
SS ae se, 
Goodrich, B. F., Footwear Corp.......... 
Hood Rubber Company, Inc............- 
Miller Rubber Products Co., Inc......... 
18—-Goodyear Tire & Rubber Co., Inc., The.... 
103—-Greyhound Management Company......... 
bE er oy en So ere 
76—Hawaiian Pineapple Company............. 
SO—=F20rS,, FG. 2s, TOUR ini cede sca cees aeiews 
113—Hookless Fastener Company............... 
108—Hoover Company, TRE. oi cscccccevccccceees 
63—Hudnut Sales Company, Inc................. 
52—Hudson Motor Car Company............... 
145—-Hygienic Products Company, The.......... 
42—-International Cellucotton Products Co...... 
Including 
International Cellucotton Products Co... 
je eB A a 
66—International Harvester Company.......... 
106—International Silver Company.............. 
24—-Jergens, Andrew, Co., The................ 
Including 
sorgens, Andrew, CO, “TNO. ss civows ces 
Wooadunry, JOnn Fi. INC... sbi ve wiwses 
144—Johns-Manville Corporation ............... 
SU-—JONNEODE i FONBGOM. 6 ccc ci vcerce seas wes 
Including 
ie, SEAVOlG Fy, FNC. siiscci ks eciseiwveds 
GOMBOR. Ge JONNSOR . 6s buicces aie ee ese. 
FOS DIONE KOINOONG M6 6b 0a skies oh here ewes 
50—Kelvinator Sales Corporation.............. 
Including 
Kelvinator Sales Corporation............ 
Leonard Refrigerator Company, The.... 
72—Lady Esther Company............ceseeees 
8S—Lambert Company, The ..........ceseesees 
Including 
Lambert Pharmacal Company.......... 
Pro-phy-lac-tic Brush Company......... 
o9—Lehn & Fink Products Company........... 
12—Lever Brothers Company................6. 
132—Libbey-Owens-Ford Glass Company........ 
60—Lipby, McNeil @ BAIDOV i... cise ck cece ces 
21—-Liggett & Myers Tobacco Company........ 
110—Literary Guild of America................ 
Including 
ume, Literary GUS o56 3 ices eda 
Literary Guild of America..........00% 
111—Loose-Wiles Biscuit Company.............. 
so——Lorinerd, F., COMPGNY 66 cscs cease ene. 
143—Matson Navigation Line.................... 
115—McKesson & Robbins, Imnc................. 
93—Metro-Goldwyn Pictures Corporation....... 
17—-Metropolitan Life Insurance Company..... 
123—Miles, Dr., Laboratories, Inc............... 
116—Modess Corporation, The.................-. 
54—Nash Motors Company, The............... 
20—National Biscuit Company................. 
22—-National Dairy Products Corporation...... 
Including 
Kraft-Phenix Cheese Corporation....... 
National Dairy Products Corporation.... 
34——National Distillers Products Corporation.... 
Including 
National Distillers Products Corporation 
Penn-Maryland Corporation............. 
Srnw. mex, 2 OO. IMGs kk cece ccks 
100—National Lead Company.................. 
117—-New York Life Insurance Company........ 
ERO—-NOPHO COPDOPBUION oo ions ces csc eal eis ve ee 


135—Norwich Pharmacal Company, The........ 
A igen AR, 1 GR Oa car ee ae ce ger 


35—Packard Motor Car Company.............. 
78—Parker Pen Company, The. .. . o66.60..6000s6 
139—Pennzoll Company, The. «.....) 56. .6600c0 
82—-Pepsodent Company, The.................. 
128—Pet Milk Sales Corporation............c00.- 

(Continued on page 40) 


1936 


490,943 


1,381,677 


27,407 
20,000 
206,775 
341,646 
734,959 
502,868 
132,743 
156,019 
41,500 
54,955 
875,618 
637,854 
655,852 
10,000 
40,000 
11,810 
355,255 
431,148 
279,214 
671,090 


979,946 

259,100 
246,656 

365,936 


1,378,143 


247,855 
253,275 
476,415 
537,011 
195,422 
600,188 


44,926 
555,262 
438,018 
255,938 
818,643 


152,025 
666,618 


uO mS 


96,600 
384,332 


1,784,600 


1,589,390 


195,210 
632,222 


1,499,705 


212,143 
492,017 
934,981 
251,706 


16,183 
235,523 
249,242 
339,903 
197,187 
245,453 
307,484 


542,690 

466 
134,563 
284,310 
240,215 
215,375 
211,313 
221,268 
676,513 


—" 


1935 


« 35 O80 


1,174,062 


8,155 
19.750 
439,826 
486.949 
52,458 
41,440 
42288 
34,808 
486,87] 
611,552 
401,591 
11,000 
30,150 
14,616 
280,034 
428 604 
185,167 
443,936 


387,762 
26,443 
27,131 

2,600 

627,786 

207,438 

291,429 

319,069 


1,329,717 


303,378 
122,550 
134,899 
485,578 
149,146 


535,671 


5.388 
530,283 
371,310 
213,468 
753,681 


142,000 
611,681 
107,84! 
427,121 


49,520 
377,591 
620,607 
440,255 
348,380 


96,87 
471,161 


1,844,944 


1,672,281 


yO boa! 


a" 


172,651 
491,955 


1,801,377 


87,72 
466,01! 
797,519 


124,79 


16,05 
108,74 
304,673 
500,778 
190,56 
212,753 


452,20. 


023, 11- 


4,890 
160,812 
649,75! 
431,18 


505,348 
306,988 
198,36! 
746,719 
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ADVERTISING AGE 


12 CHANGES IN 
FOOD AND DRUG 
BILLS AREASKED 


Proprietary Association En- 
dorses Bills As Whole 


New York, Jan. 12.—While recom- 
mending 12 changes in the wording 
¢ the Copeland and Chapman pure 
food and drug bills introduced in the 
Senate and House, respectively, last 
week, the executive committee of 
the Proprietary Association appar- 
ently believes either bill in its pres- 
ent form is preferable to the present 
status. 

“To insist upon a bill of this kind 
being made satisfactory in every de- 
tail to every member of the associ- 
ation would retard, if not defeat, the 
passage Of legislation that is needed 
in the interest of the public and 
legitimate industry,” the committee 
said in a statement to members. 
While conceding the right of 
every member to work for alteration 
if any specific provision of the bills, 
the committee expressed the hope 
that such efforts will be made with- 
out endangering passage of the bills 
as a Whole. 
Both bills contain provisions, 
some of which are strictly technical, 
the committee said, which should be 
altered during their course through 
Congress. They were listed as fol- 
lows: 


Changes Are Suggested 


“1, That the sequence and order 
{arrangement in the Chapman Bill 
ve conformed to that of the Cope- 
jad Bill, the latter, with the pro- 
hibited acts, penalties, and enforce- 
ment machinery in the forepart of 
the bill, being susceptible of quicker 
aud readier reference. 
“.. That the word ‘imminently’ be 
restored in the seizure provision of 
he Copeland Bill (section 6 (a), 
page 12, line 13). It appears in the 
‘thapman Bill (section 709(a), page 
, line 21).” (This applies to mis- 
randing which renders the product 


= 


That the Copeland Bill pro- 
ide that seizure actions may be re- 
noved for trial to a stated district. 
he Chapman Bill provides that 
uch actions may be removed to a 
istrict ‘adjacent to the claimant’s 
rincipal place of business.’ The 
‘opeland Bill provides that such ac- 
ins may be removed to a district 
{ ‘reasonable proximity to the dis- 
ret of the claimant’s principal 
lace of business which may be 
freed upon by stipulation between 
le parties to the proceeding.’ 

li one of the parties to the pro- 
*eding fails or refuses to stipulate, 
‘¢ provision for removal to a dis- 
‘ct of reasonable proximity may 
* Meaningless. Removal to a dis- 
"ct of ‘reasonable proximity’ is not 
lectionable if the determination of 
P'OXimity’ is left to the court and 
‘t made dependent on stipulation. 


Would Delete Sentence 


i That section 9 of the Copeland 
“with respeet to the duties of the 
Mted States attorneys to institute 
neodings be corrected to elim- 
wd the words: ‘or to whom any 
ate food, or drug officer of any 
“ Or territory, or political sub- 
‘On thereof, presents evidence 
tistactory ‘to the United States at- 
ref of any such violation and 
ty gn onriate notice and oppor- 
‘for hearing has been afforded 
aa, S°TSon against whom the pro- 
ing are contemplated.’ 
© Chapman Bill (section 711) 
“ hot contain this language. It 
t petininat ed in the House Bill 
Pege “er upon the attention of Con- 
S being called to the Supreme 
et napeon n in U.S. vs. Morgan, 
».-') Where similar language 
ye Sting law was held to nul- 
y oe  duirement that the Secre- 
inatinting give notice be- 
‘Ututing eriminal prosecu- 


Continued on Page 38) 


Heller Appointed 


Robert Heller, New York, indus- 
trial designer, has been appointed to 
design modern offices for The Charles 
W. Hoyt Co., New York, at its new 
cuarters in the French bldg., 551 
Fifth ave. 


N. E. Council Broadcasts 


New England Council radio broad- 
casts to promote interest in New 
England activities will continue until 
Feb. 20 over the Yankee network. 
The first of the six broadcasts began 
Jan. 16. 


Everett Promoted 


Stanley Everett, formerly B. F. 
Goodrich Company sales promotion 
manager in the Los Angeles district, 
has been named assistant retail sales 
promotion manager in Akron. 


Rules Policy 
Must Not Hinge 


on Subscription 


Harrisburg, Pa., Jan. 13.—Penn- 
sylvania Insurance Commissioner 
Owen B. Hunt ruled here today that 


insurance policy transactions by 
newspapers “must be kept separate 
from newspaper subscriptions and 


subscriptions may not be a condition 
of policy issuance.” 


Affects Premium Offers 


The ruling affects many Pennsylva- 
nia publications which offer insur- 
ance policies as premiums with sub- 


scriptions. In his statement ad- 


Mr. Hunt said: 

“It is necessary that all such poli- 
cies be available to applicants with- 
out any requirement of subscription 
to any publication, and that no ap- 
plicant who does not become a sub- 
scriber to the paper be charged a 
higher premium rate than one who 
does subscribe. Applications for poli- 
cies must be kept entirely separate 
from applications for subscriptions 
to any publication. The charges for 
the insurance policy must be sepa- 
rate and distinct.” 


Follansbee Advanced 


Rogers S. Follansbee 
elected vice-president in charge of 
air conditioning machinery sales of 
Air Conditioning Corporation, Chi- 


cago. 


dressed to all insurance companies, | 


has been | 


Wins PAC A Aided 


Edward G. Bern, publicity repre- 
sentative in Los Angeles for Ameri- 
can Air Lines, won the award given 
last week by the Pacific Advertising 
Clubs Association for the most origi- 
nal publicity of the past year. 


Joins Consolidated 


Frank M. Seamans, for many 
years an executive of United States 
Printing and Lithographing Co., Cin- 
cinnati, has joined Consolidated 
Lithographing Corporation, Brook- 
lyn, as vice-president. 


Los Angeles Speaker 
Leonard Dreyfuss, president, 
United Advertising Corporation, 
Newark, will address the Advertising 


Club of Los Angeles Jan, 26, on 
“What Is Ahead for Business?” 


Here are only two of the thirty 
different kinds of Pacific Gas and 
Electric signs. From neon-display 
signs to placard “Warning” or 
“Hoist” signs, P. G. & E. insist 
upon porcelain enamel. They know 
from experience they tell the story 
best for the longest period of time. 


Ovnagmiry 


AMEL, 


the Pacific Gas 


EDUCATIONAL BUREAU 
HAIN. PORCELAIN ENAMEL INSTITUTE, Inc. 
612 North Michigan Avenue 


Chicago 


TAIN MAME 


for a free copy of our book: 


“Porcelain Enameled Signs.” 


From salt ocean fog through burn- 
ing deserts to mountain snows— 


those are the climatic conditions 


& Electric Com- 


pany’s signs must endure. So 
naturally—they use porcelain 
enameled signs—and have for the 
past 25 years. Following stand- 
ardization of company colors 
(1925), the last of their earliest 
signs were taken down—“‘as good 
as new” after 15 years of service 
in all sorts of weather. 

Porcelain enameled signs keep 
on selling. They stay bright. Their 
selling efficiency is permanently 
applied in fadeless minerals. 
Porcelain enameled signs are not 
only the most efficient but by far 


the most economical. Write today 
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FOOD AND DRUG 
BILLS ARE ASKED 


(Continued from Page 37) 
tions. The language in the existing 
law never served any practical good. 
The only effect it had was to nul- 
lify the requirement in the existing 
law that the Secretary give notice 
before reporting criminal prosecu- 
tions. 

“5. That the variation clause in 
section 401(b) of the Chapman Bill 
be conformed to the same clause in 
the existing law and in the Copeland 
Bill, section 16(b).” (This section 
provides that a drug which departs 
from standards shall not be consid- 
ered misbranded if its own standard 
is clearly defined on its label.) 

“6. That subsection (d) of section 
401, with respect to adulterated 
drugs, in the Chapman Bill, be de- 
leted. It apparently has no effect 
other than to nullify the variation 
clause allowed by subsection (b). 
The Copeland Bill does not contain 
such provision. 


Ask Definite Provisions 


“7. That section 402(a) of the 
Chapman Bill‘ be conformed to sec- 
tion 17(a) of the Copeland Bill so 
as to delete the provision with re- 
spect to medical opinion.” (The 
Copeland bill makes definite provi- 
sions as to when a drug or device 
shall be deemed to be misbranded.) 

“8. That the requirements for dis- 
closure of the active ingredients of 
drug products be deleted from both 
bills (section 17(f) of the Copeland 
Bill, and section 402(f) of the Chap- 
man Bill.) 

“9. That the provisions of sec- 
tions 402(g¢) of the Chapman Bill 
and section 17(g) of the Copeland 
Bill, with respect to warnings, be 
deleted—or, at least, the Chapman 
Bill be conformed to the Copeland 
Bill which requires ‘adequate’ warn- 
ings but does not authorize the Sec- 
retary to prescribe the manner and 
form of them.” 

(The Copeland bill provides that 
a drug or device shall be misbrand- 
ed “if its labeling fails to bear 
plainly and conspicuously (1) ade- 
quate directions for use, or (2) ade- 
quate warnings against use in those 
pathological conditions or by chil- 
dren where its use may be danger- 
ous to health, or against unsafe 
dosage or methods or duration of 
administration or application’’). 


Room for Improvement 


“10. That section 17(h) of the 
Copeland Bill and section 402(h) of 
the Chapman Bill requiring drugs, 
the names of which are recognized 
in the Pharmacopoeia, to be pack- 
aged and labeled as prescribed in 
the Pharmacopoeia, be deleted fr¢m 
each bill. Such provisions merely 
restrict packaging and labeling to 
Pharmacopoeia specifications, no 
matter what improvements and ad- 
vances may have been industrially 
made since the last edition of the 
Pharmacopoeia. At least, the sec- 
tions should be amended so as not 
to prevent industrial improvement 
and discovery. 

“11. That the definition and con- 
trol of false advertisements in the 
Chapman Bill (sections 601(a) and 
706(b)) be conformed to the Cope- 
land Bill, (section 3, subdivisions 4 
and 5, section 4, and section 5(a)).” 


Want Copeland Provision 


(Subdivision 4, Section 3, of the 
Copeland Bill, forbids an adver- 
tised claim that any drug or device 
has any therapeutic effect in the 
treatment of Bright’s disease, can- 
cer, tuberculosis, infantile paralysis, 
venereal diseases or heart or vas- 
cular diseases except in advertising 
disseminated to the medical profes- 
sion. Subdivision 5 prohibits any 
false or misleading advertisement 
“regarding any food, drug device or 
cosmetic or the ingredients thereof 
or the substances therein, or the 
nutritional, dietary, curative, thera- 
peutic, preventive, or beneficial ef- 
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Special Talent 


Marks Bow of 
Agency Series 


Cleveland, Jan. 15.—McCann-Erick- 


son, Inc., Cleveland, stages the sec-| 


ond episode here tomorrow night in 

the newly-launched agency presen- 

tation series over Station WGAR. 
Network Stars Perform 


In the opening half-hour broadcast 
ast Saturday, Fuller & Smith & 
Ross, Inc., led off with importation 
of the National Broadcasting Com- 
pany comedy team, Fishface and 
Figsbottle, a Columbia Broadcasting 


System orchestra and a host of ad- 
ditional talent. 

Stressing the theme of the series, 
designed to give agencies an oppor- 
tunity to reveal their “inside” op 
eration in preparation of advertise- 
ments and campaigns and client 
service, the agency included in its 
presentation a list of clients served 
and media description. 


New Bridgeton Station 


Federal Communications Commis- 
sion has granted permission to East- 
ern States Broadcasting Corporation 
to establish a new radio station at 
Bridgeton, N. J. The station will 
operate during the day with a power 
of 100 watts on a frequency of 1210 
kilocycles. 


BAD COPY BOAST 
DRAWS EYES 10 
WANAMAKER TALE 


Advertisers Get Jolt from Bald 
Assertion 


New York, Jan. 
its copy, “This 


12.—Headlining 
Wanamaker an- 


nouncement violates all the rules. 


laid down by the advertising 


perts,’” Wanamaker department 
store jolted advertising men and re- 
tailers with an unusual insertion in 
a New York paper last Saturday. 

In smaller type it warns prospec- 
tive readers, “it would be sheer 
folly NOT to read every blessed word 
of it.” 

The advertisement is part of an 
institutional campaign of informa- 
tion about Wanamaker’s departure 
from traditional retailing practices 
which it is charged result in high 
distribution costs, through high 
markups, and subsequent special 
promotions based on supposedly re- 
duced prices. 

As for the violations in advertis- 
ing rules, the copy begins, “In the 
first place, it’s long—and that’s bad. 


ex: | In the second place it talks more 


IN THE FUTURE 


The € 


i Trast Compacsy 
te at me ere tet |) Cee Reig Gee 


ee ee ae od 


Combining trust and savings features, 

The Central Trust Co., Cincinnati, directs 

a novel appeal to parents in a newspaper 
drive stressing security. 


about us than about you—and that’s 
bad. In the third place it takes you 
behind the scenes and that (accord- 
ing to the advertising wiseacres) is 
nobody’s business and nobody’s in- 
terest but our own.” 


Other Copy “Faults” 


The copywriter neglected to men- 
tion that the advertisement also 
broke a few widely held ideas on 
typography, in running a paragraph 
that extends nearly six columns 
across the page, with not too much 
leading, and further that the first 
paragraph ran 19 lines in length, 
occupying nearly a half-page. The 
rest of the 6-column space is divided 
into four narrower paragraphs, two 
of which have 23 lines of text. 

The advertisement states’ that 
Wanamaker’s has been able to 
lower distribution costs and its own 
markup by stopping all sales and 
price slashing, low downtown rent 
and ample space, and no outside 
stockholders. 

Distribution costs were climbing, 
it is said in the copy, “because the 
very type of price promotion used 
to move merchandise forced an in- 
creased markup to cover the very 
markdown the price promotions had 
caused! A vicious circle. A screwy 
state of affairs.” 

The automobile industry is cited 
as an example where the product, 
standards and services were im- 
proved while prices were reduced. 


Outlines Merchandise Policy 


A new kind of storekeeping “with- 
out bargain bait, or price ballyhoo, 
or screeching sales” is claimed for 
Wanamaker’s' since last March, 
when the new merchandising policy 
was first adopted. 

The policy also taboos statements 
containing comparatives such as an 
article selling for $20 was “made-to- 
sell-for” $40. “If a thing was made 
to sell for $40,” the advertisement 
queries, “why doesn’t it sell for $40? 
—what’s the matter with it?” 

“A customer won’t be penalized,” 
it is promised, “because she wants a 
sofa in January rather than Feb- 
ruary,” when the traditional Feb- 
ruary furniture sales are held. 

The markup system used by re- 
tailers also comes in for vigorous 
criticism in the advertisement, as 
an artificial development from out- 
of-season sales, when the scramble 
for business created fictitious values 
whereby “furniture was marked up 
50 per cent in order to be marked 
down 50 per cent.” 


Boosts Customer Services 


The copy incidentally brings in a 
few good licks for customer services 
and events which are available at 
the store, such as post office, the- 
atre tickets, organ recitals, fashion 
shows, and a registered nurse from 
a maternity center for those who 
may be expecting a little bundle 
from heaven, or are perplexed as to 
the etiquette of what they ought to 
do with it, after its advent. 

Mention is also made of a “ski 
scoop” which Wanamaker’s has ar- 
ranged, offering a two-day week-end 
featuring winter sports at Lake 
George, complete for $13.75 cover- 
ing train fare, meals and lodging. 
The impatience of snow sport en- 
thusiasts for the arrival of King 
Winter in New York, now long over- 
due, is expected to make the ski 
week-end ardently welcomed as a 
bargain package. 
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TRAILER- HOME 
DEBUT IN NEW 


WARD CATALOG 


Size Increased 15%; 
Distribution in South 


_—-_— 


Chicago, Jan. 14.—Distribution of 
the Montgomery Ward & Co. spring 
and summer catalog, increased in 
size approximately 15 per cent over 
the 1936 edition, was launched today 
with new lines including a full-sized 
house trailer. 

The new catalog contains 796 
pages, compared to 716 pages for 
the 1936 spring and summer edition. 

Both color and rotogravure pages 
have been increased with 154 pages 
in color and 340 pages of rotogra- 
vure. 

One innovation in the new Cata- 
log is a color chart inserted next to 
the inside front cover which gives 
the customer a convenient key to 
color descriptions in the editorial 


matter. 
Circulation of the catalog has 
been increased approximately 500,- 


000 over a year ago with distribu- 
tion starting in Texas and to ‘“fol- 
low the season” to northern states. 
Distribution is expected to take 60 
days. 


instalment Minimum Cut 


The catalog notes that size of pur- 
chases on time have been reduced 
from a $20, to $10 minimum as re- 
ported in ApverRTISING AGE of Jan. 11. 

With farm income up heavily and 
1937 prospects rosy, heaviest addi- 
tions to the company’s lines are in 
the section devoted to farm supplies. 

A complete line of tillage tools, in- 
cluding harrows, cultivators, tractor 
plows, weeders, planters and hay 
rakes are included. 

Complete rebuilt motors for Fords 
and Chevrolets also are introduced 


Start 


| 
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UNICAMERAL ON AIR. 


Inaugurating the first unicameral legis- 
lature at Lincoln, Sen. George W. Norris, 


sponsor of the Nebraska innovation, 

voices his pleasure in an interview from 

the State capital with Foster May, of 
Station WOW, Omaha. 


while the trailer making its 
provides 
for four, 
refrigerator, 
lights. 

In production, the new 
boasts a “magazine type” 
lustration contrasted to 
covers of recent years. 


closets and_ electric 


catalog 
cover il- 
the plain 


Drop Novelty Function 


| 


debut 
sleeping accommodations | 
cooking and heating stoves, | 


The American Insurance Company, | 


Newark, N 
panies have discontinued 
dling for their 
advertising novelties. 


the han- 


Freund in New Post 


William J. Freund, formerly with 
Advertisers Engraving Co., Chicago, 
has joined Pontiac Engraving 
Electrotype Co., Chicago. 


Ch t , ] c 


dull 


FORMERLY 


PRESIDENT OF 


. ne 0 


JS ft aad sol hile 


AND 
EASTERN GENERAL SALES MANAGER OF 


Libby, McNeill and Libby 


AND 


WITH 


THE NEW YORK OFFICE OF 


2 S ——, 
Kallen, Harton, mealies (T Chin 


IS NOW ASSOCIATED WITH 


THE JAM HANDY ORGANIZATION 


...as a member of the executive staff. With his 


comprehensive knowledge of wholesale and retail 


merchandising, Mr. Guy Smith is contributing 


importantly to the sales power of Jam Handy 


pictures for commercial purposes, 


on . 


JAM HANDY PICTURE 


particularly 


Food Products. 


SERVICE 


Talking Motion Pictures « Slidefilms « Group Selling « Sales Conventions 


NEW YORK 


230 Park Ave. 2900 E. 


DETROIT 
Grand Blvd. 


With permanent producing units in HOLLYWOOD 


CHICAGO 
35 E. Wacker Drive 


J., and its affiliate com- | 


agents of orders for | 


and | 


| 
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The 150 Leading Magazine 


Advertisers in l 
With Comparative Figures for 


Compiled by National Advertising Records, 


936 


1935 


from records of Publishers’ Information Bureau, Inc. 


(Continued from Page 36) 
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Singing Mouse 
Gets Sponsor, 
Chain Contract 


| Chicago, Jan. 14.—Minnie the 
Mouse, whose unsponsored premiere 
|}on the radio recently won her a hogt 


1935 of admirers, will return to the air 
673,484 | Jan. 30 under auspices of Miles Lab. 
413,318 | oratories, Inc., Elkhart, Ind. Mip. 
109,800 | nie’s broadcast for Alka-Seltzer wij 
1,129,992 | be a feature of the National Barp 
153,864 | Dance. carried by National Broad. 
2,211,039 | casting Company. 
511,159| The Eighth Street Theater wil! be 
209,482 | the locale for Minnie’s first profes. 
516,744 | sional appearance and already (de. 
mand for tickets exceeds what the 
22,225 | grain experts call the visible supply, 
32 This is in spite of the fact that 
198,927 |} other networks will be carrying at 
295,560 | the same time such impressive pro. 
2,357,196 | grams as the Chicago Symphony Or. 
130,513 |chestra. At the moment, the spe. 
341,064 | tacle of a mouse possessing a rich go. 
141,657 | prano voice seems to weigh more 
488,004 | heavily with the populace than Dr 
180,700 | Frederick Stock’s highly trained ag. 
302,000 | gregation. 
111,827 Minnie will be confined to a min. 
195,650 | ute or so on the air, as her single 
228,349 |Song tends to pall with too much 
143,885 repetition, 
655,653 
179,331 
346,553 All-Year Club 
saz| Marks $325,000 
312,381 


2,474,313 


for ‘37 Drive 


Los Angeles, Jan, 12.—A generous 
piece of advice to other state adver. 
tisers was included today in th 
statement of Don Thomas, managing 
director of The All-Year Club of 
Southern California, Ltd., in an 
nouncing an appropriation of $325 
000 for 1937 newspaper and maga: 
zine advertising. 


508,650 


55, 224 


395,420 

358,725 

27,363 

136,450 

463,561 
1,018,126 
invited,” said the director of the non 
profit organization which for 15 year: 
has been telling the world abou 
Southern California. 

He revealed that for every dolla 
spent by the organization in adver 
tising, tourists last year spent $40 in 
California. 

There were 1,500,000 visitors to the 
area last year, he reported, and sur 
veys, he said, showed that three out 
of every four were influenced by ad: 
vertising to make the visit. 


269,664 
254,054 

90,941 
192,528 
190,089 

20,850 
320,685 


307,465 

13,220 
717,017 
147,977 
561,216 


Jones Joins Agency 


J. T. Jones, for eight years market: 
ing director of United States Print 
ing & Lithograph Corporation, ha: 
joined the United States Advertising 
Corporation, New York, as accoull 
executive. 


189,350 
371,866 

87,600 
347,116 


see eee 


Names Moss-Chase 


Reif-Rexoil, Inc., Buffalo, manufa 
turer of oil burner and air conditio? 
ing apparatus, has appointed Mos 
Chase Co., Buffalo agency, to handle 
its 1937 advertising account. Mas* 
zines, rotogravure, motion picture 
as point-of-sales contacts, and direc! 
mail will be used. 


Sell it to Cohen 


Thru— | 


| 


Jewish Radio Station | 


Rank 1936 
29—Philco Radio and Television Corporation... 751,984 
70—Pillsbury Flour Mills Company............ 387,094 
95—-Pineapple Producers Co-Op. Assn., Ltd., The 297,816 
16—Pond’s Extract Company................-. 1,155,867 
129—Premier-Pabst Sales Company............ 217,864 
4—Procter & Gamble Company, The.......... 2,440,167 
57—Quaker Oats Company, The.............. 506,633 
125—Quaker State Oil Refining Company...... 223,516 
65—Radio Corporation of America......... 441,987 
Including 
Radio Corporation of America.......... 6,244 
ee 28 
RCA BAGiotron COMMERY.......60ccc005 teeves 
St IN ns ba Kemic She oe eee ce 415,715 
3—Reynolds, R. J., Tobacco Company......... 3,202,313 
146—Royal Typewriter Company, Inc...... 194,854 
56—Schenley Products Company.............. 517,960 
102—Schieffelin & Company ................ 267,236 
44—-Scott Paper Company.................. 584,620 
| 140 Sheaffer, W. A., Pen Company......... 203,900 
45—Shell Oil Company.............c0.2eeee- 582,170 
80—Sherwin-Williams Company, The........ 362,175 
104—Simmons Company .......0ccesscccessvcces 259,010 
105—Simoniz Company, The.............sseee5 257,613 
ee. ee er ra 290,914 
27—Socony-Vacuum Oil Co., Inc................ 753,324 
137—S. O. S. Company, The............0ccccee. 208,851 
25—Squibbs, E. R., & Sons.............0.0.6. 764,562 
Including 
CRS |e 37,191 
Yr 727,371 
6—Standard Brands, Inc. ........cccccsvcseses 2,200,038 
Including 
Chase & Sanborn’s Coffee.............. 659,150 
Fleischmann’s Dry & Sloe Gin.......... 95,445 
Fleischmann’s “‘*X-R” Yeast for Health... 589,752 
Fleischmann’s Yeast for Dogs.......... 6,126 
Magic Baking Powder................+. 600 
Royal Baking POwWder.......6 6...006s800 288,481 
Oval GOIStin DeCSGGFt..6ii ican cccccwsca 376,461 
ee a 30,523 
fy a Re ene ee a 153,500 
81—Standard Oil Company (New Jersey)...... 360,605 
23—Sterling Products, INC........cccccsesceces 898,353 
Including 
Bayer Company, Inc., The.............. 307,005 
Centaur COMOGny, THE. ..5 i6kdcvw de casaes 259,248 
General Drug Company................ 85,697 
Phillips, Chas. H., Chemical Co.......... 198,388 
Watkins, R. L., Company, The........... 48,015 
Welle @ HRicharddon 'Co.,. TRE sescccsccccs  sedods 
43—-Studebaker Corporation, The.............. 195,724 
Including 
Studebaker Sales Corp. of America, The 954,396 
Wess. Drover CO), TAGs 6. ciicecs cosas et 41,328 
0 ae ec) 709,535 
EOI —TAT0GG, TAG cic dvs ccc c a da veweeseuw seers 192,771 
$2—Texas Company, THE. i... 56.6 ccs scccasis 707,430 
Including 
Indian Refining Company, Inec........... 216,650 
"TORRE COMPDBNY, “FENG co oiis-c 0:50 cere vas 490,780 
107—-Treasurer of the United States............ 253,736 
838—Union Carbide & Carbon Corporation...... 359,989 
Including \ 
Carbide & Carbon Chemicals Corp....... 32,700 
mations! Carpon Co., IRC. ...02.550000+ 300,852 
Prest-O Lite Battery Co., Inc........... 25,466 
Union Carbide & Carbon Corp.......... 971 
61—United States Rubber Company............ 491,869 
68—United States Steel Corporation........... 414,547 
Including 
Cyclone Fence Company............008: 38,452 
United States Steel Corporation........ 376,095 
97—Walker, Hiram, & Sons, Imc................ 292,316 
OS— Wander COMDPADY, THE. .6sic ccc ce cccassncs 499,888 
119—Warner Bros. Pictures, Inc.........6.s508 233,621 
oi——Wearren Corp, NOTURAM <....6.5065sc6sas 662,784 
48—Wasey Products Company.................. 558,812 
126—Waters-Genter Company .................- 221,303 
149—Wesson Oil & Snowdrift Sales Co.......... 191,450 
38—Westinghouse Electric & Manufacturing Co. 659,066 
142—-Willard Storage Battery Company......... 198,241 
12 Wenee, &. S;, CO, PRG. c casas ssssensva 228,034 
oes in gh a Ca ee 321,695 
-Zonite Products Corporation.............. 314,240 
TOtal GF. B60 IGBGOIS. . 6i4s54 8s hoes $91,958,382 


“Baby Talk” Gro rows 


Two pee poe 


$77,329,310 


FOLLOW THE LOCALS 
They point the way 


With the February issues, Baby| D. Corbit Curtis has joined the pene. _ reese $0 
Talk, Elmhurst, N. Y., will add edi-| advertising department of Hotel Pr m4 , oe m Meats. . 4 a 
tions in Boston, Philadelphia and| World-Review, New York, and Wal- he bi ’ — ted Milk. ; 
Washington, D. C. ter O. Voegele has joined Hotel Man- C abinovich Furniture. 3 yrs 

= a agement and Restaurant Manage- gy te BP sires se eee 3 yrs 
ment, New York, At s ublica- SUl, MIOTHIOFS. . - 
Another for Rooney Hiei i a World Dry Goods...... 2 yr | 

Raquel, Inc., New York perfumer, i Julius Grossman Shoes...... 2% | 

has appointed the Alfred Rooney Davis Agency Named 


Company, New York, 
advertising. 


Wholesale Merchants Meet 


Pittsburgh Wholesale Merchants’ 
Association will hold its first mer- 


to handle its 


The W. 


chandise mart Mareh 16-17. m. ©, 


H. Davis 


Agency, Asheville, N. C., 
appointed to handle the advertising 
account of Ivey’s, Inc., 
to be established March 
ville by J. B. Ivey & Co., 


For the modern pole to the | 
Jewish Market, Orchard | 
has been 4-1203. 


SAMUEL GELLARD 


WLTH, 105 2nd Ave., New York City 
Roesler and Howard, National Rep. 


Advertising call 


retail stores 
1 in Ashe- 
Charlotte, 


“Tourist travel goes where it is! 
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RICHBERG DUBS 
PATMAN ACT A 
PIECE-MEAL’ LAW 


Tells Ohio Bar Reed of Clear 
Legislation 


Dayton, O., Jan. 13.—Characteriz- 
ing the Robinson-Patman act as 
vague and “piece-meal,” Donald Rich- 
perg, former NRA _ administrator, 
urged a comprehensive restatement 
ot laws and a reorganization of their 
administration as the answer to pre- 
sent business ailments. 

“I don’t know what the Robinson- 
Patman law means,” he declared in 
an interview with ADVERTISING AGE, 
“and when I say I du not know what 
it means I mean exactly that. There 
should be definite and clear regula- 
tions and that is exactly what the 
Robinson-Patman act is not. I do 
not mean to make any vicious at- 
tack on the law, but that is my opin- 
ion of it.” 

When asked if he believed the pres- 
ent administration will revive the 
NRA, Mr. Richberg indicated there is 
likelihood that it will be. 


Old Methods Eliminated 


“However,” he said, “it will not be 
the NRA of old. The objectives will 
be the same, but there will be no 
codes and other old methods.” 

Mr. Richberg was in Dayton to 
speak before the closing session of 
the Ohio State Bar Association. He 
advocated the revision of the present 
anti-trust laws to fit modern needs, 
and set forth the following program 
for revision of such laws: 

Rewrite the substantive law and 
procedure to express clearly a na- 
tional economic policy that is con- 
sistent and sensible and appropriate 
for an industrial nation of the twen- 
tieth century. 

Establish an adequately imple- 
mented commission to apply and to 
enforce the law against monopolistic 
and unfair practices, with appropri- 
ate provision for judicial review of 
its order. 


Aid Business Co-operation 


Establish an administrative agency 
authorized to apply the legislatively 
defined policy in encouraging and aid- 
ing business men to co-operate in im- 
proving the fairness aud efficiency of 
industrial methods. Authorize this 
agency to give temporary sanction to 
any such co-operative agreements 
which do not violate any of the legal 
prohibitions of monopolistic or un- 
fair practices. Provide for the re- 
view of such sanctions by the en- 
forcement commission upon com- 
plaint of the government, or of any 
‘ompetitor, or other person alleging 
injury as a result of the approved 
agreement. 

“Tn brief expansion of these con- 
‘usions,” said Mr. Richberg, “let me 
Make it clear that I am not propos- 


ing the writing of any novel law, nor 
the creating of amy novel mechanism 
of administration. Nor am I sug: 
£esting 


any change in the existing 
%DJectives of our laws.” 


, Constitutional limitations upon the 
federal] power to regulate business 
are broadly written in the Constitu- 
Non, he pointed out, “but definitely 


W! : a ie 
Ai only in the opinions of the 
Sur 


apr Court—and these opinions 
est rgely upon conclusions of 
“Whar ° 
‘here there is a clear need for 
legislation to regulate busi- 
r its own protection and in the 
interest,” he said, “and 
© appropriate remedy be- 
car—not merely to the im- 
ttormer who may be vision- 
‘oO great masses of the peo- 

* are no constitutional lim- 

* tO obstruct the enforcement 
oa Which do not infringe upon 
fe fund ‘mental guarantees of civil 


iW 


, Walther Joins Gray 

pth Walther has joined Russell 
“<S. Ine., Chicago agency, as an 
Unt executive, 


| 


Plan to Promote Home 
Study Speech Course 


Home Study Course of Better 
Speech, based on the methods used 
in the Studio of Jane Manner Speech 
and Drama, New York, has been com- 
piled by Jane Manner and will be 
released shortly for direct selling. 

The course will be promoted in 
magazines, mail-order publications, 
newspapers and direct mail. Zinn & 
Meyer, Inc., New York, is the agency 
in charge. 


Sears Sets Record 
Sales of Sears Roebuck & Co., Chi- 
cago, for four weeks ended Dec. 31 


were the largest for any period in| 


the company’s history, sales being 
$59,911,712. Sales exceeded $50,300,- 
000 for a four-week period ended 
Oct. 8, 1936, and Dec. 31, 1929. 


ae Zz 
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Columbus Code 
Will Regulate 


Copy on Prices 


Columbus, O., Jan. 12.—Insuring 
truth and accuracy in retail adver- 
tising of women’s wear in this city, 
an ironclad agreement has _ been 
adopted by eight leading houses to 
govern comparative price copy. The 
new accord supplements an arrange- 
ment which has been in effect for 
some time past, but which failed 
|}alone to secure the desired reforms. 

The new agreement is featured by 
a statement of objectives, including 
| examples of ambiguous and mislead- 


ing advertising. The Columbus Bet- 
ter Business Bureau, of which Homer 
E. Frye is general manager, is 
named as final arbiter. 

The new code applies to dresses, 
house dresses, women’s and misses’ 
cloth coats, furs and fur coats. It 
provides for a clear separation of 
facts in cases where a sale includes 
both reduced price merchandise and 
special purchases, the indicated lan- 
guage in such a case being: “Dresses, 
$5; 100 reduced from $8.95 and $10; 
200 specially purchased.” 

Such phrases as “regular price” 
and “usual price” are banned. Where 
merchandise in stock is reduced in 
price and advertised for sale, the 
old prices must be referred to as 
“former” or “original” prices. 

Comparative prices may be used 


only on merchandise which has been 
purchased in the regular way, priced 
and offered for sale in regular stock 
and then reduced after a lapse of 
three weeks or more. To insure 
effectiveness of this provision, the 
participating retailers agree to tag 
every garment with its date of re 
ceipt and to allow the Better Busi- 
ness Bureau free access to all rec- 
ords. 


Babcock Joins Agency 


P. K. Babcock has resigned from 
the advertising department of 
Christian Science Monitor to join 
Richardson, Alley & Richards Co., 
New York and Boston agency. He 


will do special work for present 
clients and new business develop 
ment, 


ae%* 


Clark, 


Inc., 


agency, say it. 
of more than 100,000 persons in 
Louisville relating to a Spur super- 
— gasoline campaign, Mr. Clark 


Let Mr. C. P. Clark, president of C. P. 


Nashville advertising 
Completing a survey 


“We found that 98 per cent of the people interviewed 
were regular subscribers to The Courier-Journal and 
The Times, and a majority of the people interviewed 
were fully acquainted with our present campaign for 


Spur. 


“In cities where there are several newspapers it is quite 
difficult to select the proper media to reach the particu- 
lar market to which you wish to présent your story, but 
in Louisville it is quite evident that The Courier-Journal 
and The Times are doing a most thorough job. 


“The fact that at present there is no competition does 
not minimize this condition, for we found in our own un- 
biased survey that The Courier-Journal and The Times 
are well read and respected. Not only has there been no 
slackening of editorial alertness, but, sensing the danger 
of a one-paper city, the management has gone to the other 
extreme and presented an almost unlimited amount of 
feature writers, news and picture services and excellent 


reporting. 


advertiser.” 


Statistics from every side in Kentuckiana show 


building increasing, bank clearings consistently 
gaining, retail sales skyrocketing, carloadings up 
and tobacco crop averages higher than any time 


THE LOUISVILLE TIMES 


REPRESENTATIVES: THE BRANHAM COMPANY. RADIO STATION WHAS—50,000 WATTS 


since the World War. 


This, of course, is of great value to the 


Alert advertisers are pros- 


pering with this agricultural-industrial area by 
increasing their schedules in a single low-cost, 
resultful and adequate medium. 


Che Conrier-Zonrual 
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ROSS-FEDERAL 
SURVEY RADIO 
SITUATION 
IN BALTIMORE 


Making more than 6000 
telephone calls during the 
week of November 29th to 
December 5th, 1936, ROSS- 
FEDERAL sums up the radio 
situation in Baltimore. 


QUESTION NO. 1: 
Do you own a radio? 


98.05 %:aia 
YES! 


QUESTION NO. 2: 
Is your radio on? 


28.46% said 
YES! 


QUESTION NO. 3: 


What station are you 
listening to? 


37 65% saia 
WFBR 


28.32% said 
WCAO 


18.39% said 
WBAL 


5.96% said 
WCBM 


| 
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NEW DECISION 
ADDS TO BANK 
NIGHT FUROR 


Theater Operators Divide on 
Appealing Ban 


Chicago, Jan. 12.—Bank nights and 
similar theater promotions received 
a blow here yesterday when Su- 
perior Court Judge Grover C. Nie- 
meyer ruled that prize drawings in 
movies are illegal. 

Following the ruling, some thea- 
ters expressed a desire to continue 
the legal fight, while others dis- 
claimed any feeling of great loss 
over forced discontinuance of prize 
drawings. 

Meantime, however, some 250 
theaters which had been operating 
bank nights under the protection of 
a temporary injunction, halted the 
drawings. 

Judge Niemeyer declared that he 
believes it is unnecessary to decide 
whether or not bank night is a lot- 
tery in the meaning of the anti- 
gambling law. 


Uphold Licensing Law 


He held with city attorneys that 
bank night comes under the provi- 
sions of the city theater licensing 
ordinance, part of which forbids 
“chance distribution” of money or 
any other thing of value. 

Harry Smythe, regional manager 
for Affiliated Enterprises, bank 
night operators, declared his com- 
pany plans to appeal this and simi- 
lar rulings in other states. He point- 
ed out that seven state supreme 
courts have ruled that Bank Night 
is legal. 

The Chicago situation depends 
largely upon how aggressive thea- 
ter managers will be in seeking the 
overthrow of the disputed ordinance, 
he said. This ordinance, forbidding 
prize drawings, exercises control 
over theaters beyond any degree of 
control which applies to department 
stores, banks, meat markets, or 
other business institutions, he added. 

The U. S. Circuit Court of Appeals 
at Boston recently ruled that bank 
night is not a lottery, but also de- 
clared that bank night is in the 
public domain and that a license fee 
for the use of the idea is uncollec- 
tible, thereby aiding Affiliated En- 
terprises and similar organizations 
in one direction, and crippling them 
in another. 


New York Court Differs 


Mr. Smythe pointed out, however, 
in commenting on the Boston ruling, 
that the Appellate Court of New 
York State last week upheld validity 
of the copyrighted plans of Affiliated 
Enterprises. 

W. J. Hollander, director of ad- 
vertising and publicity of Balaban 
and Katz Corporation, largest thea- 


ter operator in the city, said that 
business in general has improved 
markedly, and that the theaters 


have enjoyed their share in the im- 
provement. 

On this ground, he asserted, there 
is some question as to whether it 
is now “vital or necessary” for thea- 
ters to use such promotions to stim- 
ulate their receipts. 

Balaban and Katz found that the 
bank night idea was effective in in- 
creasing business, he added. 


May Hit Other Plans 


Judge Niemeyer’s decision would 
apparently outlaw “chance” distribu- 
tion of merchandise at a theater, ac- 
cording to Kenneth Barnard, gen- 
eral manager of the Chicago Better 
Jusiness Bureau, which has taken a 
leading part in combatting prize 
drawings. 

Three factors 


determine whether 


an offer constitutes a lottery, he 
pointed out, namely consideration, 
chance, and prize. All three must 


lottery. 
If chinaware, for instance, were 
given as a prize in a theater draw- 


be present, to prove operation of a} 


THE WRONG 


"Patchwork Pete," new live trade char- 
acter of Thompson Products, Inc., Cleve- 
land, illustrating sloppy work. 


N.Y. Ordinance 
Deals Blow to 
Fake Closeouts 


New York, Jan. 12.—A death blow 
to fake fire and closing-out sales has 
been dealt by the requirement of 
special permits for the holding of 
fire, liquidation, bankruptcy and 
other sales to be obtained from the 
city’s license department upon pay- 
ment of a $25 fee. 

The new city ordinance applies 
only to sales advertised as being the 
final disposition of goods before the 
termination of a business. The usual 
annual sales held by department 
stores and other established com- 
panies are not included. Sheriffs, 
marshals acting under court orders 
and duly licensed auctioneers are 
similarly exempt. 

Must O. K. Copy 

Merchandise to be offered at sales 
must be itemized, and subject to 
inspection, its origin and method of 
acquisition shown, and the proposed 
advertising submitted to the com- 
missioner of licenses for approval be- 
fore the license is granted. 

Prospective sales holders must pay 
the $25 fee with their permit ap- 
plications, and if the permit is de- 
nied, the $25 is forfeit as the cost 
of investigating their applications. 

Permits are issued for 30 days, 
with an extension of another 30 days 
in the commissioner’s. discretion. 
Failure to comply with the ordinance 
renders the seller liable to a $100 
fine, 60 days’ imprisonment or both. 

The ordinance provides that the 
license contain a description of the 
store’s location, nature of occupancy, 
whether by lease or sublease and 
the duration. 


ing, this practice would constitute 
operation of a lottery, but if a gift 
of chinaware were made to each per- 
son entering a theater, it would not 
be judged part of a lottery, he be- 
lieves. 


Maine Publishers 
Elect Jordan 


Fred D. Jordan, publisher of Ban- 
gor Daily News, has been elected 
president of the Maine Daily News- 
paper Publishers’ Association, suc- 
ceeding Oliver L. Hall, formerly with 
the Bangor Daily Commercial, who 
has become private secretary to Gov. 
Lewis O. Barrows. 

Col. Harry Ross, Bangor Commer- 
cial, was re-elected vice-president; 
Caleb A. Lewis, Waterville Sentinel, 
treasurer, and George A. Bridgman, 
Biddeford Journal, secretary. 


Cc heen Media 


Business papers and direct mail 
will be used by Westfalia Separator 
Co., Bloomfield, N. J., in its 1937} 
campaign to be handled by J. Clem- | 
ent Boyd, Inc., Montelair, N. J. 


Reid Named 


Harold M. Reid, Montreal manager | 


|of J. J. Gibbons, Ltd., Toronto, has | 
been elected vice-president of al 


| agency. 


LIVING MODELS 
GIVE PUNCH TO 
THOMPSON COPY 


‘Patchwork Pete’ to Be Ex- 
emplified in Flesh 


Cleveland, Jan. 14.—Invading a 
field in which few explorations have 
been made, Thompson Products, Inc., 
will use two living men to personify 
“Patchwork Pete” and “T. P. Tim” 
in 1937 advertising. These two char- 
acters will represent two extremes 
in service to fleet owners and oper- 
ators in allied fields served by the 
company, automobile parts maker. 

“Pete” will stand for slow and ir- 
responsible work which breeds dis- 
contented customers, while “Tim” 
shows how to offer service with a 
conscience and make use of every 
modern facility and high quality 
parts to build a satisfied clientele 
and profits for himself. 


The Search Begins 


Many tests were made before the 
ideal living doubles of the mental 
images formed by Thompson execu- 
tives could be found. Strangely 
enough, it was far easier to select 
“Tim” than his opposite. The com- 
pany had no difficulty in locating a 
model with a sunny smile, ingratiat- 
ing countenance and winning dispo- 
sition to play the part of the fellow 
who does everything right, but pick- 
ing a model whose face and figure 
reflected a thoroughly anti-social at- 
titude was something else. 

What was regarded as a faithful 
reflection of all of the qualities which 
are undesirable either in business or 
in other affairs was finally located. 
The owner, however, overwhelmed 
at the opportunity of making a for- 
tune out of a face which he had 
hitherto considered as a liability, be- 
came involved in an accident which 


Contrasted with Pete, "T. P. Tim" stresses 
the company's theme, “there is no sub. 
stitute for good parts and workmanship.” 


put him out of the running. The 
company and the agency, Griswold- 
Eshleman Company, were forced to 
renew the search, emerging, how- 
ever, with a gentleman whose sin- 
ister countenance and _ forbidding 
mien were all that could be desired, 
The advertiser is confident that he 
will inspire readers of trade papers 
with horror for all that he typifies, 

The real-life names of “Pete” or 
“Tim” will remain unknown under 
terms of the legal document which 
permits Thompson Products, Inc., to 
use the photographs for advertising 
and which exempts it from liability 
for any unforeseen damages to the 
character or reputation of either. 

The two characters were intro- 
duced at the Thompson sales meet 
ing here and scored an instantaneous 
hit with dealers. They will be fea- 
tured chiefly in business papers, 
though it is possible that they will 
make an occasional appearance in 
consumer magazines, of which For. 
tune heads the Thompson list. Four- 
color bleed pages will be used in 
that paper. 


~ 


BEETLEWARE 
PREMIUM SUCCESSES 


MORE THAN FIFTY MILLION housewives wanted these pre- 


miums. 


. and took the trouble to get them 


an indication of the 


popularity of Beetleware premiums. The articles shown here were 


used by General Foods, General Mills, Borden, Johnson & Johnson, 


Beechnut, Procter & Gamble and other large premium users. Variety 


of the attractive and useful items molded of Beetle is almost u 


limited. Many practical sales-stimulating ideas are given in the 


premium catalog, free on request to Beetle Products Division, 


American Cyanamid Company, 38 Rockefeller Plaza, New York. 


j 


Filel 


Bos 
kept | 
by mi 
availa 
tribut 
mang 
and t 
henefi 
ward 
store 
sumer 
vertisi 

Hig! 
are CO 
if the 
Mr. | 
meanv 
should 
transl: 
tion t 
can Ul 


“it 
“that ; 
expenc 
masses 


Fis hap 


coming 
are no 
the mé 
proces: 
tory le 
movem 
threate 


life, tk 


pay ab 
“1 
raised, 
to the 
men lc 
Al ex] 
to prof 
lising 
error 
Which | 
it is n 
Vertisin 
necessa 


busines 
N 
This 


agraria) 
er cou 
mankin 
Mr. Fi] 
uon wi 


of mas 


Nass p 
lrom tl 
“This 
Moves | 
lation ¢ 
and ha 
te mot 
the tas) 
Slrating 
busines, 

That 
18 comi 
CONtinu 
it mus 
ese pn. 
advertig 
Which 
I wer g 
‘ork oy 
hey rez 


x: Ea ED oe ele AD Wg Seee Me ae Tee Aye CAS aT a eg 5 ara a 28 3 Sy OM ee hilt eit gnen tke Sd eal 7 a sale aon a a ae + WAL 4 et Sela RRR SOO ie 2 PARC Be ate oir RAR cn’ > ne TUNIC Flats teh Os ieee. Gk as RO CR ME 
, ” (ey st ; al ccs a dg é Peas. Se ee ae ah ao 
‘ \ A 4 4 g ‘ : a Whig ~ J y es ! Po A c c sss. | 4 5 -s % ; 
%y, ¢ 2 " J , Chine ; cates rhe F Fs we 3 ete. a fae : us So Oat» : TY Raa fr ee a Z ; 
Pig pa ae A ee eR Oe OU ee Ee Raa AE he 0 OP pee Bay eer ety Los, ere as eee eee 
ig J ier sient’ ' ee : * rg < ht ute. ‘ a 3 Ace f= : b 5 ja aos Sad a be. = ¥ : a ae | fd ee ~ Tyr PS ae tae aie \- oe a itt . ae @ 3" ° , * a tr 
at A ye . 3 : 
“Se A 
are 
a agi 
Ft 
rl ee January 18, 1937 Jan 
ae | . ee ee ; ee 
5 ‘ ss p : : a ee i ere oe ‘ 
te 5 ae mas pee | % jee ae ve . y at E Saha. ; ei ae . 
peti. | Ps j i sere | henge oy eee oe er ee 
aris 4 | ic ‘ Mar Ay eS ope, eee on oe ; 
| 4 “ij Py Mier ae 
| | “ a : Se cp. 9 
: i J . “te 2 
| ¢ - "ee . | { Pe is - 
| > a oe . “ f, »” 
; a Les o P : i vf - *¢ 
fies ; or ° 4 
“4 ‘ 5s % + wd >. ‘ ‘ ‘te Ss 
“a ob a . : y *e 5 
4 ‘ ee a | ow : 
448% ’ ‘ . 8} Sa | ft he 4 a 2 
a q % : gh — 
: i y A os — a 
F } om : "a ee = ee . . z q 
i, a ee ; ¢ ) 
- . (eo ae ‘s . 4 \i W 
. 3 ‘ E as ey — | ig ae m WY 
b - . 4 -—_ .? " - % . A >. ¢ F : * 2 
re | ; x. | ir AL ae 
| : ; bs p 43 a ‘i ae 
ies, . | ed — PBR. Be. 
* is | . i = cas * Ro O. fee ie co 
ae x ee se ae ay: ce % oo at 
af ° “ve | “aS — —_ <a - = 7 c ig ee ar % Re * f 
. aa ce ONES a ees _ eo oe ak Dae 
emis © shes ea SF ee ch ee a ey i; % 2 : 
Ge Tate « apt my Se" Se. ee ‘ . = ae wid bf at 
Ret SF ee hoje. ad ae Sites . Pi ~  4»* oa Vani i 
i aaa 1s 9 » <a j a »~, safe >» © 
peti s Sp hem., ; 0 = fn. a 4 ges Ee. a va. By Rae oe oo 
Se | % ‘ni ‘ ee | Fat or - suit . 
Ate | ~~ bs ‘ er pam? , | 
+ 8 ake We | 
Pegi dy 
oS if Pe a 
il a 
‘sep: ju) | 
; 
—— = - — | | : . 
a ¥ 
ee, 
yee 
aL ies 3 
4 erent 
Pees 
tie. ae 
oe 
a pee 
ge om 
ort) rae 
ae 
a ae oy ee 
be ae 
me Rs 
= ae uae 
. ‘ f hitea ee 
a gis 
ieee 
Bb Sierat ae 
a ma 
ee ala 
iy 
hoteee, 
Be tm 
Bn ae me 
et 
Ee tee 
ae 
~ gad 
ea 
bi omy — 
pa ae 
ae} or 
ee al 
te x Se PS =e 
Soe ae Oi 
eee a. | 
ome 
Gaoe. ks 
Pe ee Te tana SS laeeSEeaeaQQ@@@@@@SS See ouRauoouw +>>a>a—a—a|—>»™amaoamanmwWwW\>WwOowos 
ores a | | AO <A SOP A RENN a no rR FO RE A ORR A AR A SEES 
rss Pe } 
TOM: | | 
Se | 
‘a po elas al | 
| 
- | 
eS | 
ee ae acs } 
ee ees 
Mig eS: 
bes | 
HET eeAS, | | 
ca mq y } 
¥ ‘ ‘ad : ae eneeeewmen cme ere ‘ we a 
- gee. es. is | als . ' 
ee an 2 Reset > m 
‘<ts vae . egal =: ee a 2 - _ 
Bit Al 5 ae mS 3 % “ee bi 
ie Se i : ae - — 
Ee | Be) = i he ; kod 
hab tke ais | > <. : a re Y 
“A? | j oe —_ be as — | sli eat se “hy 4 
oy < hey ba «§ © 4 * : Se meee a. set . > Ss, ; ¥ ae < 
arty | : a > ae © on : ees * 
eevee ' . * giot e Pe Sorin ‘ = 
iy. bar > ae Ee. a ; ei  iaaaiias 4 a. » 
Sa —_—$— === : = . . aa mee Pe, ‘ a 
Pace en ~ i ‘ K. roe f 2 a hi. 
‘aes ; AE sit rte ae “4 
ai S  eeameaiineeieeeneel | Secse — 2 ees ow f or _ : = 
i Bey a | | (une Be pe ee oa 
Sie Rok ‘ . © At 7 ee 
eh a . : ’ ie ee? : 4 | 
aes Sie a, g, £ oe Pa ta. 
eo ; oo ; | 
an 5 eae —— : a Bea 
FA ea, * of bx 
cS ‘7 
* re > sae J i om 
i oes gee, be 
ere, : | a ee Me v 7 ’ ‘a 7 
4" = a i. . ae 7 
e ‘ Se _— 
ets Sh San | : , ’ eg q 
. : On S x 1 
= ay. | e G x 
7 eae 
ae 
> oe | § ‘ 1 det 
ee |  * 2 SoS A ha alice s - Diaiy 
er | Proekt QE 
‘ee +t | fe 
Scar ae | 
cas ae | REW tin 
Ea a a ( 
oe es — ee 
¥ oa | \" 
Bs al : “ir, F 
ag A 
ene a. frag 
ee eA sth} 
i : | eC - 
a : fi 
= Es S 
ge ns ~ ¥* . 
a eA q ; & “ Wit 
“sae ayes y Hie ; I 
toe ah) | ee 0 
a MUA a) r th 
> S 4 ; | 4 
io 8B gE : . 
sige 3 . | a } ] 
ey oy eee . ae 7 as | : rs 
ea 5 sUCti 
tae Tae ‘ i 4 : 
Sal io). | ae “eS 
eee , 
PAH ses > ae 9 
set HE ga 
Rey LS 
Soe a 
ne Be 
Mi SBS. Si : é : / ; ag ; : oa 
Weare Te. : oy ee y eb doy Ne tig P Wor. eS es Reesor i ‘st Se IO e . Rule ciara ay Re co bien TP « ey * AU ee ieee ae oe A nara a rs ae, Ch aes wa ‘ “57 Be eh ae ~ ae ‘ou . eee iy nae er. eine acl ; ne gts en f are ee eke et a agro Se ; 
es ee OS Te ep he BR : ote, motte be meee ee ee ar a erat ne heed rans ee Ok isha R ey Bee) ete neg ae IF ee ates Se GSR SEs ae en ae ie : 
oe ye ta git ey a 4 oi 5 é ; - as in . ae : : Ee ay : ¥: 5 bie bat 2a . Jes i re > ae f én te a 4 a nee rs ea iS “ye Chat ae S as iy j a Rey Sek eee. ok = c Aes p ae 4 he ei. 4 


January 18, 1937 


+ agli =~ 


— cn 
ae 
FR yg i 


‘, 


Ee ogi 


si ae ae ld rie Ay; , ops so 


ADVERTISING AGE 


: 
% 


43 


FRESH MESSAGE 
OF HOPE URGED 
IN ADVERTISING 


filene Says Coming Changes 
Must Be Told 


Boston, Jan. 12.—TIndustry has 
kept its covenant with the consumer 
py making more and better products 
available at lower prices, but dis- 
tribution has held to a dog in the 
manger attitude, piling cost on cost 
and thus denying the masses the 
penefit of industry’s ingenuity, Ed- 
ward A. Filene, Boston department 


- store magnate and exponent of con- 
. sumers’ co-operatives, told the Ad- 
". vertising Club of Boston today. 

: Higher wages and lower prices 
he are coming because they must come 
\d- if the present system is to survive, 
to Mr. Filene asserted. But in the 
Ws meanwhile, he believes, advertising 
in- should be given the assignment of 
ng translating the story of this evolu- 
ed. tion to the masses in terms they 
he can understand. 

* The Big Objective 

or “It may be objected,” said he, 
ler “that advertising is too costly to be 
ich expended in an effort to educate the 
to masses to an understanding of what 


ing is happening, of the good that is 
‘ity coming and of the processes which 
the Bare now definitely at work; but if 
the masses, by such an educational 
tro- process, can be kept from retalia- 
eet tory legislation and the dangerous 
ous movements which now so definitely 
fea- threaten our economic and political 
ers, § \ife, the expenditure will pay and 
will F pay abundantly. 
in “If this objection of expense is 
For | “yaised, it may be well to think back 
to the days when so many business 
in men looked upon all advertising as 
an expense, instead of an essential 
to profitable business. It was adver- 
' tising men who showed them their 
-who sold them the idea 
which they had failed to grasp—and 
it is not unreasonable to look to ad- 
vertising men to take this great and 
next step forward in 
business education.” 


error - 


necessary 


Need New Understanding 


This machine age and the old 
agrarian era are alike in that neith- 
er could run successfully unless 
Nankind knew how to run them, 

d Mr. Filene continued. This genera- 
ton will have to grasp the principle 
/ot mass distribution, as well as of 

Nass production, or it cannot profit 
rom the latter. 

“This, when once understood, re- 
hoves all pressure for misrepresen- 
talon and all incentives to mislead, 
ald harnesses every motive, even 
“ie motive of human selfishness, to 
te task of discovering and demon- 
‘rating how profitable these new 
Susiness truths will be,” he said. 

That, inevitably, is what business 


ww 


'S Coming to, and if advertising is to | 


“ollinue to be the voice of business, | j 
give clear expression to/| 


must 


‘ese hew truths. It must not only 


““Yertise real values, the buying of | 


“ich will conserve the purchasing 

“er of the masses, but it will also 
“Ts Out a technique by which the 
“WY reasons for these lower prices 
“¢ better values will be made so 
~. as to inspire the co-operation 
ie Masses so necessary in these 


Lew +3 
&W tin ’ 
lmes,”” 


yre- 
es Choking the Machines 
rine \y 

“t. Filene closed with an arraign- 
ere ‘ retail business as at present 
=e victed. Said he: 

... Production must have mass 
et) “Suton, which means that it 
aii a oe Mass distribution outlets, 

_ ‘urther means that the goods 
the ,. Droduetion must be distrib- 
bl ' “Ithout the enormous increase 

‘ti of production which is | 
ork. ~ case—an increase of two, | 

‘ve, or ten times production | 
‘monly, and often 20 times 
price, although this price 
— les 


a fair profit to capital.” 


Swank Picks Agency 


Swank Products, Inc., ‘Attleboro, 
Mass., men’s jewelry and braces, has 
appointed Alfred J. Silberstein, Inc., 
New York. Media will include na- 
tional magazines, college dailies, 
and, on a co-operative basis, news- 
papers. 


Takes Research Post 


Albert Q. Maisel has been ap- 
pointed director of copy and research 
of the A. W. Lewin Co., Newark, 
N. J., agency. He was for several 
years a member of the copy staff of 
Ruthrauff & Ryan, Inc., New York. 


Has Financial Account 


L. N. Rosenbaum & Sons, New 
York, financing and reorganization 
firm, has appointed United States 
Advertising Corporation, New York. 
Leo J. Paulin is account executive. 


H. L. Williams 


to Manufacture 
Sailing Boats 


New York, Jan. 12.—Cape Cod Ship 
Building Corporation has been sold 
to a group headed by Harvey L. 
Williams, who has been acting in an 
advisory capacity for the past year, 
under the terms of an option. The 
company makes Cape Cod sail boats, 
distributed through department 
stores in major cities. Prices range 
from $19.85 to $117.50, and a line of 
larger boats sells for $150 to $350. 

Mr. Williams, who is an enthusi- 
astic yachtsman, said that he fore- 
sees a vogue for sail boats that 
parallels the current popularity of 


skiing. Popular interest in sail boats 
was engendered during the early 
days of the depression, when their 
low initial cost, small upkeep ex- 
pense and the pleasure of individual 
piloting and tacking became known, 
as compared with the more costly 
power boating. 


Enjoyed Big Year 


Sales in 1936 were reported by Mr. 
Williams as being 150 per cent 
greater than the previous year, with 
deliveries made through several hun- 
dred retail outlets in 37 states. 

Leading promotions were staged 
at Saks-Fifth Avenue store in New 
York, and the Jordan Marsh Com- 
pany in Boston. 

In 1937 the merchandising program 
will continue to be centered around 
department stores, and will feature 
sailing schools, as in 1936, while an 


effort will be made to follow through 
with actual sailing, through arrange- 
ments with local yacht clubs. Mr. 
Williams believes this will permit the 
completion of a cycle designed to 
lead to the sale of the boat. 

The Cape Cod firm is more than 
40 years old, and has a plant at 
Wareham, Mass. Advertising is 
handled direct. 


Forbes to KNX 


William E. Forbes has joined the 
commercial department of Station 
KNX, Los Angeles. He has been with 
the Don Lee network for two years. 


Agency for Books 
Madison’s, Montclair, N. J., book- 
seller, stationer and publisher, has 
appointed J. Clement Boyd, Inc., 
Montclair, to handle its advertising. 
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January 18, 1937 


Robert H. McClintic, formerly adver- 
tising and sales promotion manager, 
Koppers Products Co., has been named 
assistant to the president of the Koppers 
Co., parent organization in charge of all 
advertising and sales promotion for the 
dozen divisions and affiliates. 


Gerth-Knollin Expands 

Richard Merrifieid, formerly with 
Sunset, has joined Gerth-Knollin Ad- 
vertising Agency, San Francisco, as 
copywriter. Cyril Wright has been 
appointed as account executive. The 
agency has taken added space at 111 
Sutter st. 


Thompson to New York 

George E. Tnompson has resigned 
as director of outdoor department 
of Freitag Advertising Agency, Chi- 
cago, to open a New York office at 
420 Lexington ave. as Eastern sales 
representative of several poster and 
paint plants. 


Diamond to Build 


Harry Diamond, head of Chicago 


Sign Sales Corporation, Charlotte, 
N. C., has purchased property on 


South Graham st. between W. 3rd st. 
and W. 4th st. and will erect a 
three-story building there. 


| 
| 
} 
| 
| 


}and gas and coke, all with headquar- 


| in charge of all 


Tierney Tells 
New Koppers 
Sales Lineup 


Pittsburgh, Jan. 12.—A new adver- | 


tising lineup was announced today | 
by J. T. Tierney, president of Kop 
pers Co., with the appointment of | 


McClintic as his assistant 

advertising and | 
sales promotion matters for the| 
company’s divisions and _ subsidia 

ries, except for the coke plants. 

Mr. McClintic formerly was adver- 
tising and sales promotion manager | 
of Koppers Products Co. Koppers | 
divisions now are engineering and 
construction (formerly Koppers Con- 
struction Co.); tar and chemical 
(formerly Koppers Products Co.); | 


Robert H. 


ters in Pittsburgh; Bartlett Hay- 
ward and American Hammered Pis- 
ton Ring, both in Baltimore, Md., 


and Western Gas, Fort Wayne, Ind. 

Koppers subsidiaries and affiliates 
are The Maryland Drydock Com- 
pany, Baltimore, Md.; The White 
Tar Company of New Jersey, Kear- 
ny, N. J.; and Koppers Coal Co., 
The Wood Preserving Corporation, 
Koppers Rheolaveur Co. and Hiler 
Engineering and Construction Co., 
all in Pittsburgh. 

Product advertising activities will 
be handled through Ketchum, Mce- 
Leod and Grove, Inc., Pittsburgh, ex- 
cept for the coke plants and the 
automotive advertising of the Amer- 
ican Hammered Piston Ring Divi- 
sion, handled by the Atkin-Kynett 
Co., Philadelphia, Mr. Tierney said. 

A survey preliminary to a possible 
series of institutional advertise- 
ments is being conducted by Batten, 


Barton, Durstine and Osborn, Inc., 
Pittsburgh, Mr. Tierney also dis- 
closed. 


Ward Sales High 


December sales of $51,789,337 of 
Montgomery Ward & Co., Chicago, 
set a new monthly record for the 


company, exceeding the previous rec- 
ord of $45,455,404 set in October. 


MARKETS 


instead of duplication 
added by 


Six of the women’s magazines used by Pineapple Pro- 
ducers Cooperative Association, Ltd. have a total eireula- 
tion of 13,890,000, 


That's 
duplication. 


coverage, of 


course, 


But admittedly there’s 


How could they make a big addition, that 


wouldn't be duplication, but nearly ALL ApprrioN ? 


They and their ageney, Botsford Constantine & Gard- 
ner, added The Household Magazine, with its 1.850.000 


circulation 


mostly all New 


MARKET . the pros- 


perous profitable well-recovered market represented by 


Small Town America. 


Thats where the other magazines 


“seatter.”” and where Household goes specifically, to the 


tune of 1.850.000. 


Is YOUR list as good as your distribution ? 


THE 


HOUSEHOLD 


MAGAZINE 


New York Chicago 


Detroit 


Arthur Capper, Publisher, Topeka, Kansas 


Cleveland 


San Francisco | 


ADVERTISING AGE 


G tti P ersonal 
Frank Busch, assistant manager of the Hoyt Hartford office, and 
Betty Whatley, daughter of the vice-president of Aetna Life Insurance 
Company, have vowed to make a go of it together. 
after a fall on the station 


Ed Sutphin, New York Sun, 
It’s in a and the 


Walking home one evening last week 
platform at his home at Rutherford, N. J., 
was surprised to learn he had a broken ankle. 
injury will keep him at home several weeks. 

Edwin Friendly, New York Sun, will present a painting of the late 
Louis Wiley, business manager of the New York Rochester 
members of the Society of the Genesee at the annual banquet Jan. 18. 
The portrait is a gift from Mr. Wiley’s sisters to the organization he 
founded. 


cast 


Times, to 


The staff of Ruthrauff & Ryan, celebrating the agency’s 25th anni- 
versary Jan. 10, took notice of the hobbies of their chiefs, as well as 
Miriam Raines, the original employe, who is still with the company. 
They presented Fritz Ryan with a ship model and gave W. B. (“Ruth”) 
Ruthrauff an oil painting of a horse. 

Norman Tveter, Erwin Wasey space buyer, is promoting a series 
of social affairs scheduled by Rainbow Division Veterans. The next 
event, for which Norman has rounded up many former members of 
the famous military organization, will be a dinner dance at Murray’s 
Jan. 23. 


PUBLISHER, ARTIST, COLUMNIST GET TOGETHER 


At the Banshee Club meeting in the Waldorf Astoria Hotel, New York, the 

candid cameraman catches Arthur "Bugs" Baer, columnist (left), Rube Goldberg, 

cartoonist and Thomas H. Beck, president, Crowell Publishing Co., during a 
light moment. 


W. H. Carey, associate advertising manager of Time, sailed Jan. 9 
for Ireland, where he will recuperate from an appendectomy. 

Albert Greenfield, advertising manager of the Allied Brewing and 
Distilling Company, whose hobby is photography, has agreed to furnish 
a paper in his field with a pictorial record of a West Indies cruise 
sponsored by the Metropolitan Liquor Package Store Association. 

George Bijur, Fletcher & Ellis v.p., sailed on the Aquitania Jan. 13 
for a stay of seven weeks in Europe. He will study European mar- 
keting methods in the food and drug fields and expects to spend some 
time skiing at St. Anton. 


Al Shuman, of the Fort Worth Star Telegram, and Mrs. Shuman, 
sailed Jan. 9 for a world cruise on the Empress of Britain. They will 
be gone from three to five months. 

Bernard Barnes, of Fortune, and his bride, the former Caroline 
Payne, have returned from a three week’s honeymoon in Mexico. 

Another one of the Evanston Cradle’s darlings has come to rest 
at the home of Stanley Clague, Modern Hospital secretary, and Mrs. 
Clague. Christened Stanley, the infant was born on Armistice Day 
and joined the Clague household on Christmas eve. 

Fame is fleeting note: John J. Gillin, Jr., of WOW, had talked over 
the air regularly since 1926, except for the last six months when ex- 
executive duties monopolized his time. He responded to a distress call 
New Year’s Day, when John K. Chapel, staff announcer, was ill. And the 
‘phone board was flooded with calls asking his identity. 

S. W. Botsford, founder-president of the Advertising Club of Los 
Angeles 25 years ago, was guest of honor at the club’s recent birthday 
festivities. 


Gilbert Victor, copy chiet of Philip Klein, Inc., Philadelphia, won 


a pair of shoes in the Wright Arch Preserver contest. 

Helen Wing, in charge of radio production for Needham, Louis 
and Brorby, Inc., Chicago, also put her spare time to advantage. Her 
entry in a handwriting-slogan contest was a_ prize-winner. 

Arthur Towell, Madison, Wis., agency president, has been picked 
to direct the Madison celebration of President Roosevelt’s birth- 


day. 

Frank E. Gannett, the publisher-radio man, was high man among 
the Republican presidential electors in New York state, a 
by the State Election Bureau revealed. . 


tabulation 


Muriel Watters Hillman, former copy-writer and designer for the 


Springfield Newspapers, Springfield, Mass., and Walter J. Carlisle, 
associated with Kraft-Phenix Cheese Corporation, had words Dec. 31, 
but the right kind. After a wedding trip to Florida, they will reside 


in Atlantic City. 

J. M. McClelland, publisher of the Longview Daily News, Longview, 
Wash.. and Ruth Pepper, also exchanged vows, on New Year's Day. 
Mrs. McClelland was formerly secretary to F. W. Richardson, president 
of the California Press Association. 

Norman R. Hamilton, publisher of the Stur, Portsmouth, Va. was 
sworn in as representative of the second district of Virginia at the 
opening of the House of Representatives, but not in the new suit he 
had purchased for the occasion. On his arrival in Washington, he left 
his luggage in his automobile, returned to find a window smashed, and 
the luggage gone. 


Coin Machines 


Emphasize New 
Sales Devices 


Chicago, Jan. 12.—New advertising 


j}and sales promotion devices took a 


prominent part in the exhibition 
here this week of the National Ags. 
sociation of Coin Operated Machine 
Manufacturers. 

International Mutoscope Reg} 
Company, Inec., New York, has 
topped the new edition of its Photo. 
matic picture-taking machine with 
the “Robintravlo,” a portable adver 
tising device. 

The Robintravlo, about 15 inches 
high, incorporates a revolving lap 
tern slide arrangement, Which 
throws an advertising message upon 
the stationary screen portion of the 
mechanism. Three messages are 
presented, “One minute, one dime,” 
“Take your own photo,” = and 
“Already framed.” 


Clocks Draw Patrons 


To draw consumer attention to 
itheir pinball games, D. Gottlieb @ 
'Co., Chicago, have placed large 
Hammond clocks at the heads of 


many of their game tables. 

The exhibit of the A. B. T. Man. 
facturing Company, Inc., Chicago 
featured the company’s new motion 
picture, ‘“‘No More Wooden Nickels,” 
said to be the first sales film in the 
coin machine industry. It pictures 
the efficiency of the A. B. T. coin 
detector device, and will be run of 


by A. B. T. salesmen in manufac. 
turers’ offices. 
Unusual products shown at the 


exposition included radios with mir. 
ror or colored glass fronts, displayed 
by several companies, and a combi 
nation world globe and radio, made 
by Globe-Trotter Radio Company 
Chicago. By turning the globe, the 
listener tunes the set. The manu: 
facturer advertises the set as “The 
only radio in the world.” 


F. S. S. Gets Features 


Features developed by the news 
paper syndicate division of Homer 
McKee, Inc., including a _ classified 
advertising promotion strip, have 
been taken over by 
Syndicate, Chicago, S. I. Neiman 
general manager, announced. 


Dagworthy to U. & U. 


John H. Dagworthy has been ap 
pointed New England representative 
of Underwood & Underwood Illustré 
tion Studios, Inc., New York. His 
headquarters will be at 470 Boylsto 
St., Boston. 


“Parents’”’ Make Award 


The Parents’ Magazine 1937 Meda! 
for Outstanding Service to Childrel 
was awarded Jan. 15 to Dr. Alle 
Roy Dafoe. 


Feature Sales! 
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George W. Overton, president, 
b $27,000 and bonus of $25,146; Ray- 
mond M. Gunnison, vice-presidert, 


January 18, 1937 


ADVERTISING AGE 


cHOW SALARIES 
OF ADVERTISING 
FXPERTS IN °35 


(Continued from Page 10) 


Ralph L. Arnheim, secretary-treas- 
yrer, $25,999; M. Clarence Goldman, 
vice-president, $25,999; Charles A. 
Bethge, vice-president, $25,999; Ed- 
car L. Schnadig, vice-president, $27,- 
99; Jacob Beck, New York manager, 
$16,999. 

"Chi ago Printed String Company 
_Charles Weiner, president, $20,000; 
Otto Vogl, secretary, $20,000. 

Chicago Roto Print Company—aAl- 
fred B. Geiger, president, $30,000. 
Cord Corporation—L. B. Manning, 
president, $60,000; W. H. Beal, vice- 
president, $25,000. 


Printing Business Good 


Inc.— 
$16,- 


Cuneo Printing Industries, 
Fr. M. Stewart, vice-president, 
500: commissions, $10,955. 

Curtiss Candy Company—Otto J. 
Schnering, president, $19,010. 

Decatur Newspapers, Inc., Deca- 
tur, IIL—H. C. Schaub, president, 
$16,000; F. M. Lindsay, vice-presi- 
dent, $16,000. 

Alfred Decker & Cohn, Inc.—Al- 
fred Decker, president, $20,666. 

A. B. Dick Company—A,. B. Dick, 
Jr, president, $48,000; Edison Dick, 
vice-president, $24,000; M. E. Rob- 
erts, sales manager, $30,000. 


Ditto, Inc.—H. T. Worthington, 
president, $13,000 and bonus of 
$6,776. 

Dole Valve Company—John L. 


Dole, secretary, $16,000. 

R. R. Donnelley & Sons Company 
‘Thomas E. Donnelley, board chair- 
man, $21,060 and bonus of $17,571; 
(, G. Littell, president, $26,000 and 
bonus of $50,282; H. P. Zimmerman, 
vice-president, $4,212 and bonus of 
$30,169; I. A. McKenna, vice-presi- 
dent, $2,527 and bonus of $35,022; 
C. F. Beezley, Jr., vice-president, 
$4212 and bonus of $13,046; Harry 
King (New York), vice-president, 
$6,318 and bonus of $10,692. 


Salaries By Donnelley 


Reuben H. Donnelley Corporation 


$22,500 and bonus of $25,146; C. O. 
Lillyblade, vice-president, $17,000 
and bonus of $25,146; Arthur H. 
Bamforth, vice-president, $17,000 and 
vonus of $25,14€; Thorne Donnelley, 
Vice-president, $13,500 and bonus of 
$25,146. 

Edison General Electric Appliance 
Company—George A. Hughes, presi- 
dent, $18,749. 

Electric Household Utilities Cor- 


Doration—Edward N. Hurley, Jr., 
president, $30,000. 

Elgin Courier-News Publishing 
‘ompany—-R. Eaton Fedou, presi- 


Cent, $7,200 and bonus of $11,703. 
Wasey & Co.—Z. L. Potter, 


®president, $17,633. 


Erw in 


—— 


Smarter designs of automobiles, 

‘marter and more sensible summer 
othes, whiskey and soda—just a 
®w of the ideas successfully put 
‘ver in American merchandising 
“rough the "country club sot" 


SOLFING'S 300,000 circulation 


{ 


aches half of ALL the private 


Cn) . e 
2° club members in America .. . 
* their homes, 


| 


Former advertising and sales promotion 

manager of the Leonard Refrigerator Co., 

Detroit, Paul D. Sowell has joined Mont- 

gomery Ward & Co., Chicago, as re- 

frigeration merchandiser, heading adver- 
tising and sales promotion. 


Esquire, Inc.—-David A. Smart, 
president, $30,000; Arnold Gingrich, 
editor, $19,114; W. H. Weintraub, 
salesman, $30,000. 


How Hearst Paid 


Evening American Publishing 
Company—Merrill C. Meigs, general 
manager, $46,950; William M. Me- 
Namee, advertising director, $31,926; 
F. J. McCarty, editorial secretary, 
$20,150. 

Marshall Field & Co.—Charles G. 


Bunker, vice-president, $25,000; 
George W. Young, vice-president, 


$20,000; Paul C. Fleer, general man- 
ager, (Davis Store), $35,000. 
Fitzpatrick Brothers, Inc.—J. 
Fitzpatrick, president, $20,800. 
Formfit Company—A. Kunstadter, 
president, $31,500; S. Kunstadter, 
vice-president, $21,250. 


E. 


Charles Daniel Frey Company— 
Charles Daniel Frey, president, 
$37,999. 


Poster Rewards Given 


General Outdoor Advertising Com- 
pany—Alexander L. Bauers, vice- 
president, $15,950. 

H. W. Gossard Company—R. 
Stirton, president, $28,039; D. 
Stirton, vice-president, $17,360. 

W. F. Hall Printing Company— 
Hadar Ortman, president, $25,000. 

Hart Schaffner & Marx—Mark W. 
Cresap, chairman-president, $36,833; 
Meyer Kestenbaum, vice-president, 
$20,666; Joseph Kelchione, designer, 
$18,000. 

Henneberry Rotogravure Com- 
pany—George F. Henneberry, presi- 
dent, $45,000; Fred Herendeen, vice- 
president, $45,000. 


C. 
M. 


How Others Fared 


Illinois Publishing and Printing 
Company (Chicago Herald and Ex- 
aminer) —Homer Guck, publisher, 
$46,950; Victor Watson, assistant 
publisher, $20,239; W. H. Murphy, 
advertising director, $20,866; J. A. 
Dickson, national advertising man- 
ager, $15,650. 

Jahn & Ollier Engraving Company 

V. M. Ollier, president, $21,599; 
C. Ss. Boothby, vice-president, 
$21,128. ; 

Jewel Tea Company—W. D. Smith, 
vice-president, $15,490; Robert Hil- 
ton, vice-president, $20,204; F. M. 
Keach, vice-president, $23,704; C. W. 
Kaylor, vice-president, $20,204. 

Journal of Commerce Publishing 
Company—John D. Ames, president, 
$24,615. 

H. W. Kastor & Sons Advertising 
Company—Harry D. Cohen, $29,815; 


Leroy A. Kling, $16,042; Irving R. 
Allen, $25,891. 

La Salle Extension University— 
| J. G. Chapline, president, $21,033; 
R. L. Swats, vice-president, $20,744. 


(Golfing. 


| 
‘EAST JACKSON BLVD., CHICAGO | 
20 VESEY ST.. NEW YORK 

| 


W. E. Long Company—wW. E. Long, 
president, $17,326. 


Lord & Thomas Salaries 


Lord & Thomas—R. D. Allum, vice- 
president, $29,995; G. D. Bertke, art 
director, $17,750; George Isaac, radio 
manager, $17,990; <A. D. Lasker, 
chairman and president, $52,000; A. 

(Continued on Page 46) 


\Oldsmobile 


| bly line today. 


Is 
Closed Down by 
Supply Shortage 


Lansing, Mich., Jan. 13.—The Olds- 
mobile factory halted its final assem- 
The General Motors 
unit announced the closedown in a 
full-page advertisement in the Lans- 
ing State Journal yesterday, giving 
shortage of necessary materials as 
the reason. 

The company will continue to op- 
erate as many departments as pos- 
sible in an effort to build up inven- 
tories of parts for which materials 
are available, the advertisement, 
signed by C. L. McCuen, general man- 
ager, said. He explained that the 
closedown came with the largest 
bank of orders in the company’s his- 
tory on file. 

“We are in receipt of voluntary 
petitions signed by 5,500 of the men 
in the Oldsmobile factory,” the ad- 
vertisement said, “in which you have 
stated your desire to remain at work. 
This petition, already signed by over 
78 per cent of the hourly workers, 
is headed by the following message 
to the management: 

“We, the undersigned employes of 
Olds Motor Works division of Gen- 


eral Motors, declare that in the pres- 
ent dispute between the United Auto 
Workers of America and General Mo- 
tors Corporation, the U. A. W. A. do 
not represent us and we, the under- 
signed, want to continue work.” 

The advertisement concluded by 
pledging the company to protect the 
best interests of its employes. 


Promotes 1940 Olympiad 


Promoting the 1940 Olympic games 
to be held in Tokyo, Japan, the 
Board of Tourists Industry of the 
Japanese Government Railways is 
distributing in the United States a 
1937 calendar calling attention to 
the 12th Olympiad. 


Race Tracks Cooperate 


A co-operative effort to sell New 
England to tourists has been made 
by three New England race tracks, 
Narragansett, Suffolk Downs, and 
Rockingham, in a series of advertise- 
ments addressed to horse racing 
fans. 


Dunk Opens Office 


Howard W. Dunk has opened an 
office at 500 Fifth Ave., New York, 
as an independent consultant and 
creator of sales promotion and mer- 
chandising plans on the use of pre- 
miums. Mr. Dunk is secretary of 
the Premium Advertising Associa- 
tion of America. 


Carnation in Canada 
Increased use of newspapers and 
magazines by the Carnation Com- 
pany, Ltd., Toronto, Ont., is being 
supplemented by the new 52-week 
“Carnation Contented Hour” radio 
show over CRCT, Toronto, and 
CFCF, Montreal. The Baker Adver- 
tising Agency, Ltd., is in charge. 


. 

Dawson Opens Campaign 

Dawson's Brewery, Inc., New Bed- 
ford, Mass., has launched a news- 
paper campaign in Boston and vicin- 
ity for Dawson's ale, featuring the 
new quart-size bottle and cap-sealed 
can. 


Shipway to Nash 


Victor Shipway has been appointed 
special sales representative of the 
Nash division of Nash-Kelvinator 
Corporation in the Far East. He 
was formerly with General Motors, 
Chrysler and Willys-Overland. 


Giellerup Promoted 
S. H. Giellerup has been elected 
vice-president of Marschalk & Pratt, 
New York agency, being succeeded 
by A. R. Anderson as secretary. 


Striteh Promated 


George J. Stritch has been named 
manager of manufacturers — sales 
division office of The B. F. Goodrich 
Co., Detroit. 


Dominance in Nebriowa’ 


© Newcomers to Nebriowa—listeners 
and advertisers alike — soon recognize 
the leadership of W O W. 


creased successful impacts — at de- 


creased cost—schedule 


* 


ON THE N. 


For in- 
*NNEBRIOW A—the 


your advertis- 


ts Omaha. 


590 KC 


rich 
BRaska and western IOWA. 
Its radio capital is WOW, 


ing on “the station with all the good 
programs'—W O W. 


of eastern NE- 
Its business capital 


market 


OMAHA, NEBRASKA 


5,000 Watts 


John Gillin, Jr., Mgr. 


John Blair Co., Representatives 
New York, Chicago, Detroit, San Francisco 


B. C. RED NETWORK 


* 


COVERS THE NATION'S MARKET BASKET! 
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OUTLINE PLANS 
OF AFFILIATION 
‘97 CONVENTION 


Mid-Winter Meeting Hears 
Schedule of Speakers 


Buffalo, N. Y., 


Jan. 13.—With 50 
members present from seven of the 
nine advertising clubs comprising 
the organization, plans were formu- 
lated here last week for the 34th 
annual convention of the Advertis- 
ing Affiliation, May 14-15 in Erie, 
Pennsylvania. 

The program was announced by 
Don Allshouse, advertising manager 
of the Northern Equipment Co., Erie, 
convention chairman, and Edward C. 
Doll, advertising director of Lovell 
Manufacturing Co., Erie, convention 
program chairman. 

Speakers Are Listed 


Speakers to appear at the conven- 
tion will include Glenn Griswold, 
editor-in-chief, Business Week; 
Frank W. Lovejoy, sales manager, 
Socony Vacuum Oil Co.; Dr. Hubert 
Greaves, department of public 
speaking, Yale university; 

James P. Savage, director of pub- 
lic relations, National Association of 
Manufacturers; June Rhodes, New 
York, public relations expert; Bar- 
clay Newell, advertising director, 
Flint & Kent department store, Buf- 
falo; and Earl Pryor, radio director, 


Batten, Barton, Durstine & Osborn, 
Inc. 
Harold W. Donahue, sales man- 


ager for Lawson & Jones, London, 
Ont., printers, and president of the 
Affiliation, presided at the annual 
mid-winter directors meeting at 
which the convention plans were un- 
folded. Speakers at the meeting in- 
cluded Eugene L. Klocke, president 


of the Greater Buffalo Advertising 
Club; Harry W. Whitney, first vice- 
president of the Affiliation, and 
Donald A. Thomas, secretary. 

farl Putnam, representing the 
Kitchener-Waterloo, Ont., club, also 


presented a plan for creation of an 
identifying plaque to be used by 
each member, signifying member- 
ship in his local advertising club 
and the Affiliation. A design of the 
plaque is to be prepared and _ sub- 
mitted at the convention. 
Discussing convention plans, Mr. 
Klocke and Mr. Whitney reported 
probably 100 members of the Buffalo 
club would attend. Other club rep- 
resentatives also reported plans for 
large attendance at the annual con- 
clave. 
Mr. Klocke 


disclosed the Buffalo 


club has attained a membership of 


| 
| 


AFFILIATION CHIEFS 


GET TOGETHER AT BUFFALO MEETING 


Don A. Thomas, secretary; Eugene L. Klocke, Buffalo club president, and Harry W. Whitney, first vice-president, have an in- 
formal chat at the annual directors’ meeting in Buffalo last week of the Advertising Affiliation. 


more than 1,100 and is now the sec- 
ond largest in the country. 


Has 1,100 Members 


Clubs represented at the mid-win- 
ter meeting were Erie, Cleveland, 
Buffalo and Pittsburgh in the United 
States and Hamilton, London and 
Kitchener-Waterloo, from Canada. 

The Buffalo Club’s annual presi- 
dent’s reception and banquet at the 
Hotel Statler also was held during 
the Affiliation’s meeting here, and 
more than 1,600 members and their 
wives attended. 


To Issue Monthly 


The Commentator, New York, new 
pocket-size news publication, will be 
issued monthly beginning Jan. 20, 
and will sell for 25 cents per copy. 
Lowell Thomas is editor. No adver- 
tising will be carried. 


Dodgson at Resort 


Huntsville and Lake of Bays, both 
summer and winter resort section of 
Ontario’s playground, has appointed 
3urt Dodgson promotion manager. 


Agency for Eagle 
The Eagle Shoe Co., Montreal, has 
appointed Stevenson and Scott, Ltd., 
Montreal, to handle a newspaper cam- 


paign for “Strider,’’ men’s shoes. 


A REAL INDEX 


Retail Sales Up 20% 


Retailers report 20% increase 
over 1935 which topped 1933 by 
3 million. 


140,000 New Chevrolets 


All time high production with 
3 million dollar payroll. 


New Car Sales Top 1929 


New record shows healthy mar- 
ket for all commodities. 


2nd Rail Center in Wis. 


Janesville second only to Mil 
waukee—business up 50% over 
1935 


consin outside Milwaukee 


to Active 1937 Sales in 
Janesville’s 100,000 Market 


Facts of 1936 show a New Prosperity. with Janesville 
Payrolls Up, 9,000 Employed, Sales at 7 year peak. 


Building Jumps 70% 
High rents, serious shortage of 
houses boosts construction in 
all lines in 1937. 


Parker Pen Sales Up 23% 


852 employed year round; sales 
set year record; plant ex- 
pands 


Farmers’ Monthly Income 
from Milk Is $210,000 


_ 20 National Industries 


Janesville’s 1936 population is 26,400—market of 100,000 in four 
counties responsive to national advertising in the Gazette and 


WCLO. Ideal newspaper-radio combination 
Write Wisconsin Markets, Inc., Carpenter Bldg., Milwaukee— 
33 fully analyzed markets—one order, one check covers Wis 


Janesville (Wis.) Gazette 
Radio Station WCLO 


Rock County farmers paid reg- 
ularly; buying new equipment. 


Diversified industry and farming 
bring 10!/2 million income. 


Largest Salmon 
Producer Plans 


Winter Effort 


Seattle, Jan. 12—-A campaign for 
the promotion of Pink Beauty canned 
salmon will be launched early in 
February by the New England Fish 
Company of Seattle, according to R. 


R. Farish, manager of canned sal- 
mon sales. Newspapers will be the 
principal medium employed in_ se- 


lected cities. 

The campaign will be accompanied 
by intensive merchandising work 
among brokers, jobbers and retailers 
and the latter will be supplied with 
attractive point-of-sale display mate- 
rial. 

Largest in Field 


The New England Fish Company, 
which produces yearly from 600,000 
to 800,000 cases of canned salmon 
and about 25,000,000 pounds of fresh 
and frozen fish, handles the largest 
volume of food fish of any company 
in North America. Its total volume 
is between 800 and 100 million pounds 
per year. Its fishing and canning 
operations extend from Eureka in 
Northern California to Cordova in 
Southwestern Alaska. It owns and 
operates 23 salmon canneries, in ad- 
dition to 15 fresh fish stations and 
various storage and by-product plants. 


A 64-page book, profusely illus- 
trated, entitled “NEFCO from Sea 
to Shelf,” has been issued for dis- 


tribution to brokers and representa- 
tives. It gives one of the most com- 
plete accounts of salmon fishing that 
has been published and full informa- 
tion concerning the history of the 
New England Fish Company and its 
various operations. 

The account is handled by The Iz- 
zard Company, Seattle. 


Studebaker Sets Mark 


Record for retail deliveries was 
established by The Studebaker Cor- 
poration, South Bend, Ind., last 
month, it was announced when 6,769 
passenger cars and trucks were de- 
livered in the United States, com- 
pared with the previous December 
delivery record in 1924 
units. 


Metcalfe Changes 
Lyne S. Metcalfe, formerly in the 
scenario department of Jam Handy 
Picture Service, has joined the crea- 
tive department of West Coast Sound 
Studios, Inc., New York, producer of 


|commercial talking 


}and sound slide films. 


motion 


Film to Teach ‘ 


of 6,274 | 


pictures | 


Field Employes 
Art of Selling 


Chicago, Jan. 12.—As a basic factor 


in its program of personnel training, 


Marshall Field & Co. executives 
have approved and put into service 
a sound motion picture, “The 12 
Principles of Selling.’”” Produced by 
Atlas Educational Film Company, 
the picture was photographed at 
night on actual locations in various 
departments of the Marshall Field 
store, in order to insure perfect au- 
thenticity. 

Professional players enacted all 
principal parts, including those of 
salespeople, although Marshall Field 
employes appeared for atmosphere.” 

The script represents a dramati- 
zation by John Gould Curtis, editor 
in charge of the Atlas scenario de- 
partment, of principles evolved by 
A. E. Westphal, Marshall Field 
director of personnel and operating. 
While each of the principles is be- 
ing demonstrated in the course of a 
characteristic sales experience, the 
voice of an offscreen narrator com- 
ments upon the conduct of the sales- 
person and the specific selling tech- 
nique involved. 


Buck yon Plant 


Buck Printing Co., Boston, 
moved its plant to 145 Ipswich St. 


SHOW SALARIES 
OF ADVERTISING 
EXPERTS IN ‘3 


(Continued from Page 45) 


F. Marquette, copy writer, $22,500: 
D. M. Noyes, vice-president, $30,000; 
A. W. Sherer, vice-president, $25,000. 
Stuart Sherman, vice-president, $29. 
000; John Toigo, contact, $17,589; p 
Belding (Los Angeles), $17,000; Don 
Francisco (Los Angeles), $30,300; J 
F. Whedon (San Francisco), $25,000: 
A. Deerson, art director, $18,999; PF 
Farrar, contact, $19,992; S. Halpern, 
copy, $17,708; J. B. Johnstone, copy, 
$34,125; T. M. Kersey, vice-president 
$25,000; J. Pegler, theatrical diyi. 
sion,, $18,625; L. J. Schultz, art di. 
rector, $17,500; J. Tormey, contact, 
$15,999. 

Lorenzen & Thompson, Inc.-—A, F. 
Lorenzen, president, $17,836. 

Hays MacFarland & Co.—Hays Me. 
Farland, president, $28,619; Andrew 
Coburn, account executive, $33,442. 

Meyer Both Company—wW. C. Both 
vice-president, $20,880. 

Mills Novelty Company—Fred | 
Mills, president, $35,000; James T 
Mangan, advertising manager, $15. 
144. 

Modern Beauty Shop—C. J. Kutil] 
president, $17,800. 

Montgomery Ward & Co.—Walter 
Hoving, vice-president, $40,140; Ray. 
mond H. Fogler, vice-president, $4). 
140. 


Morris Drew $18.000 


Morris, Windmuller & Enzinger 
Inc.—Philip Morris, president, $18 
000; George Enzinger, secretary, $15. 
332. 

National Provisioner—Paul I. Al: 
drich, president, $16,611. 

Needham, Louis & Brorby, Inc.—\ 
H. Needham, president, $20,000; J.J 
Louis, vice-president, $44,607; A. H 
Ogle, vice-president, $17,111. 

Neisser-Meyerhoff, Ine. — A. f 
Meyerhoff, president, $27,180. 

New York Daily News—J. M. Pa 
terson, president, $40,000; L. E. M 
Givena, promotion manager, $43,921) 
H. B. Sherwood, national advertisin: 
manager, $35,126; T. J. Cochrane, Jr 
local advertising manager, $35,126 
W. B. Dixey, Brooklyn advertisin: 
manager, $23,324; J. H. Glass, assi* 
tant local advertising manager, $23 
366; L. J. Mohr, Western advertisin: 
manager, $23,366; F. M. Flynn, 2 
sistant business manager, $28,018 

Guy S. Osborn, Scholaro & Meeker! 
—Guy S. Osborn, president, $22,02 

Peoria Journal-Transcript—Carl ? 
Slane, vice-president and _ treasure! 
$21,026. 

Pepsodent Manufacturing Compat! 
—Kenneth G. Smith, president, $4! 
000. 

Reincke-Ellis-Younggreen & Finn- 
Arno B. Reincke, president, $25,00 
Wallace Meyer, vice-president, $1! 
800; Joseph H. Finn, vice-presidet! 


has | $30,864; A. L. Salisbury, vice-pre® 
dent, $22,611. 


PERSONAL 


TO ART D 


IRECTORS 


Don’t fail to see this 
new and better kind of photostat 


@ Its name is ATLASTAT—this new kind of photostat just recently 
created by ATLAS. There's nothing like it! 


The ATLASTAT reproduces more tones and more snap than the best 


of ordinary photostats. 


Records ALL tone values from extreme blacks 


to pure whites and stands out in your comprehensive layouts like rea! 


photographs. Made on either M 


but a few pennies more than photostats. 


parative samples that prove you, t¢ 


ATTE or GLOSSY paper and costs 
Call ATLAS today for com- 
oo, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTAT! 


ATLAS PHOTO COPY CO., Gen 
4 Chicago Locations 


All Phones: FRAnkIin 3470 


eral Office, 225 No. Michigan Ave- 
— 4 
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RETAIL REPORT 
Department Store Sales 9.3% NgeP Pos, eae 
0; e “7% ‘ . ay ee zt, 
; on Instalment nee . "Ee 
D New York, Jan. 13.—Registering a 
00 gain of 11.8 per cent over 1935, com- 
J bined sales of department, dry 
0; goods, and women’s apparel stores & 
F, in the United States moved upward 
TN, in 1936 for the third consecutive 
Dy, year, a survey by the National Re- ! RY D U a T R Y 
ant tail Dry Goods Association showed 
ivi- today. A large gain in department 
di- stores’ installment sales was also 
act, The title, Officer of the Order of the reported. Adds $40,000,000. to the 
Suhar Crom tar bem comfered By | Aggregate sales of these types of f bh 
a 7 : * |stores attained a figure indicated at 
Ukers, editor and publisher, The Tea os A | > h Pp f 
and Coffee Trade Journal, for his long $5,900,000,000 for 1936, on the basis nnua uFC asing ower Oo t e 
Me. efforts to promote understanding be- | Of Census of Distribution figures for , 
Tew tween Brazil and the United States. 1935, the association said. The types 
2. sicssiaeiaiaaaiiont of retail stores furnishing the statis- 
oth ‘1 A tical information for the NRDGA 
B A survey ordinarily account for 20 per : : 
iL razi wards cent of the nation’s total retail —— pe in - a L grein = ILES oye first 
37 N H. trade. in total production, number employed and wages paid. And almost 
$15, ew onor to At the same time, the association all of this industry is concentrated in the Montreal Market District. 
*7°: reported that approximately 9.3 per : e- ; 
utill William Ukers cent of the 1936 volume of depart-|/n this district shown on the map below, the manufacture, processing and conversion of wool- 
ment stores was handled on the in-|lens, cottons, silks and rayons contribute substantially towards stabilizing the purchasing power 
alter Washington, D. C—The Brazilian | §tallment plan, a gain of 33 per cent of 1,996,255 people, 72.8 per cent of whom are French. 
ps Embassy announced here today that | °VeT 1935. In 1935 there.was a gain| Production is steady from month to month and the wages paid average higher than those re- 
$4); the Brazil Government had con- lg gx ny agen te ee ceived by textile workers in any 
ferred upon William H. Ukers, edi- : , i 2 
tor and ‘pattahen of The Tea anda|#ccount sales, or thirty-day accounts, UEBEC pesca rr — —- 
Coffee Trade Journal, New York, the |08¢ 11.5 per cent over 1935. In con- Q a8 O70 7 in Snes TEXTILES 
nge ie of Officer of the Order of the| trast cash, C.O.D. and “will call” oe ee even since 1929, while production ulin i Bennie) 
$18 itle 0 rdei con, ania eame Gi aa Oink roduction in 1934 has increased far more than the (Seumary ay! 
$15. Southern Cross, a distinction that eames § amy *2 9 cciais ins seneeased aes: Torah Puadestion 
, ahi has been conferred on but few Amer- Near 1929 Levels geal ere r eer $ 47,711,888 43 a (as ae in 7 i in- for 1933 
i icans. ‘ Silks and cate, since they are based on 
ado The decoration was in recognition The gain of 11.5 per cent reported artificial silks .... 18,092,687 | lower prices in many lines, due to In Canada - $294,715,248 
: : : 3 for 1936, indicates that sales of de- Woollens ......... 6,972,722 | low . ee . 
.—y fy of Mr. Ukers’ writings during the). .tment, dry goods, and women’s| | Knitted Goods 12,589,655 | OWT Import costs on raw mate- [In Quebec - 143,812,971 
SAPD Batt Pears deena, t0 pr lapparel stores were within "approx:| J Clothing for” | ils In Ontario = 127,328,685 
& % standing between Brazil and the meney 30 pet Set OF og oo Phe So aes: ee WOOLLENS-COTTONS In the Province of Quebec, 
United States. The Orden Nacionat| YUM? souaees So. Compares Industries 31,450,069 the textile industries repre- 
\. coed . with 1933, the low point of the de- Abe aie caquesenleemelapee SILKS - RAYONS sent a major portion of th 
do Cruzeiro do Sul (National Order : Total for Textile. ..$169,967.889 ; = mae Ff of the 
of the Southern Cross) dates back to | PT®S*!0”, 1986 showed 8 gain of 37 = en | Since the pioneer days of weal telanin capital invested in manufac- 
the Monarchy It was re-established | PT cent. In comparison with 1926, Only a few textile mills in the in the oth * sll ag Sc has see ne turing and over 53 per cent 
B. MO cae : .|the dollar volume in 1936 was ap- y. ; : tha eager , of the employment in the fac- 
3.991; | in 1932 for the purpose of decorating } Province of Quebec are out- | the forefront in supplying the Textile a 
isiny fore! i i presimatny 29 per eens tees. side the Montreal Market | needs of the nation. But the first home — 
isin} | Pelsners in recognition of note!” potail sales reflect consumer pur- ee ee pi ; 
A It worthy services to the Brazilian na- ° . District area shown in the spinners and weavers could never have 
ne, ‘ chasing power which is related to map at right; and the figures | Visualized the thousands of their descend- 
5 12 tion. 3 ; : , - ir ~ : 
35, tb : earnings and local industrial condi- given above refer almost en- ants—still thinking, reading, speaking and buying in FRENCH—who are 
rtising Drafted Practice Standards tions, the N.R.D.G.A. points out. tirely to this District. oa enjoying a comfortable living from their employment ia this major 
assis Mr. Ukers has been editor and pub-| Thus the increase of 11.8 per cent industry, which is particularly fitted to their genius. 
r, $2 lisher of The Tea and Coffee Trade|in sales for the country as a whole An la are yea ” ie steady 2 agg power in Montreal and the 
rtisit{& Journal since 1901. He drafted the| was distributed unevenly over the many industrial cities and towns nearby is the Salaries and Wages Paid in 
fs ur g ; : JUEBEC’S Textile LA a . 
an, 2 original Standards of Practice of the|Nation’s area. QUEBEC’S Textile Industries, $41,043,603 in 1934. 
3,018. Associated Business Papers, which| ‘The largest increase for 1936, 18 , 
Meeke! served as a model for the Standards| per cent, was shown in the Federal AA PR AL A 
se of Practice adopted by fifteen depart-| Reserve District of Dallas, Number 
carl @ ments of advertising at the Toronto|11, which includes all of Texas, 
asure convention of the Associated Adver- parts of New Mexico, of Oklahoma, 1 QYos 255 = = 72 8% FRENCH 
f tising Clubs of the World in 1914,| Louisiana, and Arizona. y y a 
a He also wrote the Personal Creed for New York Gains 11% With an Annual Retail Buying Power of $584,048,400 
ut, Advertising Men, adopted by the In- naaetSs 1 pavers N 
; ternational Advertising Conference} Gains in other districts were as MO A 
Fin0-® in London in 1924. follows: Boston, 9 per cent; New NTR E L 
525,00 This is the second time Mr. Ukers|¥ rk, 11 per cent; Philadelphia, MARKET District 
it, $1 has been honored by Brazil for his|19-5 per cent; Cleveland, 16 per Population 1,996,255 
esidet® book, “All About Coffee,” which won|cent; Richmond, 9.5 per cent; At- French 72-89%-1,454,380 
ce-pres! the grand prize at the Brazilian Cen- lanta, 13 per cent; Chicago, 12.5 per 
tennial Exposition in 1923. cent; St. Louis, 11 per cent; Minne- 
— apolis, 6.5 per cent; Kansas City, 11 
— per cent; and San Francisco, 10.5 ane 
B per cent. - “| Becniptonvilles 
ETTER c In some states sales during 1936 
LETTERS iN BUSINESS ran ahead of their Federal Reserve 
District increase, while in others the 
The only exclusive letter] | reverse was true. 
publication in America. The stores reporting for the N.R. 
Chock full of actual letters end D.G.A. survey indicated that they 
articles. Tells how and why they were planning operating figures for 
‘ell merchandise, collect past due the spring season on sales levels 
accounts, adjust complaints, and ranging from 3% to 221%4 per cent 
‘moothen the flow of business in excess of the sales for the spring 
routine, f 1935. Generally, 10 per cent was 
" Oo . y, p IN . ‘ 4 
. A forum of information, ideas, the planned increase for each of the ois oe ee ae aieorauan 
ud inspiration for executives, |Federal Reserve Districts. ne cane ee eee 
ast ‘orrespondents, secretaries. are compiled from Government and 
Me Six Departments oo ao sources oe oe a 
: ae ; ‘ ‘. ‘ treal La >resse as part o s service 
‘ aes and Followsup, Letters Agency for Biscuits | Sa te care oie Sarmont the 
sts Tips to Letter Writers Ontario Biscuit Co., Buffalo, has wie tts ha 
m- Analysis of Letters appointed Addison Vars, Inc., Buf- For further information address the 
Letterhead Clini falo, as its advertising counsel.| Business Manager, La Presse, Mon- 
E or Cli eg Radio will be used iia al 
wNvelope inic . . IN c 
Chicago OMe” ‘ 10 N. Michigan Ave. 
New Yor ce: 2 t ve. 
FATS 7-Up to Klein a om Roos, 348 Metropolitan Bldg. 
oronto, Ont. 
‘end 1p ; = The 7-Up Co., Baltimore, Md., has aa i Photographs, Courtesy of 
' l0e for copy January issue appointed the Philip Klein Advertis- Tee ee ea Canadian Industries Limited 
ing Agency, Philadelphia, to handle 
core LETTERS IN BUSINESS its advertising. Newspapers, radio 
Ort) Wacker Drive © Chicago, Illinois | 2nd house-to-house distribution will 
—s_ ~ be used. 
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January 18, 1937 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1086. Products of Several In- 
dustries and ... Chemical Engineers 
Produce All. 

In this brochure Chemical ¢€ Metal- 
lurgical Engineering presents a re- 
view of its 1936 series of advertise- 
ments dealing with industrial prod- 
ucts which are produced by chemical 
engineers. Each advertisement lists 
leading manufacturers of the prod- 
uct it covers, machinery and equip- 
ment used in manufacture, and mar- 
ket data. 


No. 1087. Ask the Men Who Fol- 
low Them! 


This folder covering the sports 
section is one of a series of repro- 
ductions of pages from The Dayton 
Daily News. It tells about the paper’s 
sports staff, features, and sporting 
events sponsored annually. Included 
is a table of Dayton market facts. 


No. 1088. Studios of WDRC. 


Radio station WDRC, Hartford, 
Conn., has issued this illustrated 
brochure telling about its staff, facil- 
ities, special features and coverage. 
Included is a study of the Hartford 
market. 


No. 1089. Editorial Excellence Plus 
Selective Distribution Plus Advertis- 
ing Visibility Equals Advertising 
Values Plus. 

This brochure issued by Steel 
shows the scope of the iron, steel 
and metal working industry and pro- 
vides a breakdown of Steel’s edi- 
torial, circulation and advertising ap- 


No. 1036. The Record of Total Daily 
and Sunday Circulation. 


In this booklet the Chicago Tribune 
presents an alphabetical tabulation 
of its daily and Sunday circulation 
by towns and by states. 


No. 1013. We Grab the Bull by 
the Horns, 


The Minneapolis Star has issued a 
brochure discussing Minneapolis 
daily newspaper circulation. Charts 
and tables help to visualize the 
story. 


No. 1014. The Bakers’ Billion. 


Baking is well up among the ten 
leading industries, according to this 
brochure issued by Bakers’ Helper. 
It contains a wealth of information 
on the baking industry—its size and 
importance, the distribution of its 
products, and information about 
Bakers’ Helper. 


No. 1012. 3 Color Effect in 2 Color 

Gravure with 1 Piece of Copy. 

A folder issued by The Family 
Circle describing ‘‘Mayerizing,’ its 
new method for reproducing two- 
color illustrations by rotogravure 
from one-color copy. Comparative 
illustrations show the regular and 
“Mayerized” techniques. 


No. 1016. Route List of Retail Gro- 
cers. 

This route list of retail grocers 
in Portland, Ore., issued by The Ore- 
gonian, also contains a directory of 
wholesale grocers and buyers, chain 
store groups and buyers, wagon job- 
bers and buying associations. 


No. 1019. What Industrial Advertis- 
ers May Expect on Kleerfect. 

This brochure, devoted to indus- 
trial illustrations exclusively, is is- 
sued by Kimberly-Clark Corporation 
to show effects produced by printing 
line engravings and halftones on ma- 
chines and tools on Kleerfect paper. 


No. 1018. Third Annual Minnesota 
Business Map. 
The 1936 income of Minnesota 


farmers will show an increase of at 
least $40,000,000 over 1935, according 


peals. 


to this annual business map, which 


The Advertising 


The rates are 


each week 


A Good Spot 


good spot to be in when you want 
to buy or sell the infinite variety 
of goods and services used daily 
in the advertising field. 


results frequently astonishing. 


Last forms close Thursday of 


Write now for descriptive folder 
of specimen ads and special dis- 
counts on term contracts. 


The Advertising Market Place 


ADVERTISING 
100 E. Ohio St., Chicago 


Market Place is a 


reasonable —the 


AGE 


ADVERTISING AGE 


chairman, glow optimism 


NOW THE TWAIN IS ONE 


At the first joint sales convention of the newly-merged Nash-Kelvinator Corpora- 
tion in Detroit, George W. Mason (left) president, and C. W. Nash, board 


for the new combination. 


contains detailed information on the 
crop and livestock situation in Min- 
nesota. It is distributed by the busi- 
ness departments of Minneapolis 
Star, Minneapolis Journal, Minneapo- 
lis Tribune, St. Paul Daily News, 8t. 
Paul Dispatch-Pioneer Press, WCCO, 
WTCN, KSTP, and The Farmer, St. 
Paul. 


No. 1049. Here’s the IEN Plan. 


Industrial Equipment News has is- 
sued this folder describing its edi- 
torial and advertising plan based on 
“what’s new... who makes it... 
where to buy it.” Included is infor- 
mation on the publication’s circula- 
tion, rates and market. 


No. 1067. Sales-Spot Advertising. 


In this booklet The United States 
Printing & Lithograph Company de- 
scribes its Regional Spot Advertising 
Plan and shows the circulation value 
of point-of-sale advertising in com- 
parison with other forms, with com- 
parative costs. 


No. 1068. Drug Store Displays Must 
Sell More Goods. 


Window Display Advertising, Inc. 
has issued this bulletin as an aid in 
the improvement of drug store win- 
dow displays and to create an ac- 
ceptance on the part of retail drug- 
gists for the one-product displays of 
national advertisers. 


No. 1031. A Guide to Good Listening. 

This booklet, fifth in a series de- 
signed to acquaint Columbia stock- 
holders with different phases of ra- 
dio broadcasting, contains a list of 
sponsored talent and sustaining pro- 
grams which will pass in weekly re- 
view this season over the CoJumbia 
Broadcasting System. 


No. 1042. 
tively. 
This new 164-page book, issued by 

Kimberly-Clark Corporation, projects 
the appeals which have been found 
successful in newspaper advertising 
into the field of direct mail. Auto- 
motive, foods, furniture and house 
hold appliances are represented, and 
the same material is printed on four 
different rotogravure papers, many 
of the illustrations in four colors. 


No. 1066. The Leading Advertisers’ 
Choice of Radio Network Facilities. 


Columbia Broadcasting System pre- 
sents a detailed tabulation of the 
choice of networks by leading adver- 
tisers of the country in the first 11 
months of 1936. Leading advertisers 
are defined as the 100 advertisers 
who spent more money in all media 
than any other national advertisers, 
and are ranked on the basis of their 
1935 expenditures. 


Using Rotogravure Effec- 


No. 1072. What Boys Dial and Radios 

They Own. 

The Open Road for Boys has issued 
this analysis of a survey which gives 
a picture of its readers’ preference 
of radio programs and receiving sets, 
as well as other facts of interest to 
sponsors and radio manufacturers. 


No. 1029. High Speed Copy Testing. 


In this folder the Chicago Tribune 
shows how a copy test may be con- 
ducted through its high speed 
method. Accompanying the folder 
are full-size reproductions of the pic- 
ture pages of the Tribune’s five 
Metropolitan Sections, demonstrating 
one advertiser’s test in the five differ- 
ent areas of Chicago and suburbs. 


N.ILA.A. Charter 
Is Received by 
Detroit Group 


Detroit, Jan. 13.—The Industrial 
Marketers of Detroit received its 
charter as a chapter of the National 
Industrial Advertisers Association 
Monday night at a meeting at the 
Detroit Leland hotel. William E. 
McFee, chief copywriter, The Ameri- 
can Rolling Mill Company, Middle- 
town, O., and president of the na- 
tional body presented the certificate 
to John E. Wells, advertising man- 
ager, Ex-Cell-O Aircraft & Tool Cor- 
poration, president of the local or- 
ganization. 

R. Davison, advertising manager, 
New Jersey Zinc Company, New 
York, and past president of N.I.A.A., 
also addressed the meeting on the 
aims and purposes of the N.I.A.A. 

The Detroit chapter had its incep- 
tion about a year ago and became 
affiliated with the national associa- 
tion last September. John H. Ash- 
burne, Jr., of the industrial air con- 
ditioning sales division of Kelvina- 
tor Corporation, was the first presi- 
dent, followed by E. F. Berry, Jr., 
advertising manager, Udylite Com- 
pany. 

The group, confined to industrial 
advertising and marketing execu- 
tives, has 17 members. Other officers 
are: Vice-president, E. C. Howell, 
advertising manager, Carboloy Com- 
pany, Inc., and _ secretary-treasurer, 
G. E. Walter, advertising manager, 


COOKING COURSE. 
FOR KELVINATOR 
SALESMEN BOWS 


Detroit, Jan. 12.—Plans for the es. 
tablishment of a regular course jy 
cookery for field salesmen in the 
Nash-Kelvinator Corporation electri, 
range division were announced today 
by Pierre Miles, sales manager, fol. 
lowing a test of the innovation aq 
the annual sales convention and pre. 
view of 1937 models here. 

Mr. Miles based the plan on the 
theory that to sell successfully the 
salesman, even in this realm usually 
reserved for women, must know po: 
only how his product is made, by 
how it operates and what it does fo; 
the user. 

The initial cookery session wag 
conducted by Frances Weedman 
Kelvinator’s new director of home 
economics. Following the test 
Miles said the “school” will be a pe; 
manent feature of the corporation's 
training program for its field mep 
and the course will be supplemente; 
by frequent bulletins dealing wit) 
cookery innovations. 


Offered To Distributors 


The same course will be offered 
distributors, Mr. Miles said, for the 
benefit of their own electric range 
men, While the ‘demonstration’ 
idea in selling is not new, the cor. 
poration claims a “first” for men in 
the range field. 

Features of 1937 models unfolded 
at the meeting included an armored 
surface element for the electri 
ranges which protects the heating 
element from contact with whatever 
may be cooked. Heating efficiency 
also is said to be increased. 

Four separate lines of refrigera 


unveiled, topped off with deluxe 
models featuring a two-compartment 
cabinet 
trols. 


Optional Full Range 


Ten models in the gas range line 
were introduced with two of these 
equipped with grates for coal heat 
ing for the housewife demanding 
both types of fuel. 

New electric ironers include a “lift 


Detroit Rex Products Company. 
Toledo Chapter Planned 


First step in formation of an in- 
dustrial marketing organization, 
eventually to be a local chapter of 
the N.{.A.A. also was made at To- 
ledo last night by a group which 
appointed Ralph L. Towne, assistant 
sales promotion manager, Surface 
Combustion Company, chairman of a 
committee to formulate plans and a 
set of by-laws. 

Other members of the committee 
are Edward R. Wade, vice-president, 
United States Advertising Corpora- 
tion; T. K. Almroth, advertising 
manager, Owens-Illinois Glass Com- 
pany; and Richard C. Carr, assist- 
ant to president, Sun 
Company. 


Pettingell and Wife 
Form Own Agency 


Atherton Pettingell, executive vice- 
president of Blaker Advertising Agen- 
cy, New York, has formed Pettingell 
& Fenton, a new agency, at 630 Fifth 
Avenue, New York. Associated with 
him is his wife, Fleur Fenton, for- 
mer newspaper columnist. 

A feature of the new agency’s op- 
erations will be the servicing of 
American accounts in the British 


market through an affiliation with 
/Coleman, Prentis and Varley, Ltd., 
London. 


Bank Picks Anderson 


The State-Planters Bank and Trust 
Co., Riehmond, Va., has appointed 
The Merrill Anderson Company, New 
York, to direct its advertising. 
Through this agency, Onondaga 
County Savings Bank, Syracuse, also 
has launched a newspaper campaign 
on its new “Thrift Mortgage,” and 
Morris Plan Banks of New England 
have inaugurated a campaign in 


” 


newspapers of 15 cities. 


off” model designed for use _ with 
washing machine. 


Stage Bond Campaign 

Page advertisements in two But 
falo newspapers—the Evening News 
and the Courier-Exrpress, sounded of 
a campaign for Huff & Haskins, In 
investment brokers, by the William 
G. Bryan agency, featuring bonds 
The company is using nine _ poster: 
on trunk highways in the vicinity 0! 
Buffalo, and a radio program 0! 
WGR for quarter-hour periods Mon 
day, Wednesday and Friday eve 
nings. 


Window Display Men 


Plan Guarantee Plan 


Advertising | gow 


N. A. Bernstein, Philadelphia Wit 
Display Service, Philadelphia 
|has been named temporary chairmal 
jof a group of window display co! 
| panies which are endeavoring to for™! 
a permanent organization. 

The chief objective of the grou! 
will be to extend a definite servic? 
guarantee to advertisers. 


Reiss for Shoe Lace 


Dash Shoe Lace Company, L@* 
rence, Mass., has placed its advert® 
ing account with Reiss Advertisilé 
Inc., New York. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATE 
Permanent Mailing Lists 
Our Specialty 
536 So. Clark St. Webster 35¢ 
CHICAGO 
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Simplified Government 
Favored by Advertisers 


(Continued from Page 1) 


partment of Commerce, since, in 
spite of the plan to take over admin- 
istrative Staffs, there might be great 
difficulty in re-establishing prece- 
gents and operating routines which 
nave become generally understood 
py business men. 


Lose Experience Value 


The further the FTC has gone in 
its work of reviewing and censoring 
advertising, the more expert it has 
pecome in handling advertising 
problems. Some of this expertness 
might be lost in a general overhaul- 
ing of the administrative machine. 

Advertisers were also impressed 
with the possibilities of the pro- 
posed Department of Social Wel- 
fare, one of whose functions, as rec- 
ommended by the committee, would 
be “to protect the consumer.” In 
view of the present trend of think- 
ing in the Roosevelt administration 
with reference to the consumer, and 
the emphasis laid upon the alleged 
derelictions of business in general 
and advertisers in particular by the 
self-appointed representatives of the 
‘consumer, it is comparatively easy 
to visualize the direction in which 
efforts to protect consumers might 
zo. Some of them’ conceivably 
would be highly unfavorable to ad- 
vertising. 

This angle of the situation is be- 
ing emphasized by advertisers, agen- 
‘ies and publishers who have been 
discussing the possibilities of estab- 
lishing, within the advertising field, 
facilities for self-regulation such as 
those proposed by Stuart Peabody, 


of the Borden Company, former 
‘hairman of the board of the Asso- 
iation of National Advertisers. 


aaa 7 These proposals, together with oth- 


ers which have been made by lead- 
ers of the movement for self-regula- 
tion and the elimination of copy 
which provides material for critics 

f advertising, have been given 
idded point by current develop- 
ments in Washington. 

The discussions which have been 
participated in by representatives of 
idvertisers, advertising agencies 
ind owners of advertising media 
have as yet not developed complete 
agreement as to the form which 
self-regulation should take. The ob- 
vious difficulties in the way of 
idministering such a plan, from the 
standpoint of workability, have pre- 
vented it being given an unqualified 
endorsement, although there is no 
doubt that general sentiment favors 
the program. 

The attitude of most advertising 
leaders is that since there is now 
sovernment control through the 
Federal Trade Commission. and 
since additional control will be pro- 
vided through food, drug and cos- 
metics legislation now pending in 
Congress, the intelligent thing for 
idvertising to do is to eliminate as 


CENTRAL 
LOCATION 


COMFORT 
SERVICE 


MODERATE 
Cost 


This tine hotel features every 
advantage at exceptionally low 
cost. Entirely fireproof, with 
steam heat for chilly nights, 
EI Comodoro offers a comfort- 


economy combination that is 
truly rare. 


ae) ROOMS ned 2 50. WITi!l BATH 


'&L COMODORO 


JOSEPH. H. ADAMS, Manager 
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much as possible of the sort of copy 
which is likely to come under the 
ban, and which now is keeping the 
FTC busy in discussing with adver- 
tisers necessary amendments in 
their copy and frequently in their 
products as well. 


Can Set Standards 


By working with the commission 
and with any other government de- 
partments or bureaus which may be 
given supervision and control of 
advertising, it is contended, and by 
getting their point of view as admin- 
istrators, standards can be set up 
adherence to which will keep indi- 
vidual advertisers out of trouble. 
And, it is further argued, organiza- 
tion of the work of establishing 
standards and checking copy would 
not only enable voluntary self-regu- 
lation to be successfully practiced, 
but would avoid the large expense 
now involved in the efforts of indi- 
vidual media to do their own copy 
censorship job. 

A bureau for advertising regula- 
tion, such as is visualized by some 
advertising leaders, would have as 
members not only media, but adver- 
tisers and agencies. It would have 
an emblem indicating membership 
in the bureau and acceptance of its 
standards. This emblem would be 
used not only on advertising orders, 
but in copy itself, and would appear 
on the flagstaff of the individual 
medium. 

Thus a publisher would be able to 
accept and publish copy emanating 
from advertisers and agencies which 
held membership in the bureau, and 
in the event of complaint from a 
competitor or from the public would 
submit it to the bureau for decision 
as to its acceptability. Advertisers 
and agencies, on the other hand, in 
order to avoid the possibility of 
having to change their copy after a 
campaign had been started, would 
take advantage of its service by sub- 
mitting questionable copy to it in 
advance of publication. 


Use Experts’ Facilities 


The bureau, it is explained, weuld 
use the facilities of existing tech. 
nical laboratories and other expert 
groups to obtain information regard. 
ing claims involving professional 
questions, which would require tech- 
nical investigation. Thus, while not 
maintaining a large technical staff, 
it would be prepared to use neces: 
sary technical services to pass on 
questions outside the range of gen- 
eral information. 

This plan, it is suggested, would 
enable publications and other media 
owners who now maintain expensive 
staffs for the purpose of checking 
and censoring copy to use the co- 
operative facilities set up by the 
bureau, thus reducing substantially 
the present heavy costs of this 
work. And advertisers and agencies 
would likewise be able to save 
themselves considerable amounts 
through membership in the bureau, 
which would be able for a reason- 
able membership or service charge 
to provide expert advice on the 
preparation of advertising copy 
from the viewpoint of its accept- 
ability both to the public and to 
governmental supervisors. 


Gain More Acceptance 


Many of those who have discussed 
the problems of copy regulation 
from within have felt that a central 
bureau would put publishers on the 
spot by compelling them to reject 
copy which might be accepted bv 
other media. But it is pointed out 
that just as in the case of the Audit 
Bureau of Circulations, the publica- 
tion which conformed to the stand- 
ards would gain more in* standing 
and acceptance than it would lose 
by the refusal of unacceptable copy. 
And on the other hand it is believed 
that publishers who made a practice 
of accepting advertising which was 
unacceptable to members of the 
bureau would ultimately lose as 
much standing as a publisher who 


refused to supply authentic circula- 
tion reports. 

The general situation at present 
is that discussions will be continued 
with the aim of developing a con- 
crete plan. It is not expected that 
any publicity will be given out re- 
garding the discussions, as it is 
agreed that a premature presenta- 
tion of various proposals would re- 
tard the development of a final ac- 
ceptable and workable program. In 
the meantime, the urge for action 
has been spurred by the moves now 
being reported from Washington, 
with Uncle Sam looked upon more 
and more as a final arbiter on what 
is to be permitted in advertising 
addressed to the general public. 


Canada Dry to Take 
Over Distributorship 


Distilled Liquors Corporation, New 
York, has announced that, subject to 
completion of certain arrangements, 
Canada Dry Ginger Ale, Inc., will 
take over the distribution in the 
United States, and its possessions, 
for Hildick Applejack brandy and 
the William Penn brands of straight 
and blended whiskies. 

An aggressive national advertis- 
ing and sales promotion campaign 
for the products is contemplated by 
Canada Dry. Distilled Liquors Cor- 
poration will continue development 
of its private label and bulk busi- 
ness, 


Poor Richard 
Medal Goes to 
Rickenbacker 


Philadelphia, Jan. 15-—Capt. Ed- 
die V. Rickenbacker, Eastern Air 
Lines president and World War ace, 
was to be awarded the Gold Medal 
of Achievement tonight at the an- 
nual Poor Richard Club of Philadel- 
phia banquet at the Bellevue-Strat- 
ford Hotel here. 

A gala event of the advertising 
social calendar, 1,600 advertising 
and civic leaders from all parts of 
the country gathered for the ban- 
quet, appropriately tuned to this 
year’s achievement medal winner 
with the theme, “America Flies 
Ahead.” The medal is given to the 
person or industry making the most 
outstanding contribution to Ameri- 
can Progress. 

Four hours of entertainment were 
scheduled for the celebration under 
the direction of Charles Grakelow, 
club president, and E. O. Bretz, gen- 
eral chairman. 


Kadis to Malkiel 


Martin Kadis has joined the David 
Malkiel Agency, Boston, as account 
executive, specializing in the hotel 
and travel field. 


Club Sponsors Congress 


The sound motion picture, “How 
to Make a Sales Presentation Stay 
Presented,” enacted by Richard C. 
Borden and Alvin C. Busse, was fea- 
tured on the program of the Grizzard 
Sales Congress, sponsored by the Ad- 
vertising Club of Newark. Vernon 
T. Grizzard, congress director, spoke 
on, “The Successful Sales Presenta- 
tion.” 


Change Name to 
“Motor Racing” 


Publishers of World Motor Racing 
News, Chicago, new monthly to be 
issued Feb. 15, have changed the 
name to Motor Racing. 

Steve O’Connor, former editorial 
executive of the Chicago Herald ¢ 
Examiner and publisher of Aeronaw 
tical News, and Benjamin Orloff are 
publishers. Offices are at 56 E. Con- 
gress St. 


Ramsey Lists Accounts 
for Chicago Office 


The new Chicago office of the L 
W. Ramsey Company, Davenport, 
Ia., at 230 N. Michigan blvd., will 
handle advertising of Chicago Sur- 
face Lines; Bastian-Blessing Compa 
ny, maker of soda fountains and ice 
cream freezers; American Hotel Reg: 
ister Company, and Stewart Ashby 
Coffee Company, the company an- 
nounced. 


DOMESTIC 
ENGINEERING 


Dynamo of a Great Industry 


The Plumbing and Heating Industry is attuned 
to the leadership of this great trade publication— 
a leadership maintained by service to its readers. 


It serves them by outlining markets and showing 
the way to better business and profits . . . 
informing them of the latest in technical progress 
and practices . . . by giving them accurately 
and concisely the current news of the industry 
. and by providing a show window where- 
in advertisers may economically display their 
products for all in the trade to see. 


oo ¢ 


The exacting mechanical production and mailing 
of DOMESTIC ENGINEERING is entrusted to the 
Printing Products Corporation. It is one of the 
71 first-class publications printed in our plant. 


So, naturally, through contacts made in the pro- 
duction of these varied publications, our staff 
has acquired the ability to cooperate effectively 
with printing buyers everywhere, in the economi- 
cal production of catalogs, books, price lists, 
and business printing of all kinds. 


Send in your specifications for ANY printing ' 
requirement and get our facts and figures 


by 


PRINTING PRODUCTS CORPORATION | 


National Printing Service 
124 WEST POLK STREET ° 


CHICAGO, ILLINOIS 
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Would Allocate 
Radio Stations 
Into 6 Classes 


(Continued from Page 1) 
ing ten kilocycle separation between 
channels would be maintained. 


Would Aid Education 


The report suggested modifica- 
tions of the existing structure by 
voluntary action of applicants, 
rather than by enforced changes. It 
took note of the complaints of edu- 
cational organizations and suggested 
use of high frequencies as a solu- 
tion. 

One recommendation which is 
likely to send broadcasters scurry- 
ing to Washington is that all sta- 
tions except superpower operate 
simultaneously on shared channels 
at night, using modern methods of 
increasing service and reducing in- 
terference. The engineers advocated 
use of directional antennae for 
widely separated high power sta- 
tions on the same channel, as well 
as wider use of such antennae gen- 
erally. 

The report said that synchroniza- 
tion offered little hope of aid to the 
broadcasting industry as a whole, 
though it might help in isolated 
cases. 


Home Show Features 
“House That Grows” 


“The House That Grows” was the 
central exhibit of the Better Homes 
Show held at Motor Square Garden, 
Pittsburgh, which closed Jan. 13. It 
is constructed of time-tested standard 
materials, instead of “prefabricated” 
materials. 

Without costly changes in the floor 
plan, one or two full-sized first floor 
bedrooms can be added. The house 
was designed by Vincent Schoene- 
man, architect, especially for the 
small family. 


Gas Kills Boffey, 
“Purchasing” Publisher 


Lionel F. Boffey, publisher of Pur- 
chasing, New York, former secretary 
of the National Association of Pur- 
chasing Agents, and long a critic of 
price-fixing, was found dead in his 
gas-filled Kast Orange, N. J., home 
Jan. 138. 

Prior to his position with the Na- 
tional Association of Purchasing 
Agents in 1930, Mr. Boffey for 15 
years published Purchasing Agent. 
His survivors include a son, Kenneth 
M. Boffey, of the Newark Evening 
News. 


——— 


Harrison to Houck 
Claude Harrison, Jr., newspaper 
man, has joined the publicity and 
production department of Houck & 
Co., Roanoke, Va. 


Baxter with Agency 
Hubert S. Baxter has joined Baker 
Advertising Agency, Toronto, after 
experience with both English and 
American advertising organizations. 


SCOTCH 
STATIONERY“ 


IT FOLDS INTO AN ENVELOPE (SAVES 
oy OF ENVELOPE) AND IS USED FOR 


. WHAT MORE COULD YOU ASK? 
FOR LETTERS: Your 
letterhead on Scotch 
) Stationery becomes your 
letter, envelope, and 
business reply envelope. 
all in one. 


FOR ADVERTISING: Your 
advertising mail piece 
' makes a sale and there‘s 
an inquiry form and re- 
turn envelope in your 
prospect’s hand for im- 
mediate action. 


FOR ORDERS: Order 
blank and business reply 
envelope. all in one. Con- 
venient and different. 


Send for tree sample 
forms—use the coupon. 


SCOTCH STATIONERY CO. 
MERCHANDISE MART. CHICAGO, ILLINOIS 


Name 
Address 


City... State 
*Reg. wade mash. fully protected by patents pending. 


SECOND WEEK'S 
LINEAGE IS UP; 
4 CITIES ADDED 


Chicago, Jan. 15.—Retail display 
advertising in newspapers for the 
week ended Jan. 9, 1937, was 8.5 per 


cent ahead of the corresponding 
week of last year, according to the 


ADVERTISING AGE Index of Retail 
Activity. 
With this week’s tabulations, the 


Index of Retail Activity has been ex- 
panded to include four additional 
important cities, bringing the total 
number of cities measured to 71. 
The four new cities are: Los An- 
geles, Calif., Nashville, Tenn., Read- 
ing, Pa., and Tulsa, Okla. Other im- 
portant markets from which it has 
been impossible to obtain figures 
heretofore, will be added from week 
to week. 

In the 71 measured cities, retail 
display advertising lineage totaled 
16,210,708 lines for the week ended 
Jan. 9 against 14,935,162 lines for 
the corresponding week in last year, 
a gain of 1,275,546 lines for the 
week. 


Loss is Overcome 


The gain for the week reported, 
the second week of this year, was 
sufficient to overcome the loss reg: 
istered in the first week of this year 
and show a gain for the year to date 
of 1.8 per cent over the like period 
of last year. The cumulative figure 
for the first two weeks of this year 
is 26,385,842 lines against 25,916,730 
lines in the first two weeks of last 
year, a gain of 1,469,112 lines. 

Despite the adverse effect of this 
season’s mild weather on business 
generally, retail activity appears to 
be holding up unusually well. 

On this page appear tabulations 
for each of the 71 measured cities, 
showing the last week's compari- 
son with the like week of 1936 and 
cumulative totals for this year to 
date for comparison with the cor- 
responding periods of 1935 and 1936. 


Former Price 
Theories Upset 
by Patman Law 


Washington, D. C., Jan. 
theory that all customers, compet- 
ing or otherwise, should be given 
equal _ treatment, revolutionizes 
former price-making theories, a spe- 
cial committee of the United States 


14.—The 


Chamber of Commerce has _ report- 
ed. The committee, headed by John 
A. Law, president of Saxon Mills, 


Spartansburg, S. C., 
enactment of additional legislation 
of the Robinson-Patman type and 
suspension of the triple damage pro- 
visions of that law. 

“In the past,’ said the report, 
“the seller’s prices have been gov- 
erned by the value he placed upon 
the business of some _ particular 
buyer. He considered the general 
desirability of the account, credit 
position of the buyer, his import- 
ance as an outlet, the competitive 
situation, the length of, time the 
buyer has been a customer, his loy- 
alty, the aggressiveness with which 
he merchandises, his equipment for 
selling, the influence which he 
would exercise on other prospects, 
and even more intangible considera- 
tions than these.” 

The Chamber of Commerce, it is 
understood, will poll its membership 
before making any formal represen- 
tations to Congress based upon the 
report. 


asked delay in 


Leaves Boston Store 


N. B. Goldstein has resigned as 
merchandise and general manager of 
the Boston Store, Milwaukee, to join 
his sons, Leonard and Stanley, own- 
ers of Rhea Manufacturing Compa- 
ny, Milwaukee. He is succeeded as 
merchandise manager by William S. 
Street. The position of general man- 
ager will not be filled immediately. 


_ —_ 


Index of Retail Activity in 71 Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 
% Gain %™ Gain 
2-Week 2-Week 2 Week or Loss or Loss t 
period Period Period 1937 1937 Week Week Gain 
Ended Ended Ended over over Ende = Ended : 
City Jan. 12,1935 Jan. 11, 1936 Jan. 9, 1937 1935 1936 Jan. 11, 1936 36 Jan. 9, 1937 | Ss 
Se , 462,431 454,433 478,490 +3.5 +5.3 245, 665 264,878 +78 
Atlanta, Ga. ........... 306,922 380,030 391,202 + 27.5 +2.9 221,074 203,238 8.1 
Baltimore, Md. ........ 649,068 678,259 689,486 +6.2 +1.7 352,064 409,428 16.3 
Birmingham, Ala. ..... 278,362 299,404 364,616 +30.9 + 21.8 164,080 179,704 +9.5 
Boston, Mass. ......... 931,744 744,23: 697,712 an $S.3 «af3 399,824 412,906 1.3.9 
Bridgeport, Conn. ..... ~ $46,332 344,932 ~ 205,100 —40.8 —40.5 198,100 131,124 —33.8 
ee i See 410,032 412,112 454,146 +10.8 +10.2 242,390 277,144 +143 
ea 117,520 113,786 145,548 + 23.8 + 27.9 58,146 91,810 +-57.9 
Cedar Rapids, Ia...... 127,890 138,796 153,832 +20.3 +10.8 73,038 86,324 18.9 
Chattanooga, Tenn..... 208,311 195,993 234,060 +124 +19.4 121,058 117,448 —3.0 
Chicago, Ill. .......... ~ 925,634 934,268 ~ 922,469 —0.4 ae 488.003 549,972 +127 
Cincinnati, O. .......-. 528,298 565,670 526,153 —0.4 7.0 291,357 289,958 ~0,5 
Cleveland, ©. .cicccsrs 590,481 639,268 664,867 +12.6 +4.0 345,897 389,416 +126 
ea ee 567,003 693,878 658,105 +16.1 —,3 373,852 373,778 Re 
ea ne 441,056 460,124 460,586 + 4.4 +0.1 245.756 274,232 11.6 
Denver, Colo. ..... 2 «8S i#«é aa peas Ca. “aa ## cae 151,140 5 
Des Moines, Ia........ 205,977 207,509 191,298 anf, <a 8 115,801 113,108 —2.3 
Detroit, Mich. ......... 578,154 625,545 654,378 +13.2 + 4.6 360,437 376,107 +43 
NR ee cine bien 170,968 190,260 227,402 +33.0 +19.5 115,472 126,644 +9. 
Evansville, Ind. ....... 399,000 ek) ee ie 195,398 204,722 +4.8 
Fall River, Mass...... 98,442 108,401 103,299 +4.9 —4.7 59,646 49,004 —178 
Piint, MICK, .icscessees 305,634 335,230 318,094 +4.1 —5.1 156,450 137,928 —11,3 
ee 177,492 186,279 212,482 +19.7 +141 113,990 147,678 +295 
Grand Rapids, Mich.... 299,192 310,562 329,840 +10.2 +6.2 146,496 178,514 +213 
Greenville, S. C........ 151,830 122,472 197,915 +30.4 +61.6 81,368 101,011 +241 
Houston, Tex. ........ 417,004 ~~ 475,104 494,606 +18.6 +4.1 250,166 252,392 +09 
Jersey City, N. J....... 60,473 61,609 56,436 er 8.4 31,402 33,830 +7.1 
Kansas City, Kans..... 64,099 70,812 78,610 +22.6 +11.0 37,919 42,070 +103 
Knoxville, Tenn. .%.... 263,161 324,772 271,278 +31 —16.5 146,262 147,126 +0.6 
Little Rock, Ark....... 283,724 258,216 272,440 ee +5.5 130,256 132,398 +16 
Los Angeles, Calif..... ...... 829,941. ~ 786,092 ig at. 388,880 443,408 +140 
Lynn, Mass. ........... 306,572 292,264 260,288 mitt witb 168,994 161,140 —4.1 
Manchester, N. H...... 105,686 101,972 89,542 ——15.3 —12,3 60,415 51,768 —143 
Memphis, Tenn. ....... 355,698 355,418 384,930 + 8.2 +8.3 180,614 210,588 +166 
Milwaukee, Wis. ...... 226,452 249,103 567,817 +150.7 +127.9 137,488 317,722 +1311 
Minneapolis, Minn..... 564,429 584,689 584,239 +3.5 —0.1 263,570 300,062 +133 
Moline-Rock Island.... 292,922 374,360 384,048 +31.1 + 2.6 132,090 139,734 +5.8 
PRE: “OR cesses jjs25025 |é###-e¢ee0s . ‘wwmens ae iis 117,292 104,328 —11,1 
New Bedford, Mass.... 65,212 127,456 121,100 + 85.7 —§:0 75,404 67,130 —10 
New Orleans, La....... 619,647 653,787 645,200 +4.1 —=1.8 315,075 370,757 +177 
New York, N. Y....... ~ 1,876,616 2,026,549 2,059,121 +9.7 +1.6 1,179,184 1,244,952 +5.6 
Brooklyn, N. Y........ 204,543 200,589 233,995 +14.4 +16.7 115,566 135,022 +168 
*Norfolk, Va. ........ 301,924 207,572 j §|§§ sewaas aeteys oP y) ¢ ) err wpe: 
Oakland, Calif. ....... 224,825 206,535 218,396 —2.9 +5.7 117,159 118,069 +03 
Oklahoma City, Okla.. 845,940 353,710 361,592 +4.5 + 2.2 180,698 191,716 +6.1 
Peoria, Ill. ....... eae we 365,568 327,323 ~ 343,718 i, 9 +5.0 158,935 182,308 +14. 
Philadelphia, Pa. ...... 1,045,543 939,582 944,823 —9.6 + 0.6 502,939 535,447 +6.5 
Phoenix, Ariz. ........ 241,570 249,606 247,702 + 2.5 —0.8 122,598 125,300 +22 
Pittsburgh, Pa. ....... 750,610 732,130 704,984 —f,1 mech 7 380,534 442,120 +162 
Portland, Oreg. ....... 394,520 356,384 433,104 +9.8 +21.5 189,490 235,760 +244 
Providence, R. I....... 353,618. 435,179 412,305 +16.6 —5.3 220,514 230,454 +45 
TCR ce aeaeees .Seaas  § Amatso Ee Pie 125,062 170,926 +36.! 
Richmond, Va. .......-.- 371,042 378,112 372,288 +0.3 —1.6 205,842 219,562 +6,7 
Rochester, N. Y....... 589,376 97,738 583,985 =a). — F 312,324 323,269 +35 
Sacramento, Calif. 297,980 345,871 320,026 +7.4 —7.5 174,038 164,948 —b.) 
San Antonio, Tex...... 178,801 231,952 248,836 +39.2 +7.3 114,940 129,808 +123 
San Diego, Calif....... 466,720 562,142 452,802 —3.0 —19.5 285,796 279,608 —2! 
San Francisco, Calif 466,333 480,321 464,111 —0.5 —3.4 249,089 254,741 +2.3 
OE a ere 364,150 342,874 ay —5.9 153,426 162,414 +59 
South Bend, Ind....... 260,45 274,415 330,183 + 26.8 + 20.3 145,847 181,581 + 24.5 
Spokane, Wash. ....... ~ 228,339 ~ 254,520 283,458 +24.1 +11.4 129,766 150,920 +16. 
St. Louis, Mo.......... 531,050 528,135 613,150 +15.5 +16.1 271,605 359,800 + 32.5 
St. Paul, Minn......... 469,407 490,247 434,466 <5 =)4.4 238,879 237,963 —0.4 
Syracuse, N. Y......... 307,090 315,554 314,835 2.5 —0.2 176,926 198,453 +12! 
Tacoma, Wash. ....... 165,186 167,814 228,066 +38.1 +35.9 101,682 125,216 +23 
THINDE. WIM. 6 oki cessee 374,696 314,624 177,324 fey  =S8.6 186,578 93,016 —650.2 
Toronto, Ont., Can..... 729,453 615,219 592,951 —$8:7 3.6 352,223 352,417 +0.1 
Wate COONIG,. Gdixsewess  eeehas 294,980 300,160 br +1.8 132,720 155,330 +17. 
Washington, D. C...... 1,022,958 1,111,781 1,175,049 +14.9 +5.7 544,030 609,517 +12. 
Worcester, Mass. ...... 364,378 349,692 342,958 aah.S mt® 176,484 210,133 +19. 
Youngstown, O. ....... 310,894 TS) oer 89,159 129,409 +451 
tt a i ars 25,130,462 25,916,730 26,385,842 +5.0 +1.8 14,935,162 16,210,708 +8. 
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Coat aul Sait 
Board to Stage 
Spring Drive 


New York, Jan. 14.—A promotional 
program for the women’s coat and 
suit industry was decided upon yes- 
terday by the executive council of 
the National Coat and Suit Industry 
Recovery Board, at its semi-annual 
convention. The resolution favoring 
the program authorized its prepara- 
tion for the coming spring season. 

Alexander Printz, of the Printz- 
Biederman Company, chairman of 
the board, was authorized to appoint 
a committee to formulate the details 
of the program, which will be 
worked out in collaboration with re- 
tailers in “all phases of the drama- 
tization of coats and suits.” 

The promotional committee 
also authorized to establish 
sentation abroad in order 
late creative interest in 
suits. <A plan for “industry-wide 
merchandising” was also approved, 
providing for research into trends of 
consumer preferences with a view of 
making the industry’s products con- 
form to those trends. 

The board also voted to co-oper- 
ate with the Better Fabrics’ Testing 


was 
repre- 

to stimu- 
coats and 


9, 1937, not received. 


Bureau of the National Retail Dry 
Goods Association, in a “fabric cer- 
tification’”” program, as a means of 
fostering consumer satisfaction. 


I. C. S. Reports Gain 


in Coupon Results 


Enrollments resulting from 1936 
coupon advertising of International 
Correspondence Schools, Scranton, 
Pa., showed a larger return per ad- 
vertising dollar than in any year 
since 1931, Paul V. Barrett, adver- 
tising director, reports. 

While advertising expenditures in 
1936 were approximately the same as 
in 1935, total enrollments showed a 
gain of 22 per cent. N. W. Ayer & 
Son, Inc., handles the account. 


Reimburses Jobbers 


By action of the Kentucky legisla- 
ture, the state tax commission in the 
future will allow the jobbers of cig- 
arettes in Kentucky ten per cent ex- 
tra in stamps, to reimburse them for 
expense of placing tax stamps on 
every package and collecting the tax. 
A jobber will pay $1,000 for $1,100 
in stamps. 


Contest for Teachers 


The Instructor, Danville, N. Y., 
will open its 10th annual travel con- 
test for school teachers with an an- 
nouncement in the February issue. 
Prize winners will divide $1,000 in 
cash prizes. 


Slik Makes Bow 


Dairies in eastern states are recei¥ 
ing a promotion book, first step in 4 
national marketing campaign 0 
Slik, a new chocolate flavor being it 
troduced by the Slik Corporation % 
America, New York, for use in bo 
tling chocolate milk. Gardner 
Rothschild, Ine., New York, is 
charge. 


Joins Jam Handy 
Fred L. Shaw, for the past fivé 
years publicity director of Brooke 
Smith & French, Ine., Detroit, h# 
joined the contact and group sellité 
staff of the Jam Handy Picture Ser 
ice, Ine., Detroit. 


Multigraphing © Mimeographing 
Addressing and All Mailing Servic? 
THE LETTER SHOP, INC. 


440 S. Dearborn St., Chicag? 
Telephone Wabash 8655-8656 


———— 


~ eB 
LABELS- ~ SEALS 


All kinds for packaging $e 
advertising. Address write 7 
ing, practical designs 

free samples and prices ¢0 


ST. LOUIS STICKER N 


1912 Pie STREET 
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\EIGHBORS! 


lf you want to be just around the 
comer from the famous Radio 


City, and only a few steps from 
‘N@ smart shops and theatres, 
an “ome to the VICTORIA, one 
% New York's newest hotels. 
“Noy the finest of food too, and 
‘\Viviality at the newest of bars, 
> swing and rhythm of 
Manhattan! 


From $280 Si 
lites pt $400] read 
"Tom $6.00 to $15.00 


HN H 
~ AORGAN - MANAGING DIRECTOR 


9,796.04 5,765,876 


9,134.49 56,403,012 


1936 1935 
Women's Groups Pages Lines Pages Lines 
Fawcett Women’s Group...... 322.68 135,528 265.83 111,651 
Macfadden Women’s Group..... 406.14 174,236 293.53 125,928 
Modern Magazines ............. 366.13 157,070 358.03 153,596 
BCVOGNIANG WHI .4...... 05000060 312.61 134,113 272.76 117,018 
140,756 600,947 119,015 508,193 
1936 1935 

Outdoor Pages Lines Pages Lines 
American Hileman ....i.5.... 286.34 122,843 264.38 113,420 
Field and Stream ............-; 405.85 174,113 373.89 160,401 
ge ee 190.43 81,698 179.17 76,867 
Hunter-Trader-Trapper ........ 192.51 82,587 174.88 75,025 
Hunting and Fishing ......... 242.31 103,954 206.11 88,423 
National Sportsman ........... 285.96 122,678 246.83 105,893 
RUIN reise cb ule.c glad ore.ee Keds 157.86 67,724 144.83 62,133 
CREOOE Bae 66 ase h dee 347.77 149,194 295.98 126,978 
Boortse. AMG i iiGiwsdardescwr 290.74 124,730 213.83 91,735 
2,399.81 1,029,521 2,099.94 900,875 
—_——1936——— ——_—1935—__——- 

Weeklies Pages Lines Pages Lines 
The American Weekly ........ 538.77 1,025,823 392.32 756,982 
BUSINGES WEOEK <6. oc ccc eesecce 1,130.11 484,819 755.90 324,285 
Bi NP ee ere 1,713.39 1,165,049 1,485.05 1,009,838 
EN ac ix ke OS ee CE 631.48 270.906 607.44 260,593 
PE REGAN re ORG Shee eee | ee ee a 
RRSOVEry THMONE 5 ookikiecc's via wes 656.44 299,520 620.75 283,065 
SE SER raictarts erie tie eieraa 2,563.26 1,099,639 2,598.84 1,114,903 


sales... 


5e a copy * * Five per cent voluntary subscription 
sales ... delivered by mail... $2 a year... all paid 
in advance * * No premiums... no cut rates... 
no arrears * * GRIT’S advertising revenue . . . in 
1936... largest in its history * * Longer and longer 
... grows the list of “new accounts” . . . additional 


advertisers swinging to GRIT ... to sell their goods 


in Small Towns * * GRIT’S magazine type of cov- 


erage ... with newspaper speed . . . will power your 


in 16,000 Small Towns. 


Braun torr crm ey EEO ore 
<{America’s Greatest Weekly Newspaper\> ~ 
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=—— = — —— 
a = V ° 1936-——_ 1935 
NTUCKY HOUSE 1 936 dvertising olume in Pages Lines Pages Lines 
° ° re eee 730.28 313,294 468.66 201,058 
National Magazines Saturday Evening Post ........ 2,753.89 1,872,651 2,622.99 1,783,636 
PE 4 ais'eS nck <bean enean er 192.36 198,140 102.17 105,245 
TABLES BILL 10 With Comparative Figures for 1935 ME Vseukas eksnasisernssowes 3,031.06 1,300,329 2,578.58 1,106,212 
From Tabulations of Publishers’ Information Bureau, Inc. United States News ........... tS ee ee ere 
1936 1935 a SE 
TAX TRADE-MARK Standard Magazines Pages Lines Pages Lines 14,051.35 8,322,194 12,232.70 6,945,817 
American Mercury ........... 193.38 37,904 158.26 31,021 
Atinnitic MoOmthly «26000656663 464.77 110,616 619.53 147,449 CE “RGR 6a k ee ese enees 41,683.54 23,306,328 36,770.34 20,183,743 
: Current History .......... 5.92 25,970 09 25.558 
ponkfor, Ky, Jan, 16—A Di puree an aay uuss2 25.970 11408 35,58] _ cteineneincigiemadts 
introd eo My co eet | Harpers Magazine 480.18 114,283 433.52 103,179| To Promote New Ferry-Morse Expands 
ture, al . »viaw q row - > m6 wear 79 FC . 
rademarks employed within the|\.\\™ Of Reviews .......... | a ae Cal-Fon Version Broadcast Schedule 
P © iererrerre Teer &e io, od. Q < 
state, was tabled today in the lower 4 be sive Universal Microphone Company,| Ferry-Morse Seed Company, De- 
nouse following vigorous protests “ Ps -og aoe | Inglewood, Calif., has started manu-|troit, will launch a transcription se- 
lodged by the headquarters of vari- 1,719.54 488,391 1,790.22 508,336 facture of a new type of wall-model| ries of 39 broadcasts, three weekly, 
ys national advertising organiza- 1936 1935 intercommunicating — telephone mi-| over 15 stations Jan. 18. The pro- 
ons. The legislature adjourns to-| General Magazines Pages Lines Pages Lines |¢CToPhone, a new edition of its Cal-| grams are similar to the “Garden 
morrow. American Magazine 597.63 256,387 ie | SUN re ee ee ee ee ee ee 
‘ hi : , i J : 5 = ea ~~ | in radio business papers, an ater|a smaller list of stations. 
™ = procnaaed ny be ence Ae prema BOY vrrecsereess. —_ 95,286 133.89 91,047 in automobile and trailer magazines. The new schedule raises to 22 the 
1935 by the governor of Neva a American Home ina eas ay 531.25 335,751 371.50 234,789 | Ralph P. Power, Los Angeles radio| number of stations employed by Fer- 
its passage by the Nevada legislature, American Legion Monthly ... 168.48 72,279 127.90 54,871] counselor, acts as advertising man-| ry-Morse, which also sponsors pro- 
proposed the payment of a $45 fee| Arts & Decoration .......... 162.60 109,273 99.91 67,144] ager, placing copy through Stellar-| grams over seven stations in the Far 
for the registration of every brand| Asia .................eec00-- 78.57 33,944 71.27 30,791 | Millar Agency, Los Angeles. West. N. W. Ayer & Son, In:., han- 
or trademark controlled by any| Better Homes & Gardens.... 559.95 251,979 471.60 212,223 ane dles the account. 
owner thereof doing business in Ken- Boys’ Life .........+++++-+-: 193.20 131,377 176.57 120,066 Picks Kamman nee 
tuck. ta t - a 99.67 42,762 S558 | UETIS) es Sas toe te O. K. Claybourn Sale 
‘nder its terms, any trade-mar *hristic “ald? a . ; 
- gen 22s? oo nay six months Cartetien : Herald” .........555 ee a pepo pep 4 106,060 pointed promotion manager of the Stockholders of the Claybourn Cor- 
ae the bill’s adoption would have Cosmopolitan co eeceesersoess 670.83 287,789 ve.88 305,586 | Seelbach Hotel, Louisville. Some| poration, Milwaukee, have ratified 
ete blic onl ie Country Life ............... 378.04 254,045 322.00 216,384] years ago Mr. Kamman served as a|sale of the company’s assets to C. B. 
<apieet dalap yee Ale eect d | ee ee 148.50 63,708 155.26 66,608 | district manager for Curtis Publish-| Cottrell & Sons Company, Westerly, 
to reports here, the bill had already | peguire .......cccee eee eeees 918.13 616,978 558.52  375,330|ing Company. He was later with|R. I. Manufacture of printing 
passed the Kentucky senate. seh a ae rn ena 858,684 «cease 736,517 | Travelers Insurance Company and/| presses and plate making machinery 
Strenuous objections to the Pro-| Graquate Group ..........++: 76.83 32,932 62.03 26,612| Greyhound Bus Lines. will continue in Milwaukee. 
posed statute, which cannot get beck | sous, & Garden ........... 538.97 340,670 411.12 259,834 
to the floor of the house without a House Beautiful. combined = —— 
aietonngs B20 ot ee with Home & Field......... 496.08 313,523 374.78 236,864 
_— ae Instructor .......eeeeeee eee 201.95 138,138 199.05 136,154 
manufacturers who have already 
y RO Ee Se Tae 19.76 47,091 123.94 53,173 
cleared their brands and trade-marks | *. 
sents “m Eafe (momtily) ....cccsccces 164.49 70,569 220.59 94,635 
by means of federal registration. : 
‘a _ Macfadden Detective Group.... 101.13 43,388 105.86 45,418 
It is pointed out that any such act, 
Modern Mechanix .......... 640.10 143,384 582.00 130,761 
adopted by the Kentucky legislature, , 
a National Geographic ........ 390.14 92,855 344.38 81,964 
could not be considered a revenue 
producer of importance so far as its Nation’s Business ........... 562.46 241,298 449.41 192,798 
:pplication to manufacturers operat- | CPe? Road for Boys......... 125.28 53,749 121.45 52,104 e 
Sr avtaiin RM Uhaak Mahe tae eae, | PENNE TOOEERD Va ccies sees. 250.14 107,311 266.48 114,324 V erag fa oO al 
cerned. Popular Mechanics .......... 1,065.70 238,719 915.70 205,118 
Opponents of the bill also stressed Popular Science Monthly sees 417.98 179,316 368.10 157,915 ° e 
the fact that adoption of one such Redbook —TvTe UTC T LT TP ee 469.09 201,205 453.10 194,384 
measure might readily establish a| Scientific American ......... 124.73 53,511 75.35 32,327 || wrculiation 
precedent for a wave of such legisla-| Sportsman .......+.--+++++0: 287.32 193,081 266.95 179,397 - 
tion which would place another | SPUF ....ee sees seer reese ees 436.59 293,395 385.33 258,948 
. heavy burden of taxation upon dis- ON a t-6h care Veeck ORO ROE OC 353.36 237,464 140.75 94,588 
tributors of advertised merchandise | Town & Country ............ 701.92 471,696 591.58 397,548 i 
who have already established their} Travel ..............eeseeees 148.24 93,692 135.07 85,370 
rights in trade-marks by complying 
with federal regulation of their use. adam 
we 12,309.24 7,099,399 10,322.84 5,917,510 
. a a 
Asks State Promotion 
ad : ‘Page size changed during year. 
A bill introduced in the Pennsyl- 1936- 1935 
vania legislature provides for a $500,- 5 ‘gale : wai“ 
000 appropriation in the biennium to Women's Group Pages Lines Pages Lines * 
idvertise the state in newspapers ee eee 128.17 87,158 229.66 156,172 inl 1936 
and magazines and over the radio. ge i 195.72 133,089 172.01 116,971 
= oes Good Housekeeping ............ 1,305.99 560,270 1,218.40 522,695 
Promotes Sullivan ge | 1,122.2 754,161 1,080.59 726,162 
L. J. Sullivan, with M R ee Coe ee eee 217.71 164,590 163.58 123,672 
Robbins & Pearson, Ine. Columbus’ |Home Arts-Needlecraft ........ 100.89 68,608 91.24 62,048 
O., for 21 years, has been elected Household Magazine crrerrene io 246.72 167,770 207.27 140,946 
treasurer. He will continue as head | Junior League Magazine........ 157.76 99,706 163.22 103,161 lr ee ae rr — one 
f the agency’s media department. | Ladies’ Home Journal.......... 781.46 531,393 746.90 507,898 GRITS circulation grows conservatively . . . but 
=— EIRP Fes 6-6 ese HSS REPOS bie 727.73 494,858 708.44 481,739 . ° 
. - ' , , * * 
National Parent-Teacher ...... 164.69 70,654 114.42 49,093 steadily ... from year to year Strictly voluntary 
Parente MGGERING .6icccsccvcs 512.85 220,014 473.88 203,295 P 
See 303.05 130,008 277.02 118,842 readers . . . buying for cash . . . because they want 
PIGtOCIAL FRBVIOW o:0ceccssc vase as 340.74 231,705 322.20 219,099 
EL errr rere 325.48 139,630 290.64 124,686 |]/ GRIT * * Ninety-five per cent through boy sales- 
a I ceevavccennsennesces 602.72 258,569 550.48 236,157 : 
WS Oe bak FFE ORE ERER Che ORE 1,657.13 1,047,309 1,465.07 925,926 ce . . 
. : ai n . . . Sl “4 * . . . . . . 
ih ait, Woman’s Home Companion..... 756.57 514,470 718.74 488,748 | ” ngle re sales home delivered 
Wi Woman’s World ............... 148.40 100,914 140.73 95,702 


WILLIAMSPORT, PA. 
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REFLECT BOAT 
INDUSTRY BOOM 
AT ANNUAL SHOW 


New Entries in Field Take 
Spotlight 


New York, Jan. 14.—With heavy 
floor sale results recorded, the 32nd 
National Motor Boat Show at the 
Grand Central Palace last week es- 
tablished new records and foreshad- 
owed a substantial expansion of ad- 
vertising effort during the year. 

Estimates of publishers and others 
at the show indicated an average in- 
crease in motor boat, supply and ac- 
cessories promotion of approximately 
17 per cent during 1937. In some 
cases, individual companies plan to 
spend as high as 45 per cent more for 
vertising effort during the year. 

Signed orders exhibited to show 
Officials are evidence of the buying 
trend. One company, which in the 
first five days of the 1936 show 
booked slightly more than $30,000, 
this year in the corresponding period 
had taken orders totaling $135,000. 
Another prominent organization dur- 
ing the same time ran up a total of 
$105,000, mainly on medium and 
small size craft. 


Plants Are Taxed 


The question which is being asked 
in some quarters is whether plants 
can keep up with orders. If they 
cannot, the tremendous impetus of 
January selling may incline some ad- 
vertisers to coast along without in- 
creasing their efforts to the extent 
contemplated a few weeks ago. In 
the Middle West, the automobile 
strike and the possibilities of its 
spreading has created some hesitancy 
in adopting full advertising sched- 
ules for the year. 

Because last year’s operations were 
so successful and taxed plants to ca- 
pacity in many instances, this year’s 


(1) POPULAT; 
(2) FAMILIES “ 
(3) RADIO HOMES 
(4) TELEPHONES 
(5) WIRED HOMES 
(6) INCOME Tax 
(7) PASSENGER CARs 
(8) WHOLESALE sates 
® RETAIL SALES 
THIS pDetan 
EASY-10-READ sTuoY, 
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LIVE TALENT FOR BIRD SEED PROGRAM 


es 


Justrite Co., Milwaukee, bird seed maker, adds realism to its radio presentation 


now on |5 stations with a live talent chorus. 


Plans are being made to expand 


coverage to all metropolitan centers. 


production was started early and 
there are some stocks laid up ready 
for the rush. 

Most indicative of the trend in the 
industry and hailed as perhaps the 
show week’s biggest news was an- 
nouncement that Chris-Craft Corpo- 
ration, Detroit, is operating on a 52- 
week production schedule. This is 
the first motor boat organization ever 
to achieve such an objective. Fur- 
ther than that, the company is con- 
sidering operating two eight-hour 
shifts. 

In addition to a regular schedule 
in the boating magazines, Chris-Craft 
plans to continue the use of general 
magazines. Among them will be Col- 
lier’s, Esquire and The Saturday Eve- 
ning Post. In addition, newspaper 
space will be used, as previously, in 
15 metropolitan centers for special 
drives timed to take advantage of lo- 
cal situations. 

The company has just issued what 
is perhaps the most elaborate catalog 
ever published covering runabouts, 
small and medium size cruisers, The 
book contains 40 pages. Brooke, 
Smith & French, Inc., is the agency. 

New Advertisers Appear 

New advertisers are appearing on 
the boating scene, adding to the 
year’s volume, and advertisers who 
have used half and quarter pages in 
the boating publications are stepping 
up to half and full pages. Among 
the latter are manufacturers of 
equipment, such as propellers and 
hardware. 

Conspicuous among new advertis- 
ers is the Caterpillar Tractor Com- 
pany, brought into the field by per- 
fection of its less-than-100 h. p. Die- 
sel power units. Its motor boat 
schedule is being made up now and 


copy will be released in ai few 
months. 

Motor Boating showed a 17 per 
cent increase in its annual show is- 


sue advertising. Past experience has 
shown that this issue’s gains usually 
establish the trend for the year. 

Yachting, celebrating its 30th an- 
niversary, published the largest vol- 
ume in its history, from the stand- 
point of revenues. With the excep. 
tion of one 7-page insert, the adver- 
tising consisted of run of the paper 
advertisements not exceeding two 
pages each. The gain was caused 
by the number of individual 
advertisers, some of whom have not 
advertised for several years and 
others being new firms, rather than 
large efforts by a few builders. 

The New York Sun, an exhibitor at 
the show, had a 40 per cent increase 
in boat advertising in the Jan. 9 is- 
sue. Distribution of its annual boat- 
ing guide in the first six days of the 
show was 30 per cent higher than a 
year ago. 


Rambeau tienes 
Better Selling 
Job for Radio 


Des Moines, Ia., Jan. 12.—Yester- 
day a toy, today an effective instru- 
ment of commerce, radio has yet to 
be “sold” to advertisers as effectively 
as it deserves, William Rambeau, of 
Chicago, radio station representa- 
tive, told the Des Moines Advertis- 
ing Club today. 

The networks and the _ stations 
have done little real selling of their 
medium, he declared. The most ef- 
fective selling of radio has been 
done by agencies and advertisers 
who have made successful use of it, 
he said. 

“You agency executives and ad- 
vertising managers,” he said, ‘“com- 
pare the constructive, aggressive 
sales pressure that you are subject- 
ed to by sales organizations of the 
leading publishers and better news- 
papers, to the unorganized, lacka- 
daisical effort, or total lack of effort, 
put behind radio advertising.” 


Contrasts Early Days 


Mr. Rambeau contrasted the early 
days of radio with its present. He 
pointed out that today there are 56,- 
000,000 radios in use throughout the 
world, 27,000,000 of them in the 
United States. 

Calling attention to the success 
of Martha Deane on WOR, New York, 
in projecting her individuality over 
the air, Mr. Rambeau declared that 
the opportunity for sincerity and 
personality in radio advertising is 
today more potent than ever and 
still with untappped possibilities for 
the future. 

Mr. Rambeau asserted that it is 
a simple matter to fit a product to 
a radio program. He emphasized the 
availability of audiencetested ready- 
to-use programs, on stations every- 
where, and to opportunities offered 
by news programs, breakfast hours, 
and transcriptions. 


WIRE Personnel Named 


New personnel of WIRE, Indian- 
apolis, recently purchased by Central 
Newspapers, Inc., Lebanon, Ind., in- 
cludes Eugene C, Pulliam, president 
and general manager; N. G. Mason, 
secretary-treasurer, and R. E. Baus- 
man, national sales manager. 


Edgeworth to B-S-H 


Larus & Bro. Co., Richmond, Va., 
maker of Edgeworth tobacco and Do- 
mino cigarettes, has placed its adver- 
tising account with the New York of- 


fice of Blackett, Sample, Hummert, 


| Ine. 


WOULD GRADE 
GASOLINE LIKE 
MILK IN WN. Y. 


New York, Jan. 14.—The grading 
of gasolines in a manner similar to 
milk is to be required in a bill which 
will be recommended to the State 
Legislature next month. 

Chairman Harold B. Ehrlich of the 
legislative committee designated to 
investigate the gasoline industry so 
announced early this week after con- 
cluding hearings which indicated 
that most gasolines are practically 
identical in quality. Of 150 samples 
of the fuel gathered throughout the 
state, 80 per cent were almost alike, 
he said. 

It is also reported that the commit- 
tee will recommend that the gasoline 
industry be placed under the jurisdic- 
tion of the Public Service Commis- 
sion, on the ground that it is essen- 
tially a public necessity comparable 
to electricity and gas. Evidence was 
introduced at the hearing to show 
that gasoline distributors in New 
York often acted in unison following 
the prices established by the Socony- 
Vacuum Oil Company, Inc. 


Price No Obstacle 


Filling stations on opposite corners 
were found, Ehrlich said, with one 
selling gas at 171% cents, the other 
the same quality at 1414 cents, but 
the business was practically hogged 
by the 1714 cent dealer. 

“The public bought the more ex- 
pensive gas because it carried the 
name of a big company which spent 
millions for advertising. If gasoline 
were graded by law, the advantage 
would be divided between the two 
dealers, the public would be able to 
save money and it would be protected 
against inferior gasolines sold at cut 
prices.” 

Officials of Socony-Vacuum Oil 
Company and the Texas Company, 
appearing before the committee, 
agreed that grading might be a good 
thing for consumers though they 
viewed the plan as impractical in 
many respects and one which weuld 
involve a great deal of technical 
study. 


Meets Legal Requirements 


They stated that virtually all the 
gasolines now on the market meet 
the requirements of the State Busi- 
ness Law. One of the officials dis- 
closed that all companies occasionally 
buy gas from one another in a pinch 
and market it urder it under their 
own brand names “if it meets our 
specifications.” 

Testimony was also given by offi- 
cials of Gulf Oil Corporation, Cities 
Service and Richfield Oil Company 
regarding price policies. Other wit- 
nesses heard represented Atlantic Re- 
fining, Ethyl Gasoline Company, Sin- 
clair Refining Company, Sun Oil Com- 
pany and Tidewater Associates. 

Publication of a price change in 
Platt’s Oilgram or the Journal of 
Commerce by Socony-Vacuum was 
usually followed by similar changes 
by all other companies, it was stated 
by several officials. 

A Socony-Vacuum official said that 
once the notice is published “it be- 
comes a matter of public property 
and any other company can therefore 
increase prices at the same time if 
desired.” 


Crude Costs Set Price 


He told the committee that his 
company based its prices to dealers 
and distributors on the cost of the 
crude oil and the cost of refining and 
distributing it. He indicated that the 
recent price increase announced by 
his company was due principally to 
an increase in tanker ship freight 
rates from Gulf ports where most of 
its oil is obtained. 

He declared that the company had 
absolutely no control over the retail 
prices charged for gasoline by leased 
stations. He indicated that retailers 
could fix the prices as they saw fit, 
and also denied that “concessions” 
were given to large dealers. 

Lower prices, he said, were avail- 
able only to commercial users of gas- 


oline who buy in tank car lots. Tank 


Maxwell V. Miller, general sales manager 


the Royal Typewriter 
York, has been named vice-president jp 


——$—$—$—$— - 
——— 


PROMOTED P. 


W 
crim 
men 
Patn 
Hom 
opin! 
War. 
ironi 
of tr 

Th 
the | 
an & 
whic! 
from 
Sam 
cost | 
ernm 
chase 
other 
yated 
“Ww 
sire t 
strict! 


Co., 


Inc., New 


charge of sales. 


————— 


car prices to dealers here at the pre 
ent time are 81, cents a gallon for 
one grade and 10% cents for ethy! 
gasoline. 


Bab-O Appropriation 


been doubled, L. J. Gumpert, sales di. 
rector of B. T. Babbitt, 
nounced today. 
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Doubled for 1937 


The appropriation for Bab-O ha 


‘tradic 
will be added to the five-day a wee nue 
Davis Harum show, and tie-ups inf d 
newspapers will be used in 75 cities oy 

ernme: 
Fels & Co. Launch same | 


sor Jack Berch and the Mark War 
now Orchestra for Fels-Naptha soa 
over 17 stations of the Columbit” 
Broadcasting System, 


New Radio Program 


Fels & Co., Philadelphia, will spon 


Nec 
G. 


starting Janey 


19, through Young & Rubicam. ; Qa 


The show, originating at WAB() © 


will be heard Tuesdays and Thun! © 


days at 1 to 1:15 p. m., EST. 
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Advertise in Cabs 
Through the newly-organized Ka 


Kansas City, Mo., advertisers in tha alue 
city are promoting their products t}} Jn 1929 
means of cards and pamphlets placelf to $16. 
in Yellow and Terminal cabs. W. Of 209 009 
Dano, formerly with the Kansas (iP) y,),, 
Star, is manager of the company. baverti 
eae 23,533. 

Spurr Joins “Trips” [3331 

Ted Spurr, formerly advertisiaf}, Valu: 
director of Sports Illustrated and thByobby « 
American Golfer, has joined Fift(B was ¢; 


Avenue Publishing Company, Ne $4367.09 


York, as sales representative "[Bmakers 
Trips Magazine. 85.071.0 
in 1931 

Usher to Edwards f\ 1 
Edward J. Usher, former adv'— ” abe 
tising manager of The Wisconsi@) “usin 
State Journal, Madison, has joiteported 


Vincent Edwards & Co., New York 


ers, 19: 


as representative in Wisconsin, MP §00); oy 


nesota, and Iowa, with headquarte® 
in Madison. 
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RAY STRICKER 


of Shaffer-Brennan Co 


Thanks, Ray, for all the good ee 
ness through your agency, dur 
the past two years. You alread! 
know of our dominant coverage” 
the Central Illinois market-™™ 
how we serve 295 local and 9% ™ 
tional accounts. 

We feel sure that results a 
proven W M B D's ability 4 
thoroughly cover this rich territon 
You may be sure of our co-ope® 
tion in any future campaigns se 
might select for this prose” 
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Patman Act Is 
Inapplicable 
to Government 


Washington, D. C., Jan. 14.—Dis- 
siminations in price to the govern- 
ment are legal despite the Robinson- 
patman Act, Attorney General 
yomer Cummings held today in an 
opinion given to the Secretary of 
war. The decision is the target for 
ironic comment by representations 
of trade organizations. 

The attorney general ruled that 
the Robinson-Patman law is merely 
an amendment to the Clayton Act, 
which never prevented suppliers 
‘om making concessions to Uncle 
sam “due to an estimated lower 
cost of doing business with the gov- 
ernment because of quantity pur- 
chases, absence of credit risk and 
nther factors which cannot be eval- 
yated with exactness.” 

“Why should the government de- 
sire to be excluded from a law re- 
stricting quantity discounts, when 
the sponsors of that law said it was 
necessary for preservation of com- 
petition?” asked O. M. Kile, Wash- 
ington representative of the Mail 
Order Association of America. 

“Ig it not an acknowledgment that 
the Robinson-Patman Act does not 
ipermit the full economies of quan- 
tity distribution and free competi- 
tion to be passed on to the con- 
isumer?”” 
| The new ruling is in direct con- 

‘tradiction to the position of the At- 
torney General two years ago when, 
under an NRA executive order, he 
held that concerns selling the gov- 
ernment were bound to make the 
same terms to all comers. 


Neon Signs in 
Gain; Novelties 


~ at Low in 1935 


Washington, D. C., Jan. 14.—The 
neon-tube industry was easily the 
fensation of the electric sign field 
jn 1935, the report of the Bureau of 
ee Census for that industry reveals. 

alue of neon-tube signs produced 
gn 1929 was $11,373,028. It increased 
Ho $16,783,000 in 1931 and to $17,- 
$09,000 in 1935. 

Value of other electric signs and 
pedvertising devices declined from 
$25,533,000 in 1929 to $7,208,000 in 
1331 and to $1,783,000 in 1935. 

Value of th® output of window and 


4 . ° . - 
sobby cut-outs and displays in 1935 
Was $5,477,000, as compared with 
£4.367,000 in 1931. Process. sign 


Makers enjoyed a 1935 volume of 
$5,071,000, compared with $3,529,000 
in 1931. Metal sign manufacturers 
had a 1935 production worth $5,760,- 
#0, about the same as in 1931. 
Business of other groups was re- 
Morted as follows: cards and post- 
B's, 19235, $1,403,000; 1931, $2,964,- 
#00; outdoor signs not covered else- 
Mhere, $2,807,000 in 1935, compared 
With $5,380,000 in 1931. 
Manufacturers of novelties appar- 
tly suffered the greatest shrink- 
ge of business from 1929 to 1935. 
nthe former year, their volume 
was $38,521,000; in 1935, it was 
10,708,000. 


Substantial 


“ower Increase 


Just authorized 


JTN 


imestown, N. Y. 


The rates for this department are as follows: 


“Help Wanted” and “Situations 


charge $1. 


All other classifications (single insertion rates): \% in., 2.75; 


per in., $4.75; 4 to 6 in., per in., $4.50; 
per in., $4.00; 13 to 15 in., per in., $ 
specimen ads and discounts on term i 


Wanted,” 30 cents a line, minimum 
, 1 to 3 in., 
7 to 9 in., per in., $4.25; 10 to 12 in., 


3.75. Write for descriptive 
nsertions. 


folder of 


LETTER HEADS 


POSITIONS WANTED __ 


if You Want Increased Returns 

FIOM YOUT LELLEIS ws be sure to see 

the latest Monroe Portfolio o Specimens 
before ordering new letterheads 


Seat FREE to Erecutives writing on (new elverhead 
xy) ‘S/% fo omers 


Vue 
MONROE LETTERHEADS 
i‘ ert AA Huntsville Alabama 


MISCELLANEOUS 


REVOLUTIONIZE YOUR PRINTING!! 
Eliminate expensive typesetting and 
costly cuts. Newest process repro- 
duces direct from your copy. Ideal 
for sales letters, dealer helps, price 
lists, house organs, etc. etc. 

500 copies (8%x11”") $2.63 
Additional hundred copies 22c 
Any size can be supplied. 

Free samples on request. 
Laurel Process, 480 Canal St., N. Y. 


PHOTO POST CARDS 

The kind that build good-will and 
bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 

Graphie Arts Phote Service 

3rd & Market Sts., Hamilton, O. _ 
Ask for Bulletin of Publishing ate Cf 
erties. Harris-Dibble Company, 1 
West 42nd Street, New York, N. Y. 


____HELP WANTED 


A YOUNG EXECUTIVE SALESMAN 


We are a medium sized, well recog- 
nized photo-illustration studio of fine 
reputation and financial standing, lo- 
cated in Chicago. 


The man we want to join us in 
growing is young—25 to 30 years old. 
He is not a high pressure man, but a 
worker with good personality. He 
need not have had experience in this 
business, but some general knowledge 
of advertising and its production will 
be helpful to him. He must know 
what constitutes good salesmanship 
and show it with results, not imme- 
diately, but definitely in time. He 
will be a “self starter’? and possess 
good judgment. He should have had 
a college education. When he has 
learned more about us, he will know 
that he can succeed here in pleasant 
surroundings. 


To the right man we will offer a fair 
starting salary. It will not in any 
case be large, but his every accom- 
plishment will receive due recognition. 
We believe this man will sell himself 


to us first in his letter of application 
which will be held strictly confidential. 


Ingenuity service. Several exclusive 
unique written miraculous projected 
mail order units concerning improved 
successive ideas so used 4 an indi- 
vidual who wrote more than $100,- 
Also have de- 


vices, 
Box 970, ADVERTISING AGE, Chicago 


000,000 in advertising. 


YOUNG MAN, 21, Chicage, studying 
advertising in evening, wants bottom 
rung post with agency, mfr., store, 
as file clerk, correspondent, etc. Com- 
petent, resourceful, anxious to get 
into advertising. 

Box 969, ADVERTISING AGE, Chicago 


ADVERTISING MAKE-UP in one or 
more publications; accurate and neat. 
Full knowledge of cuts, layout, print- 
ing and production. Able to handle 
all correspondence and write sales 
letters. 

Box 966, ADVERTISING AGE, Chicago 
ADVERTISING MANAGER—engineer- 
ing and industrial experience. Thir- 
teen years departmental manager. 
Four years agency copywriter. Broad 


experience in advertising and sales 
promotion, Excellent references. 
Available now. Go anywhere. No 


objection to small community. 
Box 968, ADVERTISING AGE, Chicago 


Sales promotion position wanted by 
capable young woman with 8 years 
varied advertising experience. 

Box 965, ADVERTISING AGE, Chicago 


Young Lady —Secretary-stenographer, 
knowledge full charge bookkeeping, 8 
years advertising and printing experi- 
ence. Jerome 7-7006, N. Y. C. 


SALES PROMOTION SERVICE 


ATTENTION! Smaller Advertisers, 
Agencies, Newspaper Publishers! 
Sales-building Plans, Copy, Layouts, 


Broadsides, created for your individ- 
ual problem by seasoned agency- 
newspaper executive. Modest cost per 
piece or on monthly basis. 

NEW TESTED PROMOTIONAL PLAN 
increases newspaper national, local 
lineage 50%. Write today. 

Box 967, ADVERTISING AGE, Chicago 


What? Where? Why? How? 
How much? are questions which 
your advertising in The Adver- 
tising Market Place should an- 
swer for the 12,300 subscribers 
of Advertising Age. The more 
you tell, the more you sell. For 
descriptive folder showing spe- 
cimen ads and special rates for 
term insertions, write to: 

The Advertising Market Place 

Advertising Age, Chicago 


Box 971, ADVERTISING AGE, Chicago 


Club Names Ebersold 


Fred H. Ebersold, of Ebersold-Ol- 
iver, Inc., has been appointed chair- 
man of membership for the Chicago 
Federated Advertising Club. 


Appoints Remington 
Vermont Marble Company, Proctor, 
Vt., has appointed Wm. B. Reming- 


ton, Inc., Springfield, Mass., to han- 
dle its advertising. 


NEW YORKERS TURN OUT TO WELCOME FRENCH VISITORS 


At the New York Advertising Club reception last week for the delegation of French advertising leaders, now touring the coun- 
try to arouse interest in the Continental Advertising Association Convention in Paris next Summer. 
owns Le Petit Parisien, is in the center. Andre Kaminker, spokesman for the delegation, is directly behind Mme. Dupuy. 


TRIAL SAMPLE ENCLOSED 


A CREAM Tray 


Package of novel construction adopted by Padola Corporation, New York, to 
merchandise a trial offer. The package is stressed in this cut-away counter display. 


——-— ] 


New York Court 
Again Ponders 
Fair Trade Act 


Albany, N. Y., Jan. 13.—Whether 
the New York Court of Appeals 


should reverse a former ruling that 
the New York fair trade law is un- 
constitutional, in light of a contrary 
decision by the Supreme Court of 
the United States, was debated this 
week, with the Bourjois Sales Cor- 
poration taking the affirmative and 
Abraham Dorfmann, Brooklyn drug- 
gist, the negative. 

The court reserved its decision, 
after hearing an intervening plea by 
an attorney for John G. Myers Com- 


pany, local department store, who 
asked the court ‘to protect con. 
sumers and insure free trade” by 


reiterating its stand. 

Mark Eisner, attorney for Bour- 
jois, pointed out, on the other hand, 
that the established policy of state 
courts, where the highest tribunal 
has spoken, is to act in harmony 
with it. An attorney for the drug: 
gist argued that this is not neces- 


Mme. Dupuy, whose family 


sarily true, since state constitu- 
tional questions are involved. 


U. S. Steel Buys Stock 


United States Steel Corporation 
has acquired, through American 
Steel & Wire Company, $200,000 par 
value preferred stock of the Gerrard 
Company, representing 89 per cent of 
the total, and $309,000 par value of 
common, or 96 per cent. It alse 
increased its holdings in Bessemer 
& Lake Erie Railroad stock to 53.53 
per cent, 


S 
THOUSANDS 
SAY iT GIVES THEM 
BIGGEST VALUE... 


It's a bargain whatever 
way you look at it. A bar- 
gain in its room rates, 801 
splendid, modern rooms 
with every comfort and 
convenience, radio and 
private bath, from $3.50 
up. A bargain in its four 
fine restaurants serving 
delicious meals—none 
better in New York—at 
most modest prices. 


Lexington Features 
Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


48th STREET at LEXINGTON AVENUE, N. Y. 
Charles E. Rochester, Manager 
ce National Hotel Management 


Company, Inc. 
Ralph Hitz, President 
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DRAMA: One Life Saved: 4 


A “first” in showmanship; split-second scoops; 
radio leadership vitalizes sales in Middle West! 


KMBChief 


Executive 


Arthur B. 
Church 
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Our story in pictures leaves this untold — the advent of new sales achievements 
begins when news of product or service is aired on KMBC. Alert, fast-thinking people, progressive program, 
Sales, publicity, and merchandising ideas, and the most modern technical equipment available... join forces 
to turn prophecies into profits. . . . . . .  . National Representatives, Free and Peters, Inc. 


And me 
Promoti: 


he ee . aaa ail eet” | eepae a a aide £ Ea : = 5 a = ae 


ANY KMBC REPRESENTATIVE CAN TELL YOU WHY IT'S WORTH 
WHILE TO INVADE THE KMBC MARKET WITH ITS 532,100% 
RADIO HOMES AND 1,755,930 RADIO LISTENERS. GEORGE E@ 
HALLEY, DIRECTOR NATIONAL PROGRAM SALES, 1260 NORTHE 
DEARBORN PARKWAY, CHICAGO. TELEPHONE WHITEHALL 562%%- 
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PHOTOGRAPHI 


CHANGE IS THE THING 
r Down by the railroad tracks is now the place to live 


-anneey 
eee TK WORLD MOVES 


ADVERTISING AGE 55 


PLURAL DISPLAY TIES IN FILM TRIO 


AND SA\ NEY 


il £ 


New Dodge seven-board showing in Detroit takes a cue from the Marx brothers, Metro-Goldwyn-Mayer comedy team, with 
the symphonic testimonial arrangement. 


CHAMPION DISPLAYS—IN BATHING SUIT CAMPAIGN 


BD Steels’ part in social changes is being stressed in the institutional campaign of 
B the United States Steel Corporation with contrast illustrations keying the story. 


TRAVEL IS MERCHANDISED 


Eleanor Holm Jarrett, center of the recent Olympics champagne episode, is also the center of a new advertising campaign by 
Augstein Co., New York, swim suits maker. (Story on Page 16.) 


LANDSCAPING AND LIGHTS STRESS SALES MESSAGE 


And merchandise for travel is tied in with this new Raymond-Whitcomb cruise 
Promotion. Thirty-four department and specialty stores throughout the country 
are co-operating. 


"MORE COFFEE, MR. TURNER?" . : _— = w 
er Te OHMS Oy 


} “f a 


ony, Toderick, Affiliation director, gives Henry A. Turner, president, Turner & 
i Buffalo printer, some service as the candid cameraman bustled up Effective illustration of foreground development, this display of General Outdoor Advertising Co., Indianapolis, tehes added 
® Advertising Affiliation meeting last week. (Story on Page 46.) sales power from the elaborate landscaping, centering on a lily pool. 
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the trend to the TRIBUNE continues 


Tribune lead over 2nd Per cent 
Chicago newspaper of lead 


2.000.432 19.7 
3.475.040 23.2 
A.D29.97070 Sy eS | 
6.114.404 o2.i 


3.049.070 .. 64.9 


During 1936 the Chicago Tribune’s gain in total : 
advertising was greater than that of all other 
Chicago standard-size newspapers combined. ts 


Uhicago Cribune : 


THE WORLD'S GREATEST NEWSPAPER 
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TOTAL DAILY CIRCULATION NOW IN EXCESS OF 800,000 » TOTAL SUNDAY CIRCULATION NOW IN EXCESS OF 1,000,00 
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